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Framfab Designs Internet Launch of New 
Mazda Model 
 
Framfab has designed the Internet launch of the Mazda5 model in the 
Scandinavian market. The effort includes individual campaign sites and 
banners for Denmark, Norway and Sweden.  
 
The web campaigns that Framfab has put together promote the Mazda brand, 
focusing on the new multifaceted 7-seater compact MPV, which is first in its class with 
practical double sliding doors that make it even easier to reach the two back rows of 
seats. 
 
”Framfab thoroughly understands our brand and industry," says Henrik Olsson, 
Internet and Customer Relationship Manager at Mazda Scandinavia. "They generate 
strong communication concepts and high-quality productions. They also have the 
ability to adapt our promotion to the various Nordic markets.” 
 
The target group for the Mazda5 is families with children, the emotional appeal of the 
campaign sites reflected in a series of scenes typical of their lives. Instead of focusing 
only on the pleasure of driving like many other carmakers, Mazda highlights other 
pleasures with Mazda5. 
 
"We have taken advantage of sound, using a narrator to tell what the car is really like”, 
says Paul Collins, Framfab's creative director for the assignment. "That helps people 
relate better to the site and pick up on everything that the car has to offer without 
reading buckets of text". 
 
The sites covers the Scandinavian market and is available in 
Swedish:  www.mazda.se/mazda5/  
Danish: www.mazda.dk/mazda5/ 
Norwegian: www.mazda.no/mazda5/ 
 
    
For additional information, feel free to contact: 
 
Steve Callaghan, CEO and President, Framfab AB 
phone: +46 709 41 22 30 /+44 77 71 92 12 10, steve.callaghan@framfab.com  
 
Jesper Andersen, Managing Director, Framfab Denmark and Sweden 
phone: +45 39 16 29 29, jesper.andersen@framfab.com 
 
Carl-Johan van Heesch, project manager, Framfab Sweden,  
phone: +46 709 41 25 44, carl.heesch@framfab.com  
 
Tobias Bülow, Group Communications Manager, Framfab AB 
phone: +46 709 41 22 58, tobias.bulow@framfab.com 
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Framfab is a leading European Interactive Marketing and Web Consulting Business. Framfab’s 
customers are large international companies, including 3M, American Express, AXA, Barclays 
Capital, Cadbury Schweppes, Carlsberg Breweries, the Coca-Cola Company, Danske Bank, 
Ericsson, Hydro Texaco, Kellogg's, Kraft Food International, Nike, Nobel Biocare, Philip Morris 
International, Philips, Postbank, Rezidor SAS, SAAB, Sara Lee Douwe Egberts, Schering AG, 
Swedish Match, Vodafone, Volvo Car Corporation, Volvo Group and UBS. Framfab operates 
in Denmark, Germany, the Netherlands, Switzerland, Sweden and the United Kingdom. The 
company is quoted on the O-list, Attract 40 of Stockholmsbörsen (ticker symbol FRAM). For 
additional information, see www.framfab.com. 
 
 


