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Communiqué from extraordinary general meeting of 
Framfab AB (publ) 
 
Framfab’s extraordinary general meeting of 13 July 2006 resolved to 
change the name of the company in the articles of association to LBI 
International AB. 
 
The decision to amend the articles of association is conditional on, and effective as of, 
registration of the merger of Framfab and LB Icon with the Swedish Companies Registration 
Office. 
 
 
For additional information, contact: 
 
Jan Norman, CFO and Interim CEO, Framfab AB 
+46 709 41 22 06, jan.norman@framfab.com 
 

Tobias Bülow, Group Communications Manager, Framfab AB 
+46 709 41 22 58, tobias.bulow@framfab.com 
 

Framfab is a leading European Interactive Marketing and Web Consulting Business. Framfab’s customers are large 
international companies, including 3M, American Express, AXA, Barclays Capital, Cadbury Schweppes, the Coca-
Cola Company, Danske Bank, Ericsson, Hydro Texaco, Kellogg's, Kraft Food International, Nike, Nobel Biocare, 
Philip Morris International, Philips, Postbank, Rezidor SAS, SAAB, Schering AG, Swedish Match, Vodafone, Volvo 
Car Corporation, Volvo Group and UBS. Framfab operates in Denmark, Germany, the Netherlands, Switzerland, 
Sweden and the United Kingdom. The company is quoted on the O-list, Attract 40 of Stockholmsbörsen (company 
symbol FRAM). For additional information, see www.framfab.com.  

 


