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As from 1 February 2006 Skandia is a member of the Old Mutual Group.

Please note that the format and content of this statement, along with the attached tables,
follows Old Mutual standard reporting format. Accordingly, this statement comprises
New sales (Annual Premium Equivalent basis!) for Unit Linked, deposits for Mutual
funds and Assets under management.

All comparative figures pertain to the corresponding period a year earlier, unless
otherwise stated.

Continued strong growth in sales, up 22%

Skandia delivered continued growth in sales during the first quarter of 2006, with total
mutual fund deposits increasing by 77% to SEK 13.3 billion, driven by good
performance across the UK and Europe & Latin America markets. Strong growth was
also experienced in total unit-linked sales on an Annual Premium Equivalent basis,
increasing by 22% to SEK 3.3 billion compared with SEK 2.7 billion for the equivalent
period last year.

Increased sales, coupled with buoyant equity markets contributed to the 8% increase in
funds under management to SEK 691 billion at the end of March 2006, compared with
SEK 640 billion at the end of December 2005.

UK & Offshore — unit-linked sales up 31%

Excellent growth was experienced across unit-linked UK based products during the
quarter, driven by the momentum created by the tax year-end and the strong equity
markets. Unit-linked sales increased by 31% to £152 million for the three months to
31 March 2006, compared with the same period in 2005.

Sales of Skandia UK's pension products contributed £59 million to total unit-linked
sales, an increase of 99% on the equivalent period last year, as advisers continue to
consolidate their clients’ pension portfolios in response to the release of the Pensions
‘A’ Day regulations.

Unit-linked bond sales in the first quarter were stable following price refinements made
during 2005 in order to secure margin improvements and increase capital efficiency.
The sales growth of 13% to £52 million in Skandia UK's offshore arm, Royal Skandia,
was largely driven by solid growth in the UK and Middle East. The market uncertainty
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surrounding the tax treatment of trusts following the release of the UK Budget in March
2006 may, however, result in a decrease in new business volumes in the second quarter
of 2006.

Mutual fund deposits of £286 million also showed growth of 59%, benefiting from the
continued industry shift towards fund platforms and the significant increase in sales
towards the end of the tax year.

The strong growth in the UK segment in the first quarter benefited from new fund
launches, continued service innovation and Skandia’s well recognised reputation in the
IFA channel, further supported by the naming of the business as ‘Company of the Year’
at the recent Money Marketing awards.

Europe & Latin America —underlying unit linked sales growth of 50%

2005 first quarter life sales were affected by the EUR 29 million overhang of tax-driven
sales in Germany, and sales were 8% lower in the equivalent period this year as a result.
However, the underlying trends are very strong with underlying unit-linked sales
increasing by 50% for the first quarter, due primarily to growth in Italy, France and
Poland. These countries benefited from strong momentum in their local unit-linked
markets.

Mutual fund deposits experienced excellent growth, increasing to EUR 690 million,
compared with EUR 276 million for the equivalent period last year, driven by the
success in delivering high sales volumes in Spain and Colombia.

Nordic - sales up 15%

Unit-linked sales during the first quarter increased by 15% to SEK 559 million
compared with the first quarter of 2005, with sales in Sweden contributing 10% towards
this increase. In the key corporate client segment, sales increased by 5%, whilst sales in
the private client segment increased by 30%, mainly driven by the success of the
"Kapitalpension" products introduced in the first quarter of 2005 in response to changes
in local tax regulations.

Other information
Skandia Liv

Premiums written by Skandia Liv in Sweden amounted to SEK 3,686 million during the
first quarter of the year, compared with SEK 2,984 million during the same period a
year ago, an increase of 23%. New business sales? for the first quarter were SEK 356
million, which was 23% higher than the same period in 2005, when new business sales
totalled SEK 289 million.

2 New business sales is measured according to the industry-wide definition of single premiums divided by 10 plus
annual premiums.
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Future reporting

Skandia's interim report for the first quarter of 2006 will be released on 31 May 2006.
The report will only state the result according to IFRS and will not include any result
according to the embedded value (EV) method. In connection with Old Mutual's
acquisition, work has been started on the adaptation of reporting and calculation of
Skandia's EV to Old Mutual's principles. The effects on EV of these adaptations will be
presented in connection with Old Mutual's Capital Market Day on 20 June 2006 in
London.

Skandia previously announced that the last day of trading in Skandia's shares on the
Stockholm Stock Exchange is 5 June 2006. Alternative trading opportunities will be
announced no later than in connection with the delisting. In addition, Old Mutual has
previously announced that it will be initiating a compulsory acquisition process of the
remaining shares.

For further information, please contact:

Skandia:
Eva Groth, Investor Relations, tel. +46-8-788 16 90
Gunilla Svensson, Press Manager, tel. +46-8-788 42 97

Old Mutual:
Malcolm Bell, Investor Relations (UK), tel. +44-20-7002 7264
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New sales and Assets under Management, first quarter 2006

NEW SALES 2006 Change % change
Q1'06 v
million Q1 Q1'05

Unit Linked Sales on an Annual Premium Equivalent basis’

Nordic (SEK)
Single premiums 102 9 10%
Recurring premiums 457 64 16%
559 73 15%
Europe & Latin America (EUR)
Single premiums 43 19 79%
Recurring premiums 28 -25 -47%
71 -6 -8%
UK (GBP)
Single premiums 115 35 44%
Recurring premiums 37 1 3%
152 36 31%
Asia Pacific (SEK)
Single premiums 1 1 0%
Recurring premiums 0 - 0%
1 0%
Total (SEK) 3,303 601 22%
Mutual Funds Sales
Nordic (SEK) 1,138 15 1%
Europe & Latin America (EUR) 690 414 150%
UK (GBP) 286 106 59%
Asia Pacific (SEK) 1,752 258 17%
Total (SEK) 13,270 5,792 77%
ASSETS UNDER MANAGEMENT 2006 Change % change
Q1'06 v
billion Q1 FY 2005
Nordic (SEK) 150 10 7%
Europe & Latin America (EUR) 13 1 8%
UK (GBP) 29 2 7%
Asia Pacific (SEK) 23 1 5%
Other (SEK) 0 -1 -100%
Total (SEK) 691 51 8%

' New sales on an Annual Premium Equivalent basis (APE) pertain to single and regular premiums from unit linked
contracts written during the period. According to industry practice, APE's are defined as regular premiums recalculated
to full-year figures plus 1/10 of single premiums during the period.
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New sales and Assets under Management, first quarter 2005

Skandia

NEW SALES 2005
million Q1 (YTI-||31) Q3> FY 2005
Unit Linked Sales on an Annual Premium Equivalent basis’
Nordic (SEK)
Single premiums 93 219 74 439
Recurring premiums 393 820 370 1,638
486 1,039 444 2,077
Europe & Latin America (EUR)
Single premiums 24 55 36 128
Recurring premiums 53 74 25 130
77 129 61 258
UK (GBP)
Single premiums 80 179 99 372
Recurring premiums 36 76 41 143
116 255 140 515
Asia Pacific (SEK)
Single premiums 0 1 1 3
Recurring premiums 0 0 1 1
0 1 2 4
Total (SEK) 2,702 5,628 2,919 11,460
Mutual Funds Sales
Nordic (SEK) 1,123 1,561 512 2,727
Europe & Latin America (EUR) 276 731 415 1,698
UK (GBP) 180 407 207 831
Asia Pacific (SEK) 1,494 3,373 1,856 7,138
Total (SEK) 7,478 17,069 9,053 36,847
ASSETS UNDER MANAGEMENT 2005
billion Q1 HA1 Q3  FY 2005
Nordic (SEK) 118 123 137 140
Europe & Latin America (EUR) 9 10 11 12
UK (GBP) 21 22 25 27
Asia Pacific (SEK) 14 18 20 22
Other (SEK) 2 2 1 1
Total (SEK) 497 554 600 640

' New sales on an annual Premium Equivalent basis (APE) pertain to single and regular premiums from unit linked

contracts written during the period. According to industry practice, APE's are defined as regular premiums recalculated

to full-year figures plus 1/10 of single premiums during the period.

2 Third quarter alone.
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