News Release  

08 March 1998  

RIX TAKES ANOTHER STEP - ADJUSTS THE FORMAT AND STARTS NATIONAL ADVERTISING CAMPAIGN

Swedens largest commercial radionetwork RIX have during the last four months been analysing their targetgroup 20+. Focus has been what the listeners realy wants to hear on RIX. The result is clear; the listeners wants better music. As a result of the research, RIX now takes a nother step and adjust their format. On monday the nineth of march the network puts the new product on the air with the tagline "the best music right now". The adjustment basicly consists of a higher share of new music and less music of the seventies and eighties, but the package of the product is also new.

As the new product is put on the air a big national advertising campaign is also initiated. It will be a combined outdoor and print campaign in all of RIX 25 broadcasting cities.
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