Proha Pl c St ock Exchange bulletin September 9, 2000 at 12.25 am
MORE | NFORMATI ON ON ARTEM S ACQUI SI TI ON

- The international secondary placenment will comence on Sept.
14, 2000
- Proha expects significant synergies fromthe Artenmi s Acquisition
- Towards the end of the year, the prospects for Proha's business
are proni sing.

| NTERNATI ONAL SECONDARY PLACEMENT

In the international secondary placenment in connection to the Artem s
Acquisition a total of 1 551 400 Proha plc shares are issued (16. 0%of
the share capital) for a selected group of professional institutiona
i nvestors. The ampunt can be increased by 268,891 shares if there is
demand for it. In addition, the managers have been authorised to

i ncrease the amount of shares to be sold by 200,000 shares within 30
days of the settlenment. In the secondary placenent the shares are sold
by the Copenhagen branch of the Landesbank Schl eswi g-Hol stein G ro-
zentral en and Thonfinanz AG Al so Artem s can act as a vendor for the
additi onal shares if Proha Plc shares have returned to it in
connection to the purchase.

The secondary placenent is directed to a linted group of donestic
prof essional investors and to international institutional investors.
M ni mum subscription is 5 000 shares. The pricing is based on book-
bui |l di ng met hod. The offering comences on Septenber 14, 2000 and wil |
close on Sept 19, 200 at the latest. The price of the shares is
determ ned on Septenber 19, 2000 and the settlenment is estinated to
happen on Septenber 22, 2000.

The international share sale is arranged by PCA Coprorate Finance Oy.
The selling group consists of PCA Corporate Finance Oy (Lead Manager
and Bookrunner), Handel sbanken I nvestnent Banki ng and Dani sh Gudne
Raaschou. Eficor Oyj will act as the selling agent.

THE COVBI NATI ON OF PROHA AND ARTEM S

Proha's strategy for expanding its business operations has included
the acquisition of businesses conplenmenting its existing business
areas particularly in the Nordic countries. During 1999 and 2000,
Proha has acquired several |IT businesses in Finland and one conmpany
in Norway. By acquiring Artems, Proha enters into the North Anerican
I T narket and becones a gl obal market | eader in the high-end project
managenment software sector. Managenent expects to achi eve substanti al
synergies fromthe Artem s Acquisition particularly in product

devel opnent and worl d-wi de distribution of software and consul tancy
products. Artem s has 40 sal es, support and consultancy offices
formng an international network in 25 countries.

Expected Synergy Benefits

The Conpany expects to realize significant synergies in the follow ng
areas:

Research and Product Devel oprent



Conbi ni ng Proha's know edge base with the existing Artem s product
portfolio will forman entity, that will be able to inprove its
products and create new conpetitive applications. Proha's research
and devel opment operations are currently being integrated into the
exi sting R&D organi zation of Artenmis. The conbined entity has R&D
operations in the United States, the United Kingdom Finland and
Japan.

d obal Distribution

Proha's products will be sold through the gl obal distribution network
of Artenmis. Proha's project nanagenment software products will add
functionality and industry specific features to Artenmis' software.

Conpany's Grow h

The conbi ned conmpany has an opportunity to grow faster than the IT
mar ket in general. Managenents of Proha and Artem s have co-operated
for several years and share the vision on how to devel op the conbi ned
entity further. Proha's knowl edge of installing and custom zi ng
Artemi s products can be utilized el sewhere within the organization
The conbined entity is in a good position to grow by further

acqui sitions using the Conpany's shares as the acquisition currency.

Strategy of the Conbined Entity
The busi ness nodels of Artenmis and Proha are both based on know how

and products growing frominti mate know edge of certain vertica
and/ or horizontal software nmarkets. The products and services are in

| arge part conplementary and will broaden Proha's ability to serve al
types of custoners on the field of eManagenent.
The managenent believes that the integration process will be a

success, because for exanple the devel opnent teans have worked
productively with each other already prior to the Artem s

Acqui sition Organi zational changes will concentrate on separating

| ocal parts of the customer service and other business fromthe gl oba
services and gl obal software R&D and marketing efforts. These changes
are expected to lead to nore responsive product devel opnent and better
quality and availability of services on a world wi de basis.

Unaudi t ed Conbi ned Pro Forma Fi nancial |nformation

The foll owi ng conbined pro forna information for January 1 - June 31
2000 i s unaudited. The unaudited pro forna bal ance sheet for six
nmont hs endi ng at June 30, 2000, and the pro forma profit and | oss
statement for the six nonths ended June 30, 2000 is prepared according
to Finnish GAAP. The conbined pro forma financial information i s based
on the interimhistorical consolidated financial statenents of Proha
and Artenis under the assunptions described in the acconpanying

f oot not es.

The interimhistorical financial information for Proha used in the
preparation of the pro forna financial infornation has been prepared
in accordance with Finnish GAAP The interimhistorical financial
information for Artem s Acquisition Corporationin used in the
preparation of the pro forma financial information has been prepared



in accordance with U S. GAAP. The unaudited pro forma financi al

i nformati on has not
Fi nni sh GAAP and U. S. GAAP

All
June 30, 2000
(in euro thousands)

Profit and Loss Statenent

I nf ormati on Proha
NET TURNOVER 6, 833
O her operating i ncone 769
Raw mat eri al s and
Servi ces (1, 147)
Staff expenses (3,109)
Depreci ati on and
reduction in val ue (228)
O her operating charges (2,013)
Qperating profit 1, 105
Managenent fee -
Fi nanci al i ncome and
expenses 23
Profit before extraordinary

Itens 1,128
Extraordinary itens

Profit before appropriations

and taxes 1,128
I ncone taxes (212)

Profit before mnority

i nterest 916
M nority interest (83)

Profit for the financial year 833

As at June 30, 2000

(in euro thousands)

Bal ance Sheet

I nf ormati on Proha

ASSETS

Non-current assets
I nt angi bl e assets 1, 119
Goodwi | | -
Tangi bl e assets 813
Participating interests
O her shares 1, 297

Artem s
23,741
(10, 102)

(1,070)
(13, 140)

(2, 224)
(616)

(2, 840)
(2, 840)

(2, 840)

Artem s

been adjusted to reflect any di fferences between

U S. dollar anpbunts have been converted into euros by using the

conversion rate of EUR 1.00 = USD 0.9132. For the six nonths ended

Pro Forma Finnish GAAP
Adj ust nent Pro Forma
Conbi ned

(172) (1) 30, 402

769
172 (1) (10, 077)
(3, 109)

- (1, 298)
(15, 153)

- (1, 096)
2,577 (2) 1, 961
2,577 865

(212)
653

Pro Forma Finnish GAAP
Adj ust ment Pro Forma
Conbi ned

3, 504 (3)



Current assets

I nventory 132 - - 132
Recei vabl es 5,291 14, 869 7,207 (4) 27,367
O her investnments 269 - - 269
Cash in hand and at bank 5,461 948 6, 409
Total assets 14, 382 21,424 10, 711 46, 517
LI ABI LI TI ES AND STOCKHOLDERS' EQUI TY
Capital and reserves
Capital stock 6, 786 23 5,750 (5) 12,559
O her capital 22 92 2,470 (6) 2,584
Ret ai ned ear ni ngs 906 (758) - 148
Profit for the financial
Year 833 (2,840) 2,577 (2) 570
8, 547 (3,483) 10,797 15, 861
M nority 342 342
Creditors
Non-current creditors 742 4,522 - 5, 264
Current creditors 4,751 20, 385 (86) (7) 25, 050
Total liabilities and
st ockhol ders' equity 14, 382 10, 711 12, 865 46, 517

(in euro thousands)
(1) Elimnation of internal transactions:
Sal es and expenses 172

(2) Artemis' loss for the period fromApril 1
t hrough June 30, 2000 (*)
As an extraordinary incone 2,577
* The sharehol ders of AAC have agreed to cover accrued
| osses of Artenmis during the period fromApril 1
t hrough Septenmber 30, 2000. EUR 2,577,000 had
accunul ated from April 1 through June 30, 2000.

(3) Capital increase in Proha Oyj as per closing date

August 24, 2000 (esti mated) 5,773
Elinmnation of Artem s' share capital (23)
Increase in capital stock 5,750
Elimnation of Artenmis' other own capital (92)
Elimnation of Artemis' goodwill from previous years ** (2,154)
I ncrease in goodwi || 3,504

** The sharehol ders of AAC have agreed to cover Artem s’
goodwi | I from previ ous years. The sharehol ders of AAC
have paid the capital deficit with shares of the Company,
t he nunber of which is equal to the total capital deficit
di vided by the conversion rate (EUR12.46). On Septenber 6,
2000 the closing price of the share of the Conmpany was
EUR 25. 90



(4) The sharehol ders of AAC have agreed to cover the
followi ng capital deficit:

Artemi s’ deferred tax asset 1, 460
Artem s' accrued deficit as per March 31, 2000 1,102
Artem s' depreciated goodwi Il from previous years

as per June 30, 2000 2,154
Total sharehol ders coverage on capital 4,716
Artems' loss for the period April 1 - June 2000 (*) 2,577
In total the sharehol ders of Aac have agreed to cover 7,293
Elimi nation of internal transactions (86)
Recei vabl es 7,207

* The sharehol ders of AAC have agreed to cover accrued
| osses of Artenmis during the period fromApril 1 to
Sept enber 30, 2000. EUR 2,577,000 had accumul at ed
fromApril 1 through June 30, 2000

(5) Capital increase in the Conmpany as per closing
dat e August 24, 2000

Increase in capital stock 5,773
El i mi nation of AAC share capital (23)
5, 750

(6) The sharehol ders of AAC have agreed to cover the
followi ng capital deficit:

Artemi s’ deferred tax asset 1, 460
Artemi s' accrued deficit as per March 31, 2000 1, 102
Artem s depreciated goodwi || from previous years

as per June 30, 2000 2,154
Total of the coverage on capital deficit 4,716
Elimnation of Artenmis' other own capital (92)
Elinmnation of Artemis' goodw Il from previous years (2, 154)
Increase in other own capital 2,470

(7) Elimnation of internal transactions:
Recei vabl es and Creditors (86)

BUSI NESS OF ARTEM S

Artemi s Managenment Systens is an international software and

pr of essi onal services conmpany that specializes in providing advanced,
enterprise level, scalable multi-project, resource and task nmanagenent
busi ness software solutions for a diverse range of industries.

Artemis is one the world's | eading suppliers of conprehensive project
managenment software products and professional services. Approximtely,



100, 000 Artem s application seats are in use in 25 countries. The

mar ket for Artemi s products and services is expandi ng as worl dw de
nore and nore comnpani es are adopting project, resource, and workforce
managenment software tools in order to help inprove their operations.

Artem s products estimate, plan, track, and manage busi ness projects
usi ng a conprehensive suite of integrated project management software
solutions. Artemi s users consists of a wi de range of vertica

i ndustries including informati on systens, application devel oprment,

t el econmuni cati ons, aerospace, pharnaceuticals, oil and gas,
construction and engi neering, banking and finance and manufacturing.

Sunmmary of Artem s' Consolidated Financial |nformation

The following table presents certain selected consolidated financial

i nformation derived fromthe audited consolidated financial statenments
of Artenis for the years ended March 31, 1999 and 2000 and the
unaudited interimfinancial statements of Artenmis for the six nonths
ended June 30, 1999 and 2000.

As at and for the years ended March 31, 1999 2000
(in USD t housands)

(audi t ed)

I ncone Statenent |Information

Net sal es 42,781 49, 303
Cost of products sold (15, 545) (20, 311)
Gross margin 27,236 28,992

Selling and nmarketing, research and
devel opnent and general and

adm ni strative expenses (22,573) (24, 024)
Operating profit 4,663 4,968
Anortizati on expense (3,025) (2,876)
Managenent fees (1,903) (2,050)
I nterest expense, net (858) (1, 151)
Equity in earnings of affiliates 297 165
O her expense (106) (562)
Loss before taxes (932) (1, 506)
(Benefit) provision for incone taxes 457 2,566
Net profit (Ioss) (1, 389) 1, 060
Accurul ated retained (deficit) earnings at

begi nni ng of period (122) (1,511)
Accunul ated deficit at period end (1,511) (451)

Bal ance Sheet | nformation

Total Assets 24,330 23,421
Shar ehol ders' equity (1,577) (1996)
Net interest bearing liabilities 10, 228 8,578

Cash Fl ow I nfornmation
Funds generated from operations 63 1, 836
Capital expenditure (341) (499)



As at and for the six nonths ended June 30, 1999 2000
(in USD t housands)

(unaudi t ed)

Il ncone Statenent |nformation

Net sal es 24, 020 21, 467
Cost of products sold (9, 367) (9, 134)
Gross margin 14, 652 12, 333

Selling and nmarketing, research and
devel opnent and general and

adnmi ni strative expenses (12, 396) (11, 881)
Operating profit 2,256 452
Anortizati on expense (1, 486) (968)
Managenent fees (1, 169) (998)
I nterest expense, net (544) (759)
Equity in earnings of affiliates 370 272
O her expense (218) (557)
Loss before taxes (792) (2,568)
(Benefit) provision for incone taxes 336 (2,568)
Net profit (Ioss) (1, 128) (0)
Accurul ated retained (deficit) earnings at

begi nni ng of period (2,814) (3,172)
Accunul ated deficit at period end (3,942) (3,172)
Bal ance Sheet |nformation

Total Assets 21,796 19, 372
Shar ehol ders' equity (2,008) (3, 149)
Net interest bearing liabilities 8, 382 4,717
Cash Flow I nformation

Funds generated from operations (1, 305) 924
Capital expenditure (487) (271)

STRATEGY OF ARTEM S

Artemis strategy is to reinvent its products to | everage the Internet.
Wth focused strategic investnent, Artem s plans to:

-Accel erate its product devel opment programto migrate its existing
wi dely accepted applications fromtheir current client/server
architecture to operate conpletely within the Internet architecture

- Expand on the current products' features and architecture to create
a new project and resource/workforce managenent systemthat wll
satisfy the growi ng denmand to nmanage both projects and workforces.

- Develop a series of additional professional service products to

i ncrease revenue by selling service products that are integrated with
the new Internet product suite. Arteni s nanagenent believes that
Artemis will nore than double its professional services based revenue
over the next five years as clients subscribe to foll ow on services
that help themget the nobst out of instituting project managenent
processes.

- Establish a new delivery channel (application rental) for its



products over the Internet to exploit the opportunity to becone an
Application Service Provider (ASP). The aimis to comand additiona
share fromthis fast growi ng, |ow cost delivery channel. The ASP
nodel will allow Artemis to provide its powerful enterprise solutions
to md-tier conpanies by offering a sophisticated service that Artem s
will help to nanage, which will accelerate the Artenis growh rate

- Institute a new vertical market sales structure to IT narkets. The
focus of the strategy is on identifying, penetrating, and domi nating
mar ket pl ace share in specific industry sectors. The IS/IT market -
place is the Conpany's initial target market based on projected growth
rates.

Wth these new product and service offerings, Artem s plans to target
Fortune 1000 and ni ddl e narket corporations who need to deploy the
proj ect managenent discipline across their enterprise to hundreds or
even thousands of users. Artem s nanagenment believes that Artem s’
new products and services will offer significant opportunities for
busi nesses to inprove their project efficiency and effectiveness.

Artems plans to migrate its current products to this new
configuration using the Internet platformand assist organizations
that are | ooking for resource-focused Professional Service Autonation
(PSA) solutions. Oher simlar products have begun to appear on the
mar ket, but Artemis plans to be the first mmjor vendor to offer the
conpl ete sol ution.

Pr oduct s

Artem s currently offers two basic product lines, the Artem s Tool set
products and the Artemis Views product line. In addition, Artenis has
devel oped an international consulting organization and has i npl enented
general project managenent methodol ogi es and best practice procedures
to support these product |ines.

Artemi s products estinmate, plan, track, and nanage busi ness projects
usi ng a conprehensive suite of integrated project managenment software
solutions. Custoners realize tangible business benefits such as higher
proj ect success rates, reduced cost overruns, quicker product

devel opnent cycles, and nore cost effective allocation and usage of
critical corporate resources.

Cust oner s

Artem s supplies its products to over 2,000 corporations worldwi de in
a wide variety of industries, including aerospace/defense, utilities,
engi neering and construction, telecommunications, pharmaceutical and
financial institutions. Key custonmers of Artem s include the
fol | owi ng:

ABN Ant 0 Bank, Lockheed Martin, NASA, Ford, BAe Systens, Nokia
Applied Materials, General Mdtors, General Electric

Cadbury Beverages, Schering-Pl ough, Gol dman Sachs

Duke Energy, Covance, South Texas Nucl ear

GTE' Toppan, Toshi ba, EDS, Ericsson Telecom Italia Tel ecom
M chel i n, Goodyear, France Tel ecom Alcatel, NIT,

Sout hwestern Bell, Visteon, |ING Barings, Unisys Honeywel |,



Federal Reserve Bank,
Litton Industries,

Sal es, Marketing and Distribution

Uni on Car bi de,

Myers Squi bb, First
Hughes, USI & G

Uni on Bank,

Artem s offers its products through a worl dwi de network of 61 internal

sal es and marketing personnel.
is located in North Anerica,
Benel ux, and Asi a.

In addition,
Cer many,

an i ndependent distri butor
Italy, Scandinavia,
During the twelve nonths ended June 30, 2000,
Artem s generated USD24.4 mllion (or 52% of total

revenue) from

custoners in North Anerica and USD22.3 nmillion (or 48% of total

revenue) through international

Qper ations

custoners.

Artem s currently operates from 13 locations in the United States, the

United Ki ngdom and Japan.
Boul der, Col orado,
mllion per year
Artem s currently has approxi mately 240 enpl oyees.
four product devel opnent centers worl dw de,

in rental

Its corporate headquarters are located in
USA. Artemis currently pays approximately USD1. 6
costs related to its facilities.

Artem s operates

conpri sed of 47

programmers/anal ysts and 9 product architects/mnagers. An additional
staff of 36 people constitutes the product support function. In
addition, Artemis and its distribution network field a team of

approxi mately 150 consul tants who assi st
product suites and consult
proj ect managemnent .

Artem s operates through an international
countries. Mst of the international
owned by Artenmis.

Artem s' distribution network:

Country
USA

UK

Hong Kong
Japan

Cer many*

Net her | ands (Benel ux)

France*

Ital y*

Nor way
Dennar k
Sweden

Si ngapor e
Kor ea

Spai n

Fi nl and
Canada
Argentina
Brasilia
Venezuel a
South Africa
Australia
Saudi Arabi a

in the proper

Hol di ng
100%
100%
100%
100%
26%
19%
26%
30%
9. 9%
5%
9. 9%
49%
37%
Di stributor
Di stributor
Di stri butor
Di stri butor
Di stributor
Di stributor
Di stri butor
Di stri butor
Di stri butor

in the inplenentation of the
nmet hodol ogy for depl oyi ng

network of 40 offices in 25
offices are wholly or partly-

(Proha)



United Arab Enirates Di stri butor

Eastern European clients are currently served through distributors in
ot her countries.

* On Septenber 1 and Septenmber 5, 2000, Proha has nmade an agreenent with
France, Germany and ltaly, about purchasing the conpani es whol e share
capital

FUTURE PROSPECTS FOR THE PROHA CGROUP

Proha Goup's Artem s Acquisition which was agreed in June and cl osed
i n August, and acquisitions agreed upon in Septenber have brought
forward expansion into USA, Japan , the UK, Central and Southern
Europe, and will significantly change Proha's business. Earlier

Fi nl and and Norway created Proha's donestic markets, but they
represent only about 1% of the global IT markets. Now Proha's

subsi diary network covers 78% of the gl obal market and the network

of joint ventures and distributors covers nost of the remaining 22%

To further conplenment the geographical scope of the subsidiary
networ k, Proha is negotiating over acquisitions in the Nordic
countries and Asia. In addition, Proha is negotiating over
acquisitions, that aimat conplenenting the conpany's portfolio with
products, that in the conpany's opinion have consi derabl e
international potential within the clientele of Proha's network of
subsi di ari es.

In the field of project nanagenent, the high-end market that Proha
dom nates is expected to grow about 13% per annum Proha's narket
grows further, because the scope of the conpany's operations will
expand beyond hi gh-end market and the nethodol ogy of project
managenment will spread outside its traditional range.

In the Financial Managenment business area, the size of the market in
relation to the size of Proha is very extensive. The managenent of
Proha believes that the structure of that nmarket will significantly
change during this decade. Factors triggering the change are

expedi tious internationalization of the field, linearisation of val ue
chains, and inplenentation of new Internet technol ogies. Proha ains to
be the pioneer accelerating the change of the market. Because of the
structural change, the markets will not limt the conpany's growth
prospects during this decade. In the financial Managenent busi ness
area the growth s expected to be faster

The exceptional growth achieved this financial year is expected to
decline in the years to come. Organic growh is, however, expected to
stay rapid and be about 25-30% per annum |In addition to organic
grow h, Proha will grow through strategic acquisitions. The
acquisitions are delimted to buying strong conpanies, that are
relevant in fulfilling Proha's strategy.

Towards the end of the year, the prospects for Proha's business are
prom sing. The business will devel op as expected. Despite of the
substanti al expenses related to acquisitions the conmpany's business
will stay profitable.



THI'S YEARS ANTI Cl PATED DEVELOPMVENT OF ARTEM S

Artenmis joined the Proha Group at the end of August. Artems' first
gquarter (3-6/2000) of this financial year was unprofitable as
expected. The quarter was strongly influenced by seasona
fluctuations, the tinme-consuni ng tasks perforned by the key personne
in the realization of the Proha-Artem s purchase and the post ponenent
of few considerable transactions to the next (7-9/2000) quarter.
Because the poor result for 3-6/2000 was al ready antici pated when the
Artem s Acquisition was agreed upon, the vendors conmitted to cover
possi bl e |l osses of Artenis for the period of April-Septenber 2000,

so the bad quarter will not create any financial disadvantage to the

conpany.

The transactions that were postponed fromthe previ ous quarter have
now been fulfilled, and therefore the net turnover and result of this
quarter is expected to be good. The | ast quarter of the cal endar year
which traditionally has been the best of the whole financial year, is
expected to be the best also this year

Now that Artemi s has joined the Proha Group, fromthe begi nning of
2001 its financial year will be the sane as the cal endar year. Because
of the change in the financial year, this financial year will only be
nine nonths long, fromApril to Decenber. This financial year Artem s’
net turnover and result is expected to develop as follows

(EUR/ USD 0. 8818):

4- 6/ 2000 7-9/ 2000 10- 12/ 2000

Net turnover (MEUR) 9.9 13.8 16. 7
Net turnover (MEUR) -1.2 1.6 3.3
Result before taxes (MEUR) -2.6 1.2 2.5

The anticipated result before taxes is burdened until August with the
managenent fees paid to the earlier owner (0.9 MEUR) and with the
financi ng expenses of the finance earlier acquired in the United
States (0.8 MEUR), that cannot be bal anced this financial year due to
agreenments. The |l oss from 4-9/2000 that the vendors of Artenmis will
cover has not been taken into account in the foreseen result.

The rearrangenents nade by the end of August connected to Artem s’
Software Productivity Research (SRP) subsidiary and the Japanese

busi ness have been taken into account in the anticipated turnover and
result. In both cases the arrangenents have a decreasing effect on the
turnover, (SPR 1.9 MEUR and Japan 2.0 MEUR) The arrangerments wil |
decrease the result for this financial year, but they are expected

to inprove the conpany's profitability starting fromthe financial
year 2001.

ACQUI SI TIONS I N FRANCE, CGERVANY AND | TALY

On Septenber 1 and Septenmber 5, 2000, Proha Plc has agreed to purchase
the | eadi ng French, German, and Italian project nanagenent software
suppliers. Wth the acquisitions of these Artenm s Internationa
conpani es, Proha will becone the |eading project managenent software
supplier in Europe.

The aggregate net turnover of the German, French and Italian Artems



International conpanies is EUR 21.2 mllion and the result EUR 1.1
mllion. The conpani es consolidated net influence on the Proha

Group's net turnover is about EUR 19.0 nillion, because the conpanies
have earlier paid royalties to the Proha G oup about EUR 2.2 million
per year.

Ger many France Italy Tot al
Net turnover (MEUR) 4.0 10. 4 6.8 21.2
Result ( MEUR) 0.0 0.5 0.7 1.1
St af f 37 85 43 165

The conpani es have a wi de European clientele in different fields

i ncluding electronics: ( Sienens, Hew ett-Packard, Mtorola, Alcatel,
and Scheider), car industry ( Dainmer-Chrysler, Audi, PSA Peugeot
Citroen, Fiat, Opel, BMN Mchelin and GoodYear), services ( Bull,
Euriware, Finsiel, Sogei and Tel esoft), financial services ( UBS,
Dresner Bank, Paribas, Credit Lyonnais, Banca San Paol o, Bayerische
Landesbank and BNP Banque National e de Paris), insurance services

( Generali, Minich Re Group, AG--Allianz and Aachener-Minchener) and
t el econmuni cations ( Deutsche Tel ekom France Tel ecom Telecomltalia
and Bouygues Tel ecom.

The conpani es to be purchased have already earlier worked in close co-
operation with Proha. Before the now agreed acquisitions, the Proha
Group has had a 26% interest in the French and Gernman conpani es and a
30% interest in the Italian conpany. After the acquisition, the
conpani es will become the Proha Group's fully owned subsidiaries.

Wth the acquisitions, the share capital of Proha Plc will grow by
718, 700 shares, which represents 7% of the whole Proha Plc share
capital. The conpani es have a total of 45 sharehol ders, 41 of which

work in the conmpanies. Wth the acquisition, they will beconme share-
hol ders of Proha Plc. In addition, the whole staff of the conpanies
will be joined in Proha's incentive system conposed of options and

directed i ssues to the personnel.

Proha Pl c
Pekka Pere
CEO

More i nformation

PROHA PLC
CEO Pekka Pere, tel. +358 20 4362 000
pekka. per e@r oha. fi

I nformati on on share sal e:
Pekka Hal onen PCA Corpoate Finance, tel. +358-40-587 7000
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