Press rel ease, January 10, 2001

Telia and Foreni ngsSpar banken join forces in B2B e-comerce
effort:

Mar akanda — historic pioneer becones Internet
| eader

Mar akanda is a new e-comerce conpany jointly owed by Telia and
For eni ngsSpar banken. I ntroduced on August 18, 2000, it offers new
services to a grow ng nunber of custoners. The conpany i s based on
Telia s established e-procurenent solution and on

For eni ngsSpar banken’ s fi nanci al conpetence and strong ties with
muni ci pal governments.

The nanme of the new conpany, Marakanda, is taken fromthe ancient
city now known as Sanmarkand. Settled over 2000 years ago, Marakanda
(al so spell ed Maracanda) was the capital of the ancient Persian
provi nce of Sogdi ana. Subsequent to its capture by Al exander the
Geat in the 4" century BC, Marakanda becane a vi brant market pl ace
and hub for trade between Persia and Central Asia under the rule of
the Arabs and Turks. In the 13th century the city survived
devastating attacks by the Mongols, and it later flourished once
again as an econom c epicenter

“Li ke the historic pioneer anong narketpl aces fromwhich it takes
its name, Marakanda will comrand a | eadi ng position anong the

I nternet marketplaces of today and in the future,” says Chairnan
Gert Engman, who is also G oup Executive Vice President and Cl O of
For eni ngsSpar banken and i s responsi ble for the bank’ s e-busi ness
busi ness ar ea.

Mar akanda al ready has a strong position in the public sector, with
approximately 30 large custoners that include the cities of Ml nd
and St ockhol mand a nunber of |ocal governnents. Amobng new custoners
that the conpany has reached agreenents with since its launch is the
City of GCothenburg.

Al custormers are now of fered a new, upgraded version of the
conmpany’s e-procurenment service. The range of avail abl e services
wi Il soon be expanded to include additional functions, such as
online travel reservations with automated travel expense records. As
the pilot custoner, Telia is expecting to reduce its expenditures by
SEK 150 million a year by managing its travel reservations and

adm nistration electronically. In 2001 Marakanda will |aunch new
procurement services and thereby creating devel oped el ectronic

mar ket pl aces.

In addition to maintaining its already strong position in the public
sector, Marakanda intends to devel op operations for snmall and
medi um si zed conpani es

“Marakanda will be a major player in the devel opnent of e-commerce,”
says President Stefan Bergelind. “Wthin two years the conpany wi |l



be a | eader in Internet-based public procurenent in the Nordic and
Baltic regions.”

The purchasi ng power of the custoner base that Marakanda has from
the start is approximately SEK 25 billion a year. The market in
whi ch the new conmpany is initially active is estinmated at SEK 250
billion a year in Sweden.
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