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 Volvo Truck Corporation 

Press information  

Volvo Trucks broadens its business with new, 
cleaner trucks for distribution  
Volvo Trucks is aiming to reach a broader clientele outside of the heavy, long-
haul segment. Today, the company will present two completely new distribution 
trucks – the Volvo FL and the Volvo FE. At the same time, a new business 
concept will be introduced for distribution duties in urban environments. The 
total investment is SEK 1 billion. 

The company’s trucks are leaders in the long-haul segment in Europe, and with the 
development of the new, smaller and lighter trucks, we hope to reach a greater number 
of customers in the distribution segment.  

The Volvo FL and Volvo FE are cleaner, quieter, and safer, which is important for 
distribution customers who operate primarily in urban areas. Both models meet the 
environmental requirements according to Euro 4 and Euro 5. The latter legal 
requirement does not take effect until 2009. 

The Volvo FL and Volvo FE are intended for a wider category of customers. These 
distribution customers, for example craftsmen, fruit distributors, and bakers, do not 
primarily have transport as their main line of business. For this reason, Volvo Trucks 
have developed an entirely new business concept that enables the customer to quickly 
and easily purchase a key-ready truck with a body, rear lift, and every conceivable 
support service, such as a service contract. 

The Volvo FL and Volvo FE mark the last stage of the largest product renewal to date 
in the truck industry. In less than nine months, Volvo Trucks have replaced and widen 
their entire European range of products.

”Business is good for Volvo Trucks and thanks to our strong profitability, we have 
been able to invest more than SEK 10 billion in new products in the past five years,” 
says Staffan Jufors, President of Volvo Trucks. “We have also put a great deal of work 
into developing our dealer network, as well as the competence of our personnel.” 
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For additional information, contact Claes Claeson, phone +46 31-66 39 08 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
For video material about the Volvo Group’s various production plants and products, go to 
http://www.thenewsmarket.com/volvogroup. Pictorial information can be downloaded there in the form of MPEG2 files, 
or you can order the material on a Beta-cassette. Registering and ordering video material is free-of-charge for the 
media. 

The Volvo Truck Corporation provides complete transport solutions for professional and business-focused 
customers. The company offers a complete range of products from medium to heavy trucks with a strong global 
network of 3,000 service points in more than 130 countries. In 2005, Volvo Trucks sold 104,000 vehicles 
throughout the world. Volvo Trucks is a member of the Volvo Group, one of the world’s leading manufacturers of 
trucks, buses, construction equipment, drive systems for marine and industrial applications, and components and 
services for airplanes and airplane engines. The Volvo Group also provides a full range of financial services. 


