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The number of visitors to Euroseek increased by 29 percent this
summer

The number of unique visitors to the Internet operator Euroseek’s portals increased by 29
percent between May and July. The total amount of surfing normally drops during July,
but Euroseek noted a powerful increase and registered some 2.6 million unique visitors
during this month.

Euroseek has been developed during the spring from a traditional search engine to be able to
offer a wide range of information and Internet services. Proof of this is the number of visitors.

“This powerful increase is mainly because we have diversified the content in Euroseek’s
portals”, explains Catherine Sahlgren, Managing Director of Euroseek.

Taking into account the last three months from April to July the number of unique visitors has in
fact increased by a full 43 percent.

The Euroseek portals include all-European Euroseek, swedish Tjohoo, weatherservice HALO
and the public informationregister Eurolocal.

For further information, contact:

Catherine Sahlgren, CEO, on phone +46 70 – 567 25 50, or catherine.sahlgren@euroseek.net

For further information on the company and trading with the Euroseek share, see
http://about.euroseek.com.

Euroseek (www.euroseek.com) is one of the leading European Internet services. Euroseek
provides economical Internet access based on wireless/fixed broadband connection, portals with
their own search engines, information, multimedia, entertainment, and services and e-mail for
all Europeans. The Euroseek portal and their content are made uniquely for all European
countries and in 39 languages.


