PEIEEEE N

<= = = = = = mp

22222, fSECi
MIG NETCOM " .~

FOR | MVEDI ATE RELEASE September 19, 2000

EVERYDAY.COM GETSITS 1,000,000" MEMBER

Modern Times Group MIG AB (OM St ockhol m Exchange: MIGA, MIGB; Nasdaq: MIGNY), a

| eadi ng nmedi a group, and Net Com AB (OM St ockhol m Exchange: NCOVA, NCOMB; Nasdaq:
NECSB), the | eading telecons conpany in the Nordic countries with significant
pan- Eur opean interests, announce today that the Internet portal Everyday.com has
one million nenbers.

The 1,000, 000'" person to register at Everyday.comis Federico Aicardi, 32, from
Mlan, Italy. His registration took place just ten nonths after the first market
| aunch of Everyday.comin Sweden.

Federico Aicardi, afloor clinker salesman, is on a business trip in Poland when he learns of his
milestone registration from Everyday. “What a great way to start the week,” is his very first
comment.

For being the 1,000,000 registered member of Everyday, he wins along weekend for two in
Stockholm, atrip he plans to take with his wife. “I’ve never been to Stockholm before,” he says.
“This makes me very happy.”

Aicardi joined Everyday.com in Italy when he received a e-mail offer from Italy’s Tele2, who
supplies his fixed telephony services. “1 usualy surf afew hours a day, but I don’t know much
about Everyday,” he says. “I left for Poland just after | registered.”

Federico Aicardi is one of Tele2 Europe’s four million plus fixed telephony customers (4,175,000
fixed telephony customers as of June 30, 2000). Customers are offered subscription-free Internet
from Everyday, with the Everyday portal —including al of the services and content —asa home
page. Everyday.com offers free membership, which includes free web-based e-mail, SMS
messaging capability directly from the computer, electronic postcards, and a library of favorite links
and an address book available from any computer with an Internet connection. Among the services
available to al users are: domestic and international news, financial, entertainment and sports news,
chat, games, personal ads, a complete TV guide for Europe, 5-day weather forecasts for each

municipality in every country, and arange of e-commerce services.

Everyday.comis co-owned by Mdern Tinmes Group MIG AB and Net Com AB to drive and
continually develop a broad conmercial Internet portal. It has been | aunched in
11 European countries in less than ten nonths and is one of Europe’s fastest
growi ng portals.



Everyday. com t akes advantage of the strengths of its two sister conpanies: MG
and Net Com MIG has Internet content and strength in nedia and nmarketing. The
nmost recent exanple is the conpletely interactive docusoap “Baren” (“The Bar”),
which is available on Everyday Sweden and will soon be available in Norway.
Netcomis the |l eading Internet operator in the Nordic countries with 1,172,000
I nternet subscribers as of June 30, 2000. NetComis subscribers are offered
Everyday as their home page. Through SEC, which is currently in the process of
bei ng acquired by Net Com the operations are run within the framework of Tele2
Eur ope in other European countries.

For further information, please contact Pelle Tdrnberg, president and CEO
of MIG at +46 8 562 000 50 or Lars-Johan Jarnhei ner, president and CEO
of NetCom at +46 8 562 640 00.

Modern Tinmes Goup MIG AB's class A and B shares are listed on the OM St ockhol m
Exchange's O list (synbols: MIGA and MIGB) and on the Nasdaq National Market in New York
(synmbol : MIGNY). NetCom AB is listed on the OM St ockhol m Exchange’s O list (synmbols NCVA
and NCOVB) and on the Nasdaq National Market in New York (symbol NECSB)



