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Customers and owners  
from north to south 

Each one of the 24 the regional insurance companies 

has only one employer – the customer in each county. 

The customer is also a part-owner in his/her regional 

insurance company and it is based on the needs and 

demands of the customer and owners that the com-

panies control their operations in banking and in-

surance. Each company is independent and entirely 

adapts its operations to its local conditions. At the 

same time, strength is created in each individual 

company through strong cooperation. The 24 

companies have chosen to work together in a 

number of areas through the jointly owned 

company Länsförsäkringar AB. Everything 

is based on the experience of local decision-

 making authority combined with joint strength 

creating added value for Länsförsäkringar’s 

owner – its customers.



LÄNSFÖRSÄKRINGAR ALLIANCE
The 24 regional insurance companies and 

the joint companies in cooperation. 

LÄNSFÖRSÄKRINGAR
Länsförsäkringar is a communications  

concept used in internal and external  

information as a designation for the  

Länsförsäkringar Alliance.

REGIONAL INSURANCE COMPANIES
The 24 independent and customer-owned  

regional insurance companies, each conduct-

ing banking and insurance operations in a 

specific geographical area and responsible 

for all customer contact within each business 

area.

LÄNSFÖRSÄKRINGAR AB
The Parent Company of a financial group 

owned by the 24 regional insurance com-

panies and 14 local insurance companies. 

The Group provides services for the regional 

insurance companies, is responsible for  

development operations and common stra-

tegies for the Länsförsäkringar Alliance and 

also conducts business operations via subsidi-

aries.

LÄNSFÖRSÄKRINGAR LIV 
Conducts traditional life assurance and, 

through its Länsförsäkringar Fondliv sub-

sidiary, unit-linked life assurance. Operations 

are conducted in accordance with mutual 

principles, whereby earnings are not consol-

idated in Länsförsäkringar AB but accrue in 

their entirety to the customers.

LÄNSFÖRSÄKRINGAR BANK
Conducts banking operations targeting  

private individuals and the agricultural  

sector.

LÄNSFÖRSÄKRINGAR SAK
Conducts the Länsförsäkringar AB Group’s 

non-life insurance operations, which in- 

clude medical and accident insurance,  

various kinds of third-party and other liability 

insurance, transportation insurance, national 

customers in the commercial automotive 

area and producer liability insurance.

AGRIA DJURFÖRSÄKRING
Insures animals and crops.

LÄNSFÖRSÄKRINGAR MÄKLARSERVICE
The company, which is owned jointly by the 

regional insurance companies and Länsför-

säkringar Sak, offers brokers a uniform con-

duct of operations and a reinforced service 

through regional broker desks.

HUMLEGÅRDEN
Humlegården is included in the Länsförsäk-

ringar Alliance and is owned by 17 regional 

insurance companies and Länsförsäkringar 

Sak. The purpose of the company is to  

enable its owners to invest jointly in the 

property market in Stockholm.

WASA FÖRSÄKRING RUN-OFF
Wasa Försäkring Run-Off works actively with 

run-off portfolios, primarily within interna-

tional reinsurance.

LÄNSHEM
Länshem Fastighetsförmedling is Länsförsäk-

ringar’s real-estate brokerage that offers cus-

tomers total solutions in conjunction with mort-

gage transactions and acquiring new homes. 

89.4% (through17
regional insurance companies)

10.6%

4%

96% 99.96%

0.04%

Wasa Försäkring Run-Off
(run-off operations)

Agria Djurförsäkring
(animal/crop insurance)

24 regional 
insurance companies

Humlegården
(property)

Länsförsäkringar 
Mäklarservice
(broker service)

14 local insurance
companies

Länsförsäkringar Sak
(non-life insurance)

Länsförsäkringar Liv
(life assurance)

Länsförsäkringar Bank
(banking)

Länshem
Fastighetsförmedling
(real-estate brokerage)

85.2% (through 23
regional insurance companies)

1.8%
13%

Contents

The Länsförsäkringar Alliance 2006 . . . . . 1

Comments . . . . . . . . . . . . . . . . . . . . . . . 2 

Vision, business concept and success  
factors . . . . . . . . . . . . . . . . . . . . . . . . . . 4 

Decision-making and joint-consultation  
process . . . . . . . . . . . . . . . . . . . . . . . . . 8 

Banking operations . . . . . . . . . . . . . . . . 10 

Life assurance and pension insurance . . . 18  

Non-life insurance  . . . . . . . . . . . . . . . . 26

The regional insurance companies  . . . . . 40

Länsförsäkringar AB . . . . . . . . . . . . . . . 48 

Sustainability . . . . . . . . . . . . . . . . . . . . 50

Environment  . . . . . . . . . . . . . . . . . . . . 52

Employees . . . . . . . . . . . . . . . . . . . . . . 53

Terms and expressions  . . . . . . . . . . . . . 56

Financial calendar  . . . . . . . . . . . . . . . . 58

Addresses . . . . . . . . . . . . . . . . . . . . . . 59

THE LÄNSFÖRSÄKRINGAR ALLIANCE  consists of 24 local, customer-owned regional in-

surance companies and the jointly owned Länsförsäkringar AB, with subsidiaries in non-life 

insurance, life assurance, unit-linked insurance, banking and animal/crop insurance. The  

organization is based on a strong belief in local presence, and customer contact always  

occurs at the regional insurance companies. Economies of scale are achieved through  

Länsförsäkringar AB, and possibilities for the regional insurance companies to be successful 

in their respective markets are created through service and strategic development efforts.

Länsförsäkringar offers a wide range of insurance, pension solutions, bank services and 

other financial solutions for companies and private individuals. The number of customers 

exceeds three million and the Länsförsäkringar Alliance has a total of 5,500 employees.



SEK M 2006 2005

Länsförsäkringar Norrbotten 81 150

Länsförsäkringar Västerbotten 181 253

Länsförsäkringar Jämtland 94 119

Länsförsäkringar Västernorrland 54 85

Länsförsäkringar Gävleborg 101 216

Dalarnas Försäkringsbolag 378 527

Länsförsäkringar Värmland 121 133

Länsförsäkringar Uppsala 144 286

CREDIT RATING FROM FEBRUARY 2007
  Long-term Short-term 
Company Institution rating rating

Länsförsäkringar AB Standard & Poor’s A-/Stable –

Länsförsäkringar AB Moody’s A3/Stable –

Länsförsäkringar Bank Standard & Poor’s A/Stable A-1

Länsförsäkringar Bank Moody’s A2/Stable P-1

Länsförsäkringar Sak Standard & Poor’s A/Stable –

Länsförsäkringar Sak Moody’s A2/Stable –

Agria Djurförsäkring Standard & Poor’s A-pi 1) –

1)  pi ratings are ratings that do not involve forecasts but that are based on public information such as annual reports.

LÄNSFÖRSÄKRINGAR AB GROUP,  
EXCLUDING LIFE ASSURANCE
 2006 2005

Technical result, SEK M 304 310

Operating income, SEK M 1,060 2,100

Solvency margin, % 502 497

 
LÄNSFÖRSÄKRINGAR BANK

 2006 2005

Deposits from the public, SEK M 23,942 20,739

Lending to the public, SEK M 53,884 47,094

Operating income after  
loan losses, SEK M 201 154

 

LÄNSFÖRSÄKRINGAR ALLIANCE, NON-LIFE INSURANCE

 2006 2005

Solvency capital, SEK M 32,098 27,738

Solvency margin, % 195 169

Premiums earned after  
ceded reinsurance, SEK M 16,362 16,216

Technical result, SEK M 2,114 2,515

Operating income, SEK M 4,545 7,075

Combined ratio 93 89

 
AGRIA DjURFÖRSÄKRING
 2006 2005

Premiums earned after  
ceded reinsurance, SEK M 948 844

Income before appropriations  
and taxes, SEK M 121 197

 
LÄNSFÖRSÄKRINGAR LIV (LIFE)
 2006 2005

Premium income, net, SEK M 10,020 9,472

Profit for the period, SEK M 7,644 4,584

Collective consolidation, % 114 114 

Solvency ratio, % 136 126

Länsförsäkringar Liv is a limited liability company but oper-
ates according to mutual principles and all profits are distrib-
uted to policyholders.

FIVE-YEAR OVERVIEW

SEK M 2002 2003 2004 2005 2006

Premiums earned after ceded reinsurance, non-life insurance 11,859 14,087 15,857 16,216 16,362

Premium income after ceded reinsurance, life assurance 8,126 8,069 8,676 9,472 10,020

Solvency capital, non-life insurance 14,657 16,699 19,857 27,738 32,098

Bank lending to the public 19,861 30,044 39,426 47,094 53,884

Bank deposits from the public 14,736 17,013 18,599 20,739 23,942

Total assets managed, life assurance 86,828 92,075 96,383 108,446 115,281

Fund volumes managed 26,564 34,210 40,114 53,906 61,652

SEK M 2006 2005

Länsförsäkringar Bergslagen 249 324

Länsförsäkringar Stockholm 209 625

Länsförsäkringar Södermanland 152 203

Länsförsäkringar Göteborg och Bohuslän 325 574

Länsförsäkringar Skaraborg 133 304

Östgöta Brandstodsbolag 207 471

Länsförsäkringar Älvsborg 491 475

Länsförsäkringar Gotland 63 106

 

 

SEK M 2006 2005

Länsförsäkringar Jönköping 232 351

Länsförsäkringar Halland 213 303

Länsförsäkring Kronoberg 87 211

Länsförsäkringar Kalmar län 210 270

Länsförsäkringar Blekinge 71 113

Länsförsäkringar Göinge 84 103

Länsförsäkringar Kristianstad 57 114

Länsförsäkringar Skåne 544 596

OPERATING INCOME AFTER BONUSES AND DISCOUNTS PER REGIONAL INSURANCE COMPANY



The Länsförsäkringar Alliance �

• The technical result for non-life insur-
ance amounted to SEK 2,114 M (2,515). 
Operating income amounted to SEK 
4,545 M (7,075). 

• Due to these positive results, a total of  
17 regional insurance companies are 
paying bonuses or giving discounts to 
their customers and amount to a total  
of approximately SEK 1 billion.

• The life assurance company generated  
a total return on investment assets of 
8.3% (14.9). The bonus rate was raised 
on December 1 from 6 to 8%. 

• The Banking operations generated oper-
ating income of SEK 238 M (203) before 
loan losses, and SEK 201 M (154) after 
loan losses. Lending to the public in-
creased by 14% to SEK 54 billion (47) 
and deposits from the public rose by 
15% to SEK 24 billion (21). Mortgage 
lending rose by 18% and amounted to 
SEK 37 billion (31). 

• For the fourth consecutive year, Läns-
försäkringar was named “Non-life Insur-
ance Company of the Year” by Swedish 
business magazine Affärsvärlden. Ac-
cording to the Swedish Quality Index, 
Länsförsäkringar has Sweden’s most 
satisfied life assurance and pension in-
surance customers, and the most satis-
fied mortgage customers.

Figures in parenthesis pertain to 2005.

The Länsförsäkringar Alliance
2006

Key figures   2006 

Solvency capital, non-life insurance, SEK billion 32

Solvency margin, non-life insurance, % 195

Market share, non-life insurance, % 29.3

Market share, life assurance and pension insurance, %1) 9,8

Premium income, life assurance, SEK billion 10.0

Premiums earned, non-life insurance, SEK billion 16

Lending, bank, SEK billion 54

Deposits, bank, SEK billion 24

Fund volumes managed, SEK billion 61.7

Number of employees 5,500

Number of customers 3.2 million

1) Measured as a percentage of new sales 
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2 Comments

Comments
Strategy for growth generates
clear effects and success
LÄ NSFÖR SÄ K R I NGA R FOCUSES on 

growth. This can take place organically, 

through expanding the range of products 

and services or structurally. In 2006, we 

grew by more than 10% in organic growth 

alone. Our focus on the healthcare area has 

made us a market leader in healthcare in-

surance. In banking, we view both organic 

and structural growth as a means to anchor 

Länsförsäkringar even more clearly as an 

alternative and the price-pressure force on 

the four major banks. Our aim is to become 

one of the three largest players in the mort-

gage market within five years. Our finan-

cial results for 2006 and our existing finan-

cial strength afford us the power we need 

to attain these growth targets. 

Excellent results 

The Länsförsäkringar Alliance’s overall re-

sults were excellent even though we did not 

quite reach the record-breaking levels of 

2005. In non-life insurance, we have impres-

sive financial strength and a total solvency 

capital of more than SEK 32 billion. The Al-

liance, excluding life assurance, is expected 

to earn around SEK 20 billion between 2003 

and 2009. Solvency capital is expected to  

approach SEK 40 billion, corresponding to  

a solvency margin of more than 200%. No 

other player, be they Swedish or foreign, can 

compare favorably with us in the Swedish 

market. The combined ratio in non-life insur-

ance rose slightly to 93%, yet remains below 

the long-term goal of 95%. The increase in 

costs is primarily attributable to IT invest-

ments, primarily within motor vehicle insur-

ance for which an entirely new system was 

put into operation in 2006. In the next few 

years, IT investments will be made in such 

areas as the Internet, the further development 

of motor vehicle insurance systems and sup-

port for meetings with claims customers.

The target profile for the Internet, 

 adopted in 2006, is to have the possibility 

to perform 80% of the cases in non-life  

insurance, life assurance and banking cur-

rently conducted by telephone, also con-

ducted via the Internet. This target profile 

is expected to be realized by year-end 2007.

Life assurance and pensions  
– main causes for delight

Länsförsäkringar has truly turned around 

results in life assurance and pension insur-

ance. Almost three years ago, our life-

 assurance company found itself, together 

with many competing companies, in a 

 crisis-like situation due to the almost 70%-

decline in share prices on the international 

stock exchanges. We experienced falling 

collective consolidation, low returns and we 

were forced to retreat in non-guaranteed 

savings.

Now the situation is completely differ-

ent. We have exceedingly favorable key 

figures overall and we have largely sur-

passed all of our targets. Our returns in 

traditional management are the third high-

est and compared with the unit-linked in-

surance offering of our competitors, our 

funds are among the top three in their re-

spective categories. Premium income has 

surpassed SEK 10 billion, the accumulated 

deficit in risk business has been removed 

and the administration result is positive. 

Market shares are also rising.

These improvements in results have 

also meant that Länsförsäkringar has be-

come a choice for both traditional and unit-

linked insurance for those customers who 

are to select a manager for their ITP funds 

from July 2007. The fact that only we and 

another company passed Collectum’s (the 

ITP pension administrator) close scrutiny 

for both traditional and unit-linked man-

agement clearly demonstrates that we are 

one of the most competitive life-assurance 

companies.

Yet another rating upgrade for  
our banking operations

The banking operations are continuing to 

grow in terms of volumes, earnings and 

profitability. We have strong hopes to 

achieve the aggressive targets that have 

been established for organic growth by the 

end of 2009. Consolidated market presence 

focusing on clear offerings to our own cus-

tomers will characterize the operations in 

the next few years. The business environ-

ment’s assessment of and confidence in our 

banking operations has been strengthened, 

something that can be seen in the upgrade 

to our credit rating in 2007 by both 

Standard & Poor’s and Moody’s. 

Outstanding growth over  
the past 50 years…

In the past half-century, Länsförsäkringar 

has experienced outstanding growth,  

with annual levels varying between 15  

and 20%. Growth that has taken place 

organically, through expanding the range  

of products and services or structurally has 

few counterparts in the Swedish business 

sector. Development and growth would not 

have been possible without the regional in-

surance companies extending their busi-

ness model through new products and  
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establishing operations in new market  

segments. Around 50 years ago, today’s  

regional insurance companies were  

practically local fire insurers. By adding 

such products as commercial insurance, 

motor vehicle insurance, bank and life- 

assurance products to the earlier offering, 

each one of the 24 the regional insurance 

companies has doubled its operations on 

numerous occasions and are, in the vast 

majority of counties, one of the largest em-

ployers in the financial sector and the larg-

est supplier of bank and insurance services.

Progress in the past decade would not 

have been possible and would not have oc-

curred without a distinct focus and a will to 

grow and continuously seek out growth in 

the Länsförsäkringar Alliance. This focus 

is based on the two principle duties of the 

customer-owned regional insurance com-

pany. The first is to produce customer value 

and the second to act as an entrepreneur. 

These two duties are unified in growth that 

reduces costs for the products the company 

offers to its customers. In achieving this, 

the new products and the new market seg-

ments in which Länsförsäkringar has es-

tablished itself have always involved lower 

costs and better alternatives and conditions 

for customers than what has been offered 

before. The most recent example is the im-

proved bank terms arising from the estab-

lishment of our banking operations.

Increased growth in the coming years…

The Länsförsäkringar Alliance believes 

that growth in the coming years must accel-

erate to preserve and develop the opera-

tions. By growing, our offerings to custom-

ers can strengthen, particularly in banking. 

Through growth we can continue to show 

our strengthen in our customer-owned and 

local approach and the success that we have 

achieved with the 24 regional insurance 

companies that cooperate via a strong fi-

nancial hub in the form of Länsförsäkrin-

gar AB. Continued success counteracts any 

doubts on the model that we have chosen 

and that we,in actual fact, intend to consoli-

date. 

Yet growth is also needed to develop 

and create the preconditions for the future. 

By seeking growth, we generate chal-

lenges for the organization and the em-

ployees who drive the operations forward 

and who encourage creativity and innova-

tion. Growth and skills development are 

inherently linked and one is a prerequisite 

for the other and vice versa. 

As a logical consequence of the local 

well-defined geographic area that each re-

gional insurance company has in close rela-

tion to its customers, the companies have 

always had organic growth as a key target 

and their greatest focus. The addition of 

such product areas and market segments  

as heath insurance, banking, life assurance 

and pensions should be viewed in this light. 

And not forgetting the most recent addi-

tion, namely the establishment of a real- 

estate brokerage under the name Länshem.

However, the local growth rate would 

not have been possible without the com-

bined strength of Länsförsäkringar AB. 

Both major investments and structural 

growth require joint action between the 

companies. The launch of banking, life  

assurance and pensions as activities to 

broaden the product offering or the acquisi-

tion of Wasa would not have been possible 

without the regional insurance companies 

jointly creating these strong resources. 

In the next few years, growth will be 

sought in areas that previously may have 

perhaps been deemed to be unorthodox for 

Länsförsäkringar.

Establishment internationally  
– a possible route for growth

The most extensive and broadest compe-

tencies in Länsförsäkringar remain in non-

life insurance, which comes as no surprise 

given that we have conducted life assur-

ance and pension operations for around 20 

years and banking operations under the 

current specialization since 2001. Our non-

life insurance competence can be utilized 

outside Sweden to generate additional 

economies of scale for the Länsförsäkrin-

gar Alliance in its entirety. Combined with 

a clear growth strategy, establishing oper-

ations abroad would strengthen our attrac-

tiveness as an employee and our image as a 

modern company with ambitions and con-

fidence in the future.

Establishing operations abroad is now 

a potential alternative for Länsförsäkrin-

gar to accelerate the rate of growth as we 

deem necessary. We intend to announce a 

decision in this matter in spring 2007.

Nevertheless, establishing the company 

outside Sweden is not the sole element of 

the growth strategy that the Länsförsäk-

ringar Alliance has agreed on to develop 

the customer-owned companies, the re-

gional insurance companies and the jointly 

owned financial hub, Länsförsäkringar AB.

Based on the financial strength found 

in the Alliance, structural growth shall not 

be excluded, nor shall the use of our finan-

cial strength in a more clear or aggressive 

manner to strengthen our offering to exist-

ing non-life insurance, life assurance and 

banking customers as a method of enhanc-

ing our organic growth.

Stockholm, March 16

On behalf of the 24 regional insurance 

companies

Tommy Persson

Managing Director, Länsförsäkringar AB



COOPER At ION I N the Länsförsäkringar 

Alliance has gradually evolved from an 

 exchange of experience to today’s com-

prehensive joint business operations. The 

basic concepts that have been developed 

over two centuries and adapted to our 

times are still valid today. The passing of 

time has merely demonstrated the strength 

of an organization and business model that 

are based on local, independent and cus-

tomer-owned regional insurance com-

panies cooperating on a voluntary basis. 

There is consensus within the Länsförsäk-

ringar Alliance that local proximity and 

independence have been decisive factors in 

the Alliance’s major successes. Decisions 

that are important for the customer are 

made close to the customer. The Annual 

General Meeting and Board of Directors of 

each regional insurance company are the 

highest decision-making authorities on 

matters that pertain to the particular com-

pany’s operations. Thus, all cooperation 

among regional insurance companies is 

voluntary and it is this independence that 

forms the basis of the federative form of 

organization.

Cooperation among the 24 regional insur-

ance companies takes place through the 

jointly owned Länsförsäkringar AB and its 

subsidiaries. The company was founded in 

1936 to meet the regional insurance com-

panies’ need for reinsurance. Responsibil-

ity for the internal reinsurance system is 

still an important task, although a growing 

stock of joint resources has been built up 

over the years. Länsförsäkringar AB’s task 

is to create prerequisites for the regional 

insurance companies to be successful in 

their respective markets by providing ser-

vice and developing the operations. Läns-

försäkringar AB provides the regional 

companies with products and conducts 

commercial activities in life assurance and 

banking services under its own conces-

sion/charter. Based on these activities, the 

company conducts joint development proj-

ects and possesses and specialist knowl-

edge in such areas as insurance, financial 

services, IT and market communications. 

Länsförsäkringar AB is the Parent Com-

pany of all subsidiaries in the jointly 

owned Group, with operations in life as-

surance, banking, non-life insurance, run-

off operations, development, and animal and 

crop insurance through Agria. A specialist 

function in Länsförsäkringar AB is respons-

ible for asset management, while the ongoing 

management has been transferred to an  

external manager. The regional insurance 

companies determine from time to time what 

the joint operations in Länsförsäkringar AB 

should include. This is formalized in an 

Owners Consortium and explained in more 

detail in the operational guidelines adopted 

by the Board of Länsförsäkringar AB. This 

focus can be changed over time in accord-

ance with the wishes of the owners, the  

regional insurance companies.

Local and joint 

The structure of the Länsförsäkringar  

Alliance, with local independent companies 

that cooperate through a jointly owned 

company, imposes substantial demands  

on clarity between the regional insurance 

companies and the joint operations. The 

business model of the Länsförsäkringar 

Alliance is based on 24 regional insurance 

companies that have chosen to conduct 

certain operations jointly. As commis-

sioned by the local companies, Länsför-

säkringar AB is responsible for conducting 

these operations. The federation’s struc-

ture can thus be described as the opposite 

of a Group, in which operations are dele-

gated from central units to local units. The 

premise for cooperation in the Länsförsäk-

ringar Alliance is that as much of the oper-

ations as possible should be conducted  

in the regional insurance companies. In 

principle, all customer contacts take place 

there. At the same time, insurance and  

financial services entail substantial econo-

mies of scale, and consequently the conces-

Vision, business concept and success factors
Structures and approaches

The Länsförsäkringar Alliance has a unique position in the Swedish bank 

and insurance market. Since the regional insurance companies are  

customer-owned, there are no other specific ownership interests to be 

considered beyond that of own customers. Everything that is developed  

in the form of products, concepts or system support must be based on pure 

customer needs. Non-life insurance, life assurance and banking are the 

core operations and our task is to offer total solutions based on different 

combinations of non-life insurance, medical and accident policies, life 

assurance, pension-saving plans, fund savings and various banking services.

4 Vision, business concept and success factors



sion for life assurance and certain non-life 

insurance operations as well as the charter 

for banking operations are held by the 

jointly owned Länsförsäkringar AB. For 

example, strictly speaking, there are not 24 

banks across Sweden. From the customer’s 

perspective, however, this is how it appears 

to be. The basic idea of the Länsförsäk-

ringar concept is that Sweden’s inhabitants 

and companies should be able to obtain all 

types of insurance and banking services 

through their local company.

Decisions based on consensus

The Länsförsäkringar concept – that local, 

independent and customer-owned insurance 

companies cooperate voluntarily – also im-

poses rigorous demands on the acceptance 

of joint decisions. The independence of the 

regional insurance companies means that all 

decisions that apply to or affect all compa-

nies in the Länsförsäkringar Alliance must 

be based on consensus. This imposes special 

demands on decision-making in joint opera-

tions and also on the regional insurance 

companies that have voluntarily agreed to 

participate in a federation. Even voluntary 

cooperation unavoidably involves a certain 

yielding of independence. This principle in-

volves a commitment on the part of each of 

the regional insurance companies to seek to 

find common solutions even in cases where 

opinions in the Länsförsäkringar Alliance 

are divided. 

A broad offering

Customers are offered a combined range of 

banking and insurance services under the 

same brand through the 24 regional insur-

ance companies. During 2006, the offering 

of products and services under the “Bank-

ing & Insurance” banner was further en-

hanced and promoted, focusing on the pen-

sion area and the advantages of combining 

all banking and insurance transactions in 

Länsförsäkringar. A broadening of the 

Länsförsäkringar brand is under way, with 

the objective of making the Alliance as 

strong in the areas of savings and lending in 

the next few years as it currently is within 

non-life insurance. One position is not to be 

abandoned to assume another. The simplic-

ity, proximity and local decision-making 

authority upon which successes in non-life 

insurance were built are being transferred 

to financial services.

Länsförsäkringar’s position as the 

leader in the non-life insurance market has 

been consolidated and the focus of the life-

assurance operations on growth and en-

hancing efficiency have yielded favorable 

results. The banking operations are grow-

ing in both volume and profitability and 

Länsförsäkringar remains an important 

price-pressure force in the Swedish bank 

market. 

However, more than attractive products 

are required in order to measure up to the 

customer-oriented concept that forms the 

foundation of the Länsförsäkringar Alli-

ance’s operations. Customers must per-

ceive it as being natural and beneficial to 

concentrate their banking and insurance 

business in its regional insurance com-

pany. This approach characterizes the en-

tire business. Higher priority is attached to 

the development of beneficial total solu-

tions for customers than product develop-

ment in isolated areas. Another distinct 

customer benefit is the “totality” of cus-

tomer meetings. All meetings with cus-

tomers, whether they be face-to-face or via 

Vision 

• Länsförsäkringar is the customer’s nat-

ural choice within non-life insurance, 

life assurance and banking services.

• Länsförsäkringar’s financial position 

enables sustainability, development and 

value for money.

• Länsförsäkringar is widely trusted in 

Swedish society.

Business concept

• The Länsförsäkringar Alliance offers 

private individuals, companies and 

farmers value-for-money services 

within non-life insurance, life assur-

ance and banking. Guiding principles 

for operations are customer-owned, 

local, available and personal attention. 

Market objectives

• Continued profitable growth in all sub-

markets and product areas, primarily 

through increased customer commitment.

• Sweden’s most satisfied banking and  

insurance customers.

Market principles

• The customer’s overall situation is the 

basis of the customer meeting.

• The overall offer includes life-assurance, 

non-life insurance and banking products.

• Communication and customer dialogue 

coordinated between product areas.

• Value for money regardless of product 

area.

Vision, business concept and success factors �



the Internet, must be based on the custom-

er’s needs and the comprehensiveness of 

Länsförsäkringar’s offering.

Satisfied customer and owners

Each regional insurance company is 

owned by its non-life policyholders. In 

purely practical terms, this means that the 

company’s capital belongs to the custom-

ers and that no profits are distributed to 

shareholders in the same way as in a lim-

ited liability company. The regional insur-

ance company’s profits accrue in their en-

tirety to the customers through the bonus 

and establishing credit. Länsförsäkringar’s 

life-assurance company is owned by the 

non-life operations and operated in accor-

dance with mutual principles, whereby all 

returns are repaid to the policyholders. 

The highest rating a customer-owned 

company can receive is an award based  

on the opinions of its customers. Länsför-

säkringar has highly satisfied customers 

among both companies and private indi-

viduals. These are the results of the 2006 

survey conducted by the Swedish Quality 

Index (SKI), complied by the Stockholm 

School of Economics.

For the first time in 15 years, Läns-

försäkringar has not been ranked number 

one in SKI’s survey of private non-life  

insurance customers, where niche players 

have advanced their ranking. This is a 

challenge for a group of companies that 

has customer satisfaction as a goal. Our 

rating is naturally an incentive that will 

lead to greater focus on further developing 

our customer orientation. Satisfaction in 

the business sector is very positive com-

pared with the industry as a whole and 

Länsförsäkringar’s remains at the top in 

the important areas of mortgage loans and 

life assurance.

Customer meeting

The success of Länsförsäkringar is based 

on the personal meetings, value for money 

and proximity to customers. Proximity per-

meates our values and is ensured through 

our local presence with sales organizations 

at all 24 customer-owned and independent 

companies. Combined, the companies have 

more than 140 offices throughout Sweden, 

supplemented with Internet services 

adapted to the needs of the local markets.  

In addition, local representatives are in 

place at locations where there are no actual 

offices, and the banking operations are sup-

plemented with Svensk Kassaservice’s 

(Swedish Cashier Service) offices across 

Sweden. Independent franchisers and es-

tablished freelance insurance brokers work 

with business customers as a complement to 

Länsförsäkringar’s own sales force. 

Länshem

Länshem Fastighetsförmedling AB that 

was founded in 2006 is Länsförsäkringar’s 

real-estate brokerage. Länshem is a devel-

opment company that provides a concept 

for the regional insurance companies that 

wish to broaden their brand by becoming 

associated with a real-estate broker. Expan-

sion is based on a concept whereby “hous-

ing stores” are opened by franchisees. 

Real-estate brokerage operations are 

currently conducted through 27 “housing 

stores” in eight counties, in which Läns-

försäkringar Bergslagen, Gävleborg, 

Göteborg och Bohuslän, Skaraborg, 

Jönköping, Skåne, Uppsala and Östgöta 

Brandstodsbolag are also franchises.

Länshem Fastighetsförmedling in 

Skåne was founded by Länsförsäkringar 

Skåne in 2001 and with its 15 housing 

stores and annual sales closed, of 1,200 

homes, leisure homes and tenant-owned 

apartments, Länshem is one of the leading 

real-estate brokerages in Skåne. 

The customer value of the business 

concept is to offer total solutions in con-

junction with mortgage transactions and 

acquiring new homes. This means that 

customers have access to a complete range 

of financial and insurance services related 

to their mortgage transaction. 

In addition to traditional real-estate 

brokerage services, Länshem Fastighets-

förmedling will also offer services associ-

ated with the entire private-finance chain: 

mortgage loans, savings, non-life insur-

ance, pensions, investments, advisory  

services and expert assistance with taxes 

and legal matters. 
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Through Länsförsäkringar Mäklarservice, 

Länsförsäkringar reaches the customers that 

choose to be represented by a broker when 

purchasing insurance. On behalf of a client, 

Mäklarservice brokered a non-life insurance 

premium of SEK 1,331 M (1,414) at the end 

of 2006. The brokered sale of life-assurance 

and pension products amounted to SEK 

6,853 M (5,618) in sales value. The broker 

channel now accounts for more than half of 

sales to the corporate sector. 

Mäklarservice methodically develops 

partnerships with brokers and develops digi-

tal solutions to enhance the efficiency of 

meetings and to facilitate transactions. Per-

sonal contact and high trust also characterize 

our relationship with our brokers as they do 

for all other business in Länsförsäkringar. 

Länsförsäkringar’s brokered life-assur-

ance business performed positively in 2006. 

After a weak beginning, sales escalated when 

Länsförsäkringar adapted its health insur-

ance premiums and Friplan fees to better 

meet competition. The launch of directed 

brokerage funds also had a positive impact. 

The non-life insurance market was temperate 

with relatively few purchases and premium 

pressure in business. The differences regard-

ing commission management in our chosen 

model proved to be decisive to the choice of 

insurer. 

The brokered market continues to have 

extensive development potential in non-life 

insurance and life assurance. Having the 

ability to react to new business arrangement 

and methods of packaging offerings will be a 

success factor. Through brokerage partner-

ships, Länsförsäkringar is also improving its 

development skills in its direct offerings.

 Broker market

Development of the Internet channel
Länsförsäkringar’s goal is to offer the mar-

ket’s best Internet services. Customers shall 

be able to purchase the most common bank 

and insurance products on the Internet, and 

also through this service obtain an overview 

of their commitments and make adjustments 

exactly as they would with direct contact with 

their regional insurance company. Läns-

försäkringar shall be equally as strongly 

skilled in its customer meetings via the Inter-

net as in other types of meetings. 

The number of visitors and purchases via the 

Internet continued to rise substantially in 

2006. More than 20 million visits were made 

to Länsförsäkringar’s website during the year. 

In addition to the increase in information, 

sales via the Internet have also grown. Sales 

of motor vehicle and private home insurance 

via the Internet rose but slightly less than 

40% in 2006 and the Internet channel now 

represents an increasingly large percentage 

of the total sales of these products. In the 

banking operations, the number of credit  

applications via the Internet is rising.

An overall aim with Länsförsäkringar’s on-

going Internet developments is to create an 

attractive meeting place in which the cus-

tomer can carry out a higher number of 

transactions. The website is to become a 

business side rather than an information site. 

It should be straight-forward to purchase the 

most common products here. A coherent on-

line customer meeting will be developed here. 

Cross-sales can be generated through these 

meetings. It will be important to strengthen 

the local experience on the Internet.
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Decision-making and joint- 
consultation process 

The Owners Consortium between the re-

gional insurance companies regulates the 

procedures for common decision-making. 

The consortium resolves matters concern-

ing share ownership in Länsförsäkringar 

AB and the regional insurance companies’ 

mandate to Länsförsäkringar AB. Since 

2002, the consortium has also been respons-

ible for addressing and, where necessary, 

following up on matters concerning inter-

nal affairs within the regional insurance 

companies and common obligations.

Interaction at the strategic level

At the overall strategic level, interaction  

occurs between the regional insurance com-

panies and Länsförsäkringar AB in the con-

sortium, through the Meeting of the Chair-

men of the regional insurance companies, 

and through the Joint Council of the Manag-

ing Directors in the regional insurance com-

panies. Issues are addressed formally in the 

consortium. The Joint Council and the 

Meeting of the Chairmen are not formal  

decision-making forums but play an import-

ant role in securing support for forthcoming 

decisions, both jointly in the consortium, in 

the individual boardrooms of the regional 

insurance companies and within the Boards 

of the Länsförsäkringar AB Group. 

Interaction at the operational level

The operations of Länsförsäkringar AB  

are governed by the mandate determined 

jointly by the regional insurance compa-

nies. The regional insurance companies  

interact closely with Länsförsäkringar AB  

to ensure that the latter’s business plan truly 

mirrors the wishes communicated in the 

mandate. Close collaboration is also main-

tained in terms of Länsförsäkringar AB’s 

performance of its tasks. This cooperation 

is important to ensure correct delivery but 

also to confirm the receiving capacity of the 

regional insurance companies. The prod-

ucts and services that Länsförsäkringar AB 

develops and delivers normally require 

measures and activity to be undertaken in 

the regional insurance companies to derive 

maximum benefit from the investment.

Owners Consortium

The consortium addresses matters relating 

to share ownership in Länsförsäkringar 

AB as well as internal affairs and common 

obligations in the regional insurance com-

panies. In the case of the latter, all deci-

sions are reached by consensus. The con-

sortium also acts as the strategic discussion 

forum for the regional insurance compa-

nies. The strategic platform and other com-

mon strategies are determined in the con-

sortium, and also the regional insurance 

companies’ mandate for Länsförsäkringar 

AB. Significant structural matters and 

other issues of strategic importance to the 

regional insurance companies are also  

addressed in the consortium. All of the  

24 regional insurance companies are repre-

sented in the Owners Consortium, which 

convenes at least once per year.

Association of Regional  
Insurance Companies 

The members of the Association of Regional 

Insurance Companies comprise the 24 re-

gional insurance companies and 14 local  

Joint decision-making  
and consultation bodies

� Joint decision-making and consultation bodies 



insurance companies. Most of the duties of 

the Association were taken over by the Con-

sortium and the Board of Länsförsäkringar 

AB from the 2002 General Meeting.

General Meeting of Länsförsäkringar AB 

The General Meeting is Länsförsäkringar 

AB’s highest decision-making body with  

a number of formal duties governed by  

legislation and the company’s Articles of 

Association. The General Meeting’s fore-

most tasks are to adopt the Articles of As-

sociation for Länsförsäkringar AB, appoint 

the Board, adopt the income statement and 

balance sheet, and discharge the members 

of the Board from liability. The Ordinary 

General Meeting is held once per year.

Board of Directors  
of Länsförsäkringar AB

The Board of Directors is responsible for 

Länsförsäkringar AB’s organization and 

administration. This responsibility in-

cludes adopting organization, goals and 

strategies, and establishing guidelines  

for corporate governance. The Board of  

Directors must ensure that the goals and 

strategies established by the Boards of the 

subsidiaries are coordinated and make  

optimal use of Group’s resources. The 

Board of Directors of Länsförsäkringar 

AB can also make recommendations on  

issues relating to the operations of the  

regional insurance companies.

Boards of divisions/subsidiaries in  
the Länsförsäkringar AB Group

Certain divisions within the Länsförsäk-

ringar AB Group are individual companies 

while others encompass several compa-

nies. Unless he specifically decides other-

wise, the CEO also serves as the Board 

Chairman in each of the divisions and in 

the legal entities included in each division. 

The purpose of this is to prevent the occur-

rence of divisional goals that are in conflict 

with the Group’s goals. The divisional 

Boards are responsible for their division’s 

operations and also have a statutory re-

sponsibility for the companies included in 

their particular division.

Meeting of the Chairmen

The Meeting of the Chairmen is a forum for 

discussions and exchanging experiences 

between the regional insurance companies 

in operations-related issues at the Board-

Chairman level. The Meeting of the Chair-

men is not formal decision-making forum 

but plays an important role in securing sup-

port in the Länsförsäkringar Alliance. 

Joint Council of the Managing Directors

The Joint Council of the Managing Direc-

tors is a forum for consultation between the 

Managing Directors of the regional insur-

ance companies and the Managing Direc-

tor of Länsförsäkringar AB in operational 

issues. Länsförsäkringar’s Joint Council of 

the Managing Directors is not formal deci-

sion-making forum but plays an important 

role in securing support for forthcoming 

decisions in the regional insurance com-

panies and Länsförsäkringar AB. The Joint 

Council is utilized as a preliminary body in 

strategic matters when the Consortium so 

desires. The Joint Council of the Managing 

Directors includes all of the Managing  

Director’s of the regional insurance com-

panies, the CEO of Länsförsäkringar AB, 

the Managing Director’s of the Non-life, 

Life and Bank divisions in Länsförsäk-

ringar AB and the Managing Director of 

Mäklarservice AB.

Other joint councils

A number of joint councils have been 

formed to ensure efficient interaction  

between the regional insurance companies 

and Länsförsäkringar AB. These councils 

are as follows: budget council, market 

council, IT/development council, and a life 

assurance council. The councils are not  

decision forums and can only issue recom-

mendations for decisions in the relevant 

formal decision-making bodies.

Joint decision-making and consultation bodies   �



�0 Banking operations

Volumes continued to grow and 

both earnings and profitability 

improved during the year. Läns-

försäkringar continued to chal-

lenge a market in which competi-

tion from Swedish and interna-

tional players is constantly rising 

and the migration between bank-

ing and insurance became increas-

ingly strong. Fiscal 2006 was a 

year of deliveries for the banking 

operations.

LÄ NSFÖR SÄ K R I NGA R IS A  full-service 

bank that has a total of more than 90 of-

fices providing advisory services through-

out Sweden. This creates a unique local 

presence and market knowledge. Custom-

ers can also conduct their banking busi-

ness via the Internet, by telephone and via 

Svensk Kassaservice (Swedish Cashier 

Service), pay for their purchases with bank 

and credit/debit cards, withdraw cash from 

the country’s ICA supermarkets and use 

ATMs in Sweden and abroad.

Länsförsäkringar directs its services 

primarily to private individuals and farm-

ers offering a full range of banking ser-

vices. The many different service loca-

tions give customers substantial freedom 

to deal with and use the bank on their own 

terms. Customer contact always takes 

place with the regional insurance com-

pany. From the customer’s perspective, the 

regional insurance companies serve as 

local banks in the same manner as for non-

life and life assurance.

The joint banking operations are con-

ducted through the Parent Company, Läns-

försäkringar Bank, and the three subsidi-

aries Länsförsäkringar Hypotek, Wasa 

Kredit and Länsförsäkringar Fondförvalt-

ning. The assignment includes leading 

and driving developments in the banking 

operations, providing service and bank 

services to the regional insurance com-

panies and serving as the Länsförsäk-

ringar Alliance’s bank.  

Deposits, borrowing and some lending 

are conducted within the Parent Company. 

The card and payment operations are also 

located here. Länsförsäkringar Hypotek 

 is the bank’s mortgage institution that  

finances lending to private homes, tenant-

owned apartments and leisure homes. 

Wasa Kredit is a finance company that 

conducts leasing and financing operations 

as well as unsecured lending in the Swed-

ish market. Länsförsäkringar Fondförvalt-

ning manages SEK 62 billion (54) in 30 

(32) mutual funds with different invest-

ment orientations. 

During the year, business volumes  

increased by almost SEK 140 billion and 

operating income rose by 30% to SEK 

201 M. The total lending grew by 14% 

and deposits by 15%.

Strategic target groups for  
the banking operations 

The strategic target groups are selected 

based on their strong need of products 

from the entire product portfolio, making 

them particularly attractive as potential 

regular customers.

The strategic target groups are  

•  Homeowners – private individuals in 

Sweden who own a private home or ten-

ant-owned apartment, and their families. 

•  Farmers – all agricultural operations in 

Sweden.

Bank market

Länsförsäkringar is a full-service bank 

whose task is to act as a challenger in the 

Swedish bank market. Länsförsäkringar 

directs its services primarily to private in-

dividuals and farmers. The most important 

markets are the savings market and the 

mortgage market.

Savings market

The net wealth of Swedish households 

amounted to SEK 6,403 billion in 2006. 

Banking operations
A new bank is emerging
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Länsförsäkringar’s market share was  

almost 5%. 

Fund saving in 2006 compared with the 

preceding year displayed low interest in 

long-term fixed-income funds and greater 

interest in, for example, hedge funds.  

Interest in short-term fixed-income funds 

increased while savings in equity funds 

declined. 

Mortgage market

Slightly less than 90% of lending to Swed-

ish households refers to mortgages loans. 

Loans increased by SEK 91 billion in 

2006. The market for mortgage loans was 

characterized by intensified competition 

and pricing pressure. Since the foundation 

of its own mortgage-loan operations in 

2001, Länsförsäkringar has been an im-

portant player who has contributed to to-

day’s competitive situation. 

Digital deliveries strengthen  
customer meetings

Länsförsäkringar must be equally strong in 

all customer meetings. It is not sufficient to 

focus solely on the customer meeting. Con-

sequently, in 2006, full Internet sales func-

tionality was implemented. These services 

enable the customer to borrow money, man-

age their savings and make payments, round 

the clock, seven days a week. This entails an 

efficiency enhancement and increase in 

availability of up to 100%, in comparison 

with the previous manual processing of 

these customers and products. 

During the year, the customer meeting 

at the bank was also made more efficient. 

In an initial estimate, the enhancement of  

efficiency in the customer meeting at the 

regional insurance companies amounts to 

50%. In other words, it is considerably 

simpler to help the customer switch banks. 

This efficiency enhancement creates op-

portunities for wider sales, primarily of 

borrowing, savings and payment products 

all during the same meeting. It also frees 

up time that can be used to reinforce sales 

efforts.

Swedish masters of  
customer satisfaction

The results of the Swedish Quality Index 

for the banking industry were announced 

on October 2, 2006. The survey measures 

customers’ satisfaction with their banks. 

Once again, Länsförsäkringar Bank was 

among the top-ranked contenders in 2006. 

Customer satisfaction among Länsförsäk-

ringar’s bank customers is 4.6 units better 

than the industry average. 

Länsförsäkringar is at the top in all  

categories, which include image, expecta-

tions, product quality, service quality and 

value for money.

For the second consecutive year, the 

Swedish Quality Index has also shown that 

Länsförsäkringar’s mortgage customers are 

more satisfied than the customers of other 

mortgage institutions in the private market. 

Diversified funding

The aim is to continuously have access to 

refinancing programs that are adapted to 

different geographical markets and differ-

ent investor groups, although deposits  

remain highly significant to the operations. 

Compared with its competitors, Länsför-

säkringar also has a higher percentage of 

deposits. Länsförsäkringar will continue 

to strive to achieve a suitable diversifica-

tion in its sources of refinancing. 

2006 in brief

•  Operating income before loan losses 

amounted to SEK 238 M (203) and 

SEK 201 M (154) after loan losses.

•  Revenue rose 6% to SEK 1,025 M 

(971) and administration expenses 

rose 2% to SEK 787 M (769). 

•  Net interest income rose 6% and 

amounted to SEK 922 M (873).

•  Lending to the public increased by 

14% to SEK 54 billion (47) and de-

posits from the public rose by 15%  

to SEK 24 billion (21). Fund volumes 

increased by 15% to SEK 62 billion 

(54).

•  The number of customers increased 

from 593,000 to 640,000.

•  Länsförsäkringar continues to have 

the market’s most satisfied bank and 

mortgage customers according to the 

Swedish Quality Index 2006.



�2 Banking operations

In recent years, Länsförsäkringar has to a 

significant extent continued to develop, 

change and clarify the role of the finance 

function. These measures have taken 

place as a result of the conversion of the 

previous deposit surplus into a deficit and 

the need for funding possibilities has risen. 

The previous gap between deposits and 

funding is now covered primarily by fund-

ing from various commercial paper and 

bond programs.

Länsförsäkringar constantly endeav-

ors, in the first instance, to match interest-

rate risks in the bank’s borrowing by fixing 

interest rates at the same terms that arise  

in lending. The bank utilizes interest-rate 

derivatives to achieve this in the second  

instance. The aim is to continuously main-

tain risks in refinancing at a low level. The 

same goal applies to currency risks that are 

immediately hedged in foreign currencies.

Strong rating

Standard & Poor’s and Moody’s continu-

ously monitor the banking operations and 

make annual updates to the bank’s credit 

rating. As for all banks, the rating insti-

tutes’ assessments are very important to 

funding operations for Länsförsäkringar. 

In February 2007, Standard & Poor’s 

raised Länsförsäkringar Bank’s credit rat-

ing from A– to A. Accordingly, the rating 

for long-term borrowing is A (stable).  

The rating for short-term borrowing was 

raised from A–2 to A–1. Standard & 

Poor’s referred to the strategic signifi-

cance of the banking operations for the  

entire Länsförsäkringar Alliance and to 

the involvement of the owner. They also 

referred to the high capital adequacy, the 

high loan quality and the continued posi-

tive improvements in the performance of 

the banking operations. Despite intensi-

fied competition with pressed margins, 

Länsförsäkringar continues to increase its 

share of the Swedish private market while 

simultaneously improving underlying 

profitability.

In February 2007,  Moody’s upgraded 

Länsförsäkringar Bank’s credit rating 

from A3 (stable) to A2 (stable). The rating 

for short-term borrowing was raised from 

P–2 to P–1. This upgrade is the result of 

Moody’s implementing a new rating 

method for financial institutions and pub-

lishing new results for the Swedish banks.

Länsförsäkringar maintains a continu-

ous and stable relationship with the insti-

tutions, for example, by holding regular 

meetings and will continue to work on  

improving its credit rating. 

Number of  customers

0

100,000

200,000

300,000

400,000

500,000

600,000

700,000

0605040302

Index

0 20 40 60 80

Industry average

Nordea

SEB

Swedbank

Skandiabanken

Handelsbanken

Danske Bank

Länsförsäkringar Bank

ICA-Banken 77
76

75

74

73

71

69

69

72

Customer sat is fact ion (SKI) ,  banks



Banking operations ��

Lending

Continued strong demand

The market was characterized by intense 

competition. Despite increased uncer-

tainty in the interest-rate market, demand 

remained strong. Customers took loans 

primarily for residential properties,  

although the proportion of consumption 

credits also increased. Länsförsäkringar’s 

growth was healthy and the market share 

for lending to private homes and tenant-

owned apartments increased by 3.0%  

during the year.

Offering

Länsförsäkringar offers mortgage loans 

for private homes, tenant-owned apart-

ments and leisure homes, overdraft facili-

ties and loans to farmers. Up to 75% of the 

sales value of residential properties is car-

ried by the subsidiary Länsförsäkringar 

Hypotek and the remainder by the bank. 

Efficient processing of loans ensures that 

the bank remains successful and competi-

tive. The work with improving the loan  

application process continued during the 

year. In June 2006, a new service was 

launched, Loans via the Internet, by which 

customers can apply for loans and receive 

swift feedback. A total of 30% of the total 

number of loan applications are made via 

the Internet.

Growth and loan quality

Total lending rose by 14% and amounted to 

SEK 54 billion. The market share of lend-

ing to households rose to 2.3%. Mortgage 

lending increased from SEK 31 billion to 

SEK 37 billion and the market share for 

private homes and tenant-owned apart-

ments rose from 2.9% to 3.0%. The num-

ber of customers increased to 90,500.

Loan quality remained high in 2006. 

Loans losses were low and amounted to 

SEK 39 M. High loan quality is based on  

a careful risk assessment of each loan appli-

cation. Two thirds of lending to private indi-

viduals refers to mortgage loans. Unsecured 

lending to private individuals accounted for 

6% of lending. A total of 5% of the loan 

stock comprised loans to farmers. In terms 

of the total number of loans, almost 90%  

are less than SEK 500,000. The loan stock 

has a very broad geographical spread. 

Three parts comprise the total offering

Länsförsäkringar offers a complete 

range of services in lending, savings 

and payments. Together, these parts 

form the total offering with competitive 

prices and attractive terms and condi-

tions. From a bank perspective, this 

total offering is the foundation on 

which other parts of the offering can 

be built. 
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Lending to the public Market share, bank lending to households
Facts Lending

• Total lending increased by 14% to 

SEK 54 billion.

• Mortgage lending increased from 

SEK 31 billion to SEK 37 billion.

• The market share of lending to pri-

vate homes and tenant-owned apart-

ments rose to 3%.

• Two thirds of lending to private indi-

viduals pertains to mortgage loans.

Internal capital assessment

The new capital adequacy regulations came 

into force on February 1, 2007. The bank fo-

cused in 2006 on developing and systemat-

izing an internal capital-assessment process. 

This involves a process that is based on as-

sessing and compiling a complete and over-

all profile of the risks in the entire opera-

tions. This applies to both measurable risks 

and those that cannot be measured. The pro-

cess shall also include an understanding on 

existing risk levels, how such risks are to be 

managed, the effects associated with these 

risks and the costs of managing such risks. 

This overall assessment serves as the basis 

for capital planning. Furthermore, it is im-

portant that the internal capital-assessment 

process is well integrated and can be applied 

by the business operations. It should be pos-

sible for operational targets and return mea-

surements to be related to the risk and the in-

ternal capital planning. Based on a profit-

ability calculation, the bank’s internal capital 

assessment process will improve the compa-

ny’s ability to attract the types of customers 

permitted by the risk profiles and business 

strategy. It will also be possible for the bank 

to set prices based on this knowledge.

In accordance with the applicable tran-

sition regulations, the adaptation of the 

capital requirements to the new set of regu-

lations will take place over a three-year  

period. After this period of transition, the 

Group’s risk-weighted assets will substan-

tially decrease. The rate at which capital 

will be released depends on the company’s 

total risk exposure, consideration of the 

credit rating and the Swedish Financial  

Supervisory Authority’s (Finansinspek-

tionen) assessments. The capital adequacy 

targets will be continuously assessed 

within the framework of the internal capi-

tal assessment process. The company shall 

endeavor to retain an adequate level of cap-

ital, relative to comparable banks.

In addition, the internal capital assess-

ment process (ICA) will, together with the 

Internal Ratings-based Approach (IRB-

approach), further develop the possibilities 

of utilizing profitability calculations, pric-

ing and control of risk and capital in 2007.
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Payments

Percentage of Internet payments  
continues to grow

Giro forms, checks and cashier payments 

have been replaced by different forms of 

electronic payments over the past decade. The 

use of cards has increased at the same time 

as the number of withdrawals from ATMs 

have fallen. For Länsförsäkringar, 2006 sig-

naled a continued increase in the percentage 

of Internet payments. Of the total number 

of payments, 76% are made via the Internet.

Offering

Länsförsäkringar has a well-functioning net-

work of payment services that comprises an 

important basis in the relationship between 

customers and the bank. Despite the fact that 

the use of cards and the percentage of elec-

tronic payments have increased significantly, 

Länsförsäkringar’s customers still have a 

need to deposit and withdraw cash at bank 

cashiers. Therefore, the agreement with 

Svensk Kassaservice was renewed during the 

year. Bank customers also have access to all 

ATMs in Sweden and can make withdrawals 

in all ICA supermarkets. 

In 2007, focus will primarily be directed 

toward increasing the percentage of elec-

tronic payments and increasing both the num-

ber of bank cards and the use of such cards.

A well-functioning network of payment 

services is the core of the relationship be-

tween customers and the bank. Customers 

usually regard the bank at which they have 

their household financing as their main 

bank, regardless of whether loans or savings 

are with other players. There is also a direct 

link between customer satisfaction and the 

number of household financing services 

regularly used by a customer. Customers are 

often extremely loyal to a bank with which 

they are satisfied.

Growing payment business

The trend in 2006 remained positive. An  

increasing number of customers selected 

Länsförsäkringar Bank as their main bank. 

Länsförsäkringar has a total of 127,000 

card customers who make an average of 11 

purchases per month. The number of cards 

rose by 19% in 2006. The percentage of 

electronic payments increased from 71%  

to 76%. An area that experienced substan-

tial growth during the year was foreign pay-

ments. In Länsförsäkringar’s total flow of 

payment transactions, foreign payments  

increased from 29 million to 39 million.

Cash withdrawals in ICA supermarkets

Since June 2006, Länsförsäkringar’s more 

than 100,000 bank card customers have 

been able to make cash withdrawals in 

ICA’s 1,400 supermarkets throughout the 

country. This was the result of a partner-

ship that was signed on April 3. Based on 

this partnership, bank card customers can 

withdraw a maximum of SEK 2,000 in one 

single transaction without making any 

purchases at the ICA store. Withdrawals 

are free of charge for customers.

Lower costs and improved customer 
 offering with new card supplier

In October, Länsförsäkringar entered into  

a new agreement for services for card hand-

ling and collating card transactions.

This agreement enhances cost effi-

ciency and the flexibility of the bank’s card 

process. The new platform also makes it 

simpler to develop new customer offerings, 

which creates greater flexibility for contin-

ued product development.

The agreement, which comes into effect 

in 2007, will also contribute to greater pro-

tection for customers by EMV increasing 

the security of the card. EMV is a standard 

for chip cards.
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Facts Payments

• Länsförsäkringar has a total of 

127,000 card customers who make 

an average of 11 purchases per 

month.

• The percentage of payments made 

via the Internet is 76%.

• The total number of payment trans-

actions rose from 29 million to 39 

million.
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Substantial volume increase

Savings, both in the long term and short 

term, are becoming increasingly important 

to Swedish households. Länsförsäkringar’s 

volumes continued to increase during the 

year. Deposits rose by 15% to SEK 24 billion.

Länsförsäkringar’s offering

The savings offering focuses on the short 

and medium-term perspective, that is to 

say fixed-income, equity and fund savings. 

These areas can then be supplemented 

with long-term pension savings.

The product offering comprises deposit 

products such as savings accounts, personal 

accounts and fixed-interest accounts with 

different terms, and share trading via the 

Internet. Stock index bonds were also 

launched in the autumn. Customers in the 

agricultural sector also have access to sav-

ing products such as a business account, an  

investment account, a forestry account, 

and a forest damage account, of which the 

two latter accounts are also available as 

fixed-interest accounts.

Rising volumes

Growth in volumes remained favorable in 

2006. Deposits increased by 15% to SEK 

24 billion and the market share, measured 

in deposits from households, amounted to 

3.0%. The number of accounts continued 

to increase and it is clear that more and 

more customers are choosing Länsförsäk-

ringar as their main bank. During the year, 

22,000 new salary accounts, 13,000 new 

savings accounts, 11,000 fixed-interest  

accounts and 3,500 securities deposits 

were opened.

New stock index bonds

Since September 2006, Länsförsäkringar 

has been able to continuously offer stock 

index bonds to its customers. The stock 

index bonds are sold through the 24  

regional insurance companies. Three  

share issues, with varying targets, were 

implemented during the year.

Internet provides greater access

In 2006, Internet services were further de-

veloped to increase access and purchase 

functionality. Today, customers them-

selves can open savings accounts, for ex-

ample, via the Internet. Länsförsäkringar 

will continuously enhance services and 

options offered by its Internet bank; an

example of a welcomed service is share 

trading via the Internet. 

The main priorities for 2007 are to ad-

ditionally enhance the possibility of self-

services via the Internet and increase  

savings in general. This will take place  

by creating a variety of new, attractive  

savings products and services.

Mutual funds

Fiscal 2006 was a positive year for Swedish 

fund savers. The net flow to funds amounted 

to SEK 85 billion for the total market in 

Sweden in 2006. Net flow into Länsförsäk-

ringar’s funds during 2006 amounted to 

SEK 3 billion and assets under management 

to SEK 62 billion at year-end, correspond-

ing to a market share of 3.6%. Accord-

ingly, Länsförsäkringar is one of the larg-

est companies in the Swedish fund market.

Länsförsäkringar’s ambition is to al-

ways have the best asset managers in each 

market. In 2006 Carnegie took over respons-

ibility for the management of Länsförsäk-

ringar’s Sweden and Mega Sweden Funds. 

In addition to Carnegie, Länsförsäkringar’s 

mutual funds were also managed by ABN 

Amro and Goldman Sachs. 

Higher Morningstar rating

During the year, Morningstar upgraded 

the ratings of seven Länsförsäkringar 

funds, with an average rating increase from 

Savings

Facts Savings

• Deposits from the public increased by 

15% to SEK 24 billion.

• The market share measured in deposits 

from households amounted to 3.0%. 

• A total of 3,500 securities deposits 

were opened during the year.

• During the year, Morningstar up-

graded seven Länsförsäkringar funds, 

with an average rating increase from 

three to four stars. 0
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LÄNSFÖRSÄKRINGAR BANK
 

INCOME STATEMENT

SEK M 2006 2005

Net interest income 921.8 873.4

Net commission income –12.2 –69.8

Other revenue 115.7 149.7

Total revenue 1,025.3 953.3

Personnel costs –273.2 –244.2

Other expenses –514.0 –506.5

Total expenses –787.2 –750.7

Income before loan losses 238.1 202.6

Loan losses, net –37.2 –48.6

Income, banking operations 200.9 154.0

Tax –60.1 –44.7

Net profit for the year 140.8 109.3
   

BALANCE ShEET  

SEK M Dec. 31, 2006 Dec. 31, 2005 

Assets

Lending to the public 53,884 47,094

Bonds 5,630 2,603

Tangible and intangible assets 151 114

Other assets 2,791 1,850

Total assets 62,456 51,661 

Liabilities, provisions and shareholders’ equity  

Deposits and borrowing from the public 24,380 21,535

Securities issued 31,922 24,850

Other liabilities 1,932 1,375

Debenture loan 1,050 1,050

Shareholders’ equity 3,172 2,851

Total liabilities, provisions and shareholders’ equity 62,456 51,661

 

three to four stars. The funds that were  

upgraded were as follows Pension 2020, 

Pension 2025 and Pension 2033, that were 

upgraded from four to five stars, while 

Pension 2010 and the Total Fund were  

upgraded from three to four stars. The  

Europe Fund was upgraded from two to 

three stars, while Fund-in-fund Low Risk 

was upgraded from one to two stars. As a 

result, Länsförsäkringar has a top ranking 

among the market’s largest players.

Earnings

Operating income before loan losses 

amounted to SEK 238 M (203) and 

SEK 201 M (154) after loan losses. In-

come includes a nonrecurring item of 

SEK 23 M pertaining to the sale of 

previously amortized receivables in 

Wasa Kredit.

Revenue rose 6% to SEK 1,025 M 

(971) and administration expenses 

rose 2% to SEK 787 M (769). The  

expenses include a nonrecurring item 

of SEK 13 M pertaining to pension 

provisions.

Net interest income rose 6% and 

amounted to SEK 922 M (873).

Return on equity after standard tax 

was 4.6% (4.1).

Lending to the public increased by 

14% to SEK 54 billion (47) and depos-

its from the public increased by 15% 

to SEK 24 billion (21).

Fund volumes rose by 15% to SEK 

62 billion (54).
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The total return on investment 

assets for the traditional life 

assurance operations amounted to 

8.3% (14.9). The average annual 

bonus since 1985 when Läns-

försäkringar’s operations were 

founded is 9.5%.

t h ROUGh t h E 24 R EGIONA L I NSU R-

A NCE COm PA N I ES ,  Länsförsäkringar of-

fers insurance solutions that combine long-

term savings with insurance protection, for 

companies, private customers and farmers. 

Most people require such solutions, espe-

cially as Sweden’s welfare system has un-

dergone a fundamental change in the past 

10–15 years. Sweden has gained a new 

pension system that, for most people, will 

probably mean that the gap between their 

final salary and pension will increase.

Pension from three sources 

The national pension from the state forms 

the broad base layer of a person’s total pen-

sion. The next layer comprises an occupa-

tional pension, which most people have 

through their employment. Pension can 

also be supplemented with savings in pri-

vate pension plans. In the new pension sys-

tem, it is much harder for individuals to 

predict the size of their future pension. At 

the same time, the new system entails more 

possibilities to affect the size of the pen-

sion by making various pension choices. 

The changes have resulted in an increased 

need for saving in private pension schemes 

and a growing number of people are being 

forced to assume greater responsibility for 

their future pension.

Management forms

Länsförsäkringar offers life assurance and 

pension insurance with three different 

management forms: traditional manage-

ment, New World management and unit-

linked insurance. The new guarantee prod-

uct Insured Pension was also launched 

during the year. These various alternatives 

have both advantages and disadvantages 

depending on the objective of the savings 

and the level of risk one is willing to take. 

Traditional management

Traditional management has a guaranteed 

interest rate of 3% before fees and taxes. 

When the return is higher than the guaran-

teed return, the bonus is preliminarily dis-

tributed and when the return is lower, the 

Life assurance and pension insurance
Another positive year for Länsförsäkringar’s 
life-assurance and pension savers

2006 in brief

•  The Swedish Quality Index showed for  

the second consecutive year that Läns- 

försäkringar has Sweden’s most satisfied 

life-assurance and pension insurance  

customers.

•  Key ratios were strengthened. Collective 

consolidation amounted to 114%, the  

solvency ratio increased by 10 percentage 

points to 136% and the administration 

result improved by SEK 109 M.

•  The focus on growth is beginning to  

generate results. The market share  

measured in sales value increased from 

8.4% to 9.8%.

•  In 2006, Länsförsäkringar continued its 

strong position in the pension-insurance 

market by launching an entirely new  

pension savings form, Insured Pension 

and new life-assurance protection,  

Insured Family.
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preliminary distribution of the bonus is re-

distributed. The long-term bonus amount 

depends on the level of return on the assets. 

Capital is invested primarily in listed 

shares and interest-bearing securities as 

well as in property and Alternative Invest-

ments. Alternative Investments primarily 

comprise investments in funds that pur-

chase, develop and sell unlisted companies. 

New World management

New World management is only available 

at Länsförsäkringar. This management 

form combines the safety of traditional 

management with the option of unit-linked 

insurance. A total of 70% of pension and 

savings capital is invested in shares and 

30% in interest-bearing securities. The 

higher equities portion increases the possi-

bilities of generating high returns in the 

long term. The New World guarantee en-

tails that even if the development of the fi-

nancial market is negative after five years, 

or in the case of death, a repayment of paid 

premiums with deductions for fees and 

taxes is always guaranteed. 

Unit-linked insurance

For unit-linked insurance, customers 

themselves choose the object of investment 

and level of risk. Customers can choose  

between equity funds and fixed-income 

funds and it is the customers themselves 

assume the risk for the trend in the value of 

the funds. Unit-linked insurance involves 

a possibility of high returns but also a 

higher level of risk than traditional man-

agement. Länsförsäkringar provides funds 

not only for Länsförsäkringar’s product 

lines but also for a number of well re-

nowned players such as ABN Amro,  

Carlson, SEB, Fidelity, Lannebo, Société 

Générale, FIM, Catella and Skagen.

Insured Pension

In 2006, Länsförsäkringar launched In-

sured Pension, a new private saving. This 

is a simple and secure pension saving that 

enables customers to take advantage of the 

possibilities in the stock market at the 

same time as a floor is in place to protect 

against stock market falls. Based on guid-

ance provided via the Internet, customers 

themselves can gain an idea of their future 

pension and can also begin saving directly. 

Those who began saving in Insured Pen-

sion in June can look forward to a return 

amounting to an average of 15%. The mix 

between equity and bond investments var-

ies for different ages and therefore returns 

can vary somewhat depending on the age 

of the customer. 

The Swedish life assurance market 

Growth in the Swedish life assurance and 

pension insurance market declined in 2006 

compared with the substantial upswing in 

•  Customers saving in pension insurance 

and life assurance are offered one of the 

highest bonuses in the industry. After the 

negative trend in the financial markets in 

the summer months, the stock exchanges 

recovered in the autumn and on Decem-

ber 2006, Länsförsäkringar raised its 

bonus rate to 8% before fees and taxes.

•  The total return on investment assets in 

traditional management amounted to 

8.3% (14.9) and New World’s return 

amounted to 11.1% (17.1). The average 

growth in value for Insured Pension was 

15% from June.

•  During the year, a new total unit-linked  

insurance offering was launched. This 

means that Länsförsäkringar can offer  

a range of products that suit all types of 

mutual fund savers, with an attractive 

base range for savers  who do not need  

to change funds often, supplemented with 

alternatives for more active savers.

Henrik Larsson, Mats Wester and Felix Herngren in one of the autumn’s advertising films for  
Insured Pension.
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the preceding year. Measured in sales 

value, the market declined by 7% com-

pared with the year-earlier period and 

amounted to SEK 125 billion. 

The life assurance and pension insur-

ance market can be divided into the occu-

pational pensions market, the savings mar-

ket and private pensions. The occupational 

pension market is the largest of the three 

sub-markets. The sales value of the occu-

pational pension market was SEK 86 bil-

lion, which is a decrease of 8%. The pri-

vate pension sub-market with a sales value 

of SEK 7.4 billion, increased by 34%. The 

savings sub-market decreased by 12% and 

had a sales value of SEK 31.0 billion.

Occupational pension market 

Länsförsäkringar’s largest drive is in the 

occupational pension market, which also 

includes the collective pension agreement 

market. In recent years, the occupational 

pension market has remained relatively  

unchanged, and is characterized by the 

entry of new players, further intensifying 

competition. Measured by premium in-

come, Länsförsäkringar’s market share for 

new sales in the occupational pension mar-

ket grew slightly from 10.3% to 11.7% in 

2006. Small and medium-sized companies 

are an important target group although 

Länsförsäkringar also sees growth poten-

tial with large companies. Two thirds of all 

employees work for companies with more 

than 50 employees. Länsförsäkringar aims 

to be the insurance company that also meets 

these individuals in their workplaces.  

Occupational pension plans have tradition-

ally been regulated by collective labor 

market agreements. Over the past decade, 

however, employees have been given ex-

tended freedom of choice regarding their 

occupational pension plans and how they 

wish to invest a portion of their pension 

savings. To satisfy the needs of large com-

panies, Länsförsäkringar employs special 

advisors who specialize in occupational 

pension solutions for these companies.

Collective agreement pensions 

By far the majority of employed persons 

have an occupational pension through a  

collective agreement. Contributions to this 

pension are paid by the employer, while the 

employee has the right to choose how all or 

parts of this insurance saving should be in-

vested. Many of the large collective agree-

ment pensions have increased the portion of 

the total pension premium controlled by the 

employee in recent years, contributing posi-

tively to the competitive section of the oc-

cupational pension market. There has been 

greater activity among employees with the 

opportunity to make individual pension 

choices in recent years, both by more people 

changing their choice of pension and by  

the number of people who had previously 

refrained from making a choice now  

becoming more active in selecting pensions. 

In spring 2006, the Confederation of Swedish 

Enterprise and PTK (Council for Negotia-

tion and Cooperation) agreed on a new 

pension agreement for around 600,000 pri-

vate-sector salaried employees. This new 

defined-contribution based agreement will 

successively replace the former defined-

benefit agreement. Under the defined-bene-

fit agreement, a certain percentage of the 

employee’s salary was guaranteed when 

the employee retired. In a defined-benefit 

system, an amount is reserved that is in-

vested with different managers until retire-

ment. Accordingly, the amount of the pen-

sion is partly controlled by how successful 

these managers have been in their invest-

ment orientations. In the future, the new 

ITP plan will affect a large section of the 

occupational pension market that is ex-

posed to competition in terms of volumes, 
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distribution and cost structure. Under the 

new ITP agreement, half of the pension 

contribution will be placed in a guaranteed 

savings scheme, while other contributions 

can have a more free investment orienta-

tion in funds. A number of insurance com-

panies will be potential alternatives to the 

future pension choices or salaried em-

ployees. In autumn 2006, Collectum, 

which will serve as the central general ITP 

administrator, began a procurement pro-

cess of those companies that wish to be  

future insurance suppliers to the ITP plan. 

In February 2007, the ITP  Board decided 

to appoint eight companies of the 20 applic-

ants as insurance suppliers of the ITP plan. 

Only two companies, one of which is Läns-

försäkringar Liv, were selected as managers 

for both traditional insurance and unit-

linked insurance.

Private pension market

The private pension sub-market, with a 

sales value of SEK 7.4 billion, accounted 

for the largest increase of 34%. Länsför-

säkringar’s focus on pensions was seen, 

among other measures, in the launch of the 

new product Insured Pension. As a result of 

the launch, sales of private pension solu-

tions tripled in 2006 and the market share 

rose from 6.5% to 6.9%.

Satisfied customers and several awards 

For the second consecutive year, Länsför-

säkringar was the most successful com-

pany according to the Swedish Quality 

Index and has the most satisfied customers 

in the life assurance and pension insurance. 

With the exception of only one year, Läns-

försäkringar has had Sweden’s most satis-

fied customers for the past ten years in the 

private market for life-assurance and  

pension-insurance. 

Three funds in Länsförsäkringar’s unit-

linked insurance offering received accol-

ades in the Star Asset Manager of the Year 

2006 awards, winning two gold and one  

silver. Morningstar and Swedish financial 

daily Dagens Industri are the arrangers of 

these awards. 

Return and bonus

Länsförsäkringar Liv’s key figures are 

strong and customers with pension and life-

assurance savings are offered the highest 

bonus rate in the industry. The focus on a 

large equities portion in investments, both 

listed and unlisted, has been favorable for 

returns since the stock markets have gener-

ally improved. After the negative trend  

in the financial markets in the summer 
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months, the stock exchanges recovered in 

the autumn and on December 1, Länsför-

säkringar raised its bonus rate to 8%  

before fees and taxes. The average annual 

bonus rate since 1985 when the life-assur-

ance operations were founded is 9.5%.

The total return on investment assets  

in traditional management amounted to 

8.3% (14.9) in 2006. The return on Insured 

Pension amounted to 15% calculated from 

June 2006.

In order to have a large equities portion 

at a limited risk, hedge strategies are applied 

in the form of equity and interest-rate 

hedges. Based on these strategies, savers’ 

funds are protected against stock market 

falls or increases in interest rates.

Returns in the New World management 

alternative, with a higher equities portion 

than traditional management, amounted to 

11.1% (17.1). Since it was started in 1996, 

New World has generated an average an-

nual return of 8.2%. Those who began sav-

ing in Insured Pension in June can look 

forward to a favorable return for 2006. The 

mix between equity and bond investments 

varies for different ages and therefore re-

turns can vary somewhat depending on the 

age of the customer. 

%, Yield 2006
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Unit-linked insurance

Four fifths of Länsförsäkringar mutual 

fund offering generated positive returns 

in 2006. The favorable trend in the stock 

markets in the autumn had a positive im-

pact on both equity funds and mixed 

funds, many of which recovered from the 

downturn in the summer. However, re-

turns in many foreign funds were driven 

down by the strengthening of the Swed-

ish krona (SEK) against the dollar (USD), 

primarily affecting funds investing glob-

ally in North America, Asia and in the 

growth markets. Some of the funds that 

performed the best were those investing 

in growth markets in China, Russia and 

India. Funds with investments in Sweden 

and mainly in small companies and real 

estate also displayed a strong trend. 

Solvency and collective consolidation

High returns in recent years have 

strengthened Länsförsäkringar Liv’s  

finances. As a result, favorable pre-

requisites for stable pension savings 

with solid growth are in place for cus-

tomers saving or considering starting 

pension savings with Länsförsäkringar. 

Collective consolidation amounted to 

INCOME STATEMENT 
SEK M 2006 2005

Premium income, gross 10,155 9,609

Premium income, net 10,020 9 472

Investment income, net 11,638 20,165

Claims payments –5,329 –5,291

Change in life-assurance reserves –6,441 –17,527

Operating expenses –1,317 –1,379

Other technical revenues 0 –

Technical result, life assurance operations 8,571 5,440

Non-technical items –194 –177

Income before tax 8,377 5,263

Tax –733 –679

Net profit for the year 7,644 4,584

BALANCE SHEET 
SEK M Dec.31 2006 Dec. 31 2005

Assets

Intangible assets 1,643 1,822

Investment assets 107,210 100,817

Investment assets for which policyholders bear the investment risk 36,884 31,033

Reinsurers’ portion of technical reserves 683 730

Receivables 408 401

Other assets 3,904 2,917

Prepaid expenses and accrued income 2,523 2,961

Total assets 153,255 140,681

Shareholders’ equity, provisions and liabilities

Share capital 8 8

Other shareholders’ equity 26,824 18,777

Technical reserves 85,761 87,053

Reserves for life assurance for which policyholders bear the investment risk 36,885 31,034

Provisions for other risks and expenses 59 93

Deposits from reinsurers 713 750

Liabilities 2,540 2,508

Accrued expenses and deferred income 465 458

Total shareholders’ equity, provisions and liabilities 153,255 140,681

114%. The solvency ratio rose by 10-per-

centage points to 136%. 

Earnings 

Net profit for the year in the Life Assurance 

Group amounted to SEK 7,644 M (4,584). 

Improvements in profit are primarily  

attributable to lower technical reserves for 

insurance classed as occupational pension 

and also to an improved administration  

result. This was the result of the EU’s new  

directive regarding occupational pensions. 

Investment income, net, amounted to SEK 

11,638 M in 2006 compared with SEK 

20,165 M in the preceding year. Costs  

declined by 4% to SEK 1,317 M (1,379).

KEY FIGURES
  2006 2005

Premium income, net   10,020 9,472 

Total assets  153,255 140,681 

Return, New World, %  11.1 17.1 

Total return, traditional management, %  8.3 14.9
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Länsförsäkringar Liv shall generate 

high and competitive returns on 

savings capital for its customers. 

Consideration is given to risk levels, 

market risks and management 

model. 

Länsförsäkringar Liv has assigned the 

Asset Management unit with the task of 

optimally conducting the management of 

investment assets within the limits set by 

Länsförsäkringar Liv. 

Determining risk level

The task of asset management is to achieve 

as high a return as possible with respect to 

Länsförsäkringar Liv’s willingness to take 

risks and its financial strength. For this 

purpose, the level of risk that can be taken 

in asset management is determined first of 

all by performing an ALM (Asset Liability 

Management) analysis or a balance sheet 

analysis. The analysis studies the life  

assurance company’s liabilities to policy-

holders and the assets that exist. Risks and 

uncertainties are identified and the conse-

quences of a variety of plausible events are 

tested. The purpose is to obtain an optimal 

risk level for the asset portfolio that gives a 

termined, that is, to permit an asset man-

ager to deviate from a market index.  

Active risk is taken on the markets in 

which there are deemed to be excellent  

opportunities to generate excess returns. 

Länsförsäkringar strives for active man-

agement based on the fundamental analy-

sis of less effective markets. It is easier to 

create added value relative to the index on 

small companies, property and unlisted 

companies than, for example, on shares in 

large companies in the US and Europe. 

External management

Länsförsäkringar has chosen to allow a 

number of external asset managers to con-

duct the daily management of listed assets 

and properties. Unlisted shares and abso-

lute returns strategies are managed intern-

ally. The next stage concerns identifying 

the correct asset manager. The purpose of 

the asset manager analysis is to assess and 

procure new asset managers, and to control 

and follow up management assignments.

The assessment of asset managers is 

based primarily on qualitative factors, for 

example the assessment of the asset man-

ager team, the process and the construc-

tion of the portfolio. Naturally, historical 

performance is also important and pro-

vides support to the asset manager analy-

sis. ABN Amro handles the management 

of the larger part of shares and interest-

bearing securities. To expose ABN Amro 

to competition, one additional asset man-

agement companies, ING Investment 

Management, has been selected to manage 

a small percentage of the equity portfolio. 

The property portfolio is managed by the 

Humlegården real estate company.

24 Life assurance and pension insurance

Asset management
High long-term return to  
life assurance savers

competitive return and that balances the  

liability with future incoming and outgoing 

payments to insurance savers.

Asset allocation

The allocation of assets between different 

types of assets and markets is then deter-

mined. This is called allocation of market 

risk and is the single most important aspect 

for controlling the development of the port-

folio. As a result, large sections of analyses 

and major resources are invested in this 

area. Asset allocation is also subject to legal 

restrictions and supervisory tools, such as 

the recently introduced traffic-light method.

Long-term asset allocation is summar-

ized in a reference portfolio. This indicates 

a percentage of the allocation between 

shares and interest rates and other types of 

assets such as Private Equity (unlisted 

companies), property and absolute return 

investments. Sometimes it is not possible, 

or the most effective choice, to make in-

vestments based on the reference portfolio. 

This could be due to risks in the balance 

sheet or in the financial markets, for exam-

ple the risk of a major decline in the stock 

market. In these cases, a so-called normal 

portfolio is produced. At year-end 2006, 

84% of this portfolio comprised shares and 

interest-bearing securities, and 16% com-

prised Private Equity, property and absolute 

return investments. Investments shall be of a 

long-term nature although extreme valua-

tion rates are utilized to create value in the 

portfolio or to protect it. 

Active risk

Once the asset allocation has been decided, 

if and how active risk is to be taken is de-

Alternative 
Investments 8.5%

Property 7.5%

Interest-bearing 
securities 35.5%Equities 48.5%

Normal portfolio, December 31, 2006



EXTERNAL ASSET MANAGERS

ABN Amro Asset Management
ABN Amro Asset Management is  

Länsförsäkringar’s primary asset  

manager and manages the larger part 

of Länsförsäkringar’s portfolio. ABN 

Amro Asset Management, a separate 

division of the Dutch ABN Amro, man-

ages assets on behalf of institutional 

investors and private investors. ABN 

Amro Asset Management is based  

in London and Amsterdam but also 

has large offices in Atlanta, Chicago,  

Hong Kong and Singapore. Asset 

Management is also represented 

through local offices on all continents, 

and also in Stockholm.  

ING Investment Management
ING Investment Management handles 

the daily management of a portion of 

Länsförsäkringar Liv’s equity portfolio. 

ING Investment Management is part 

of the ING Group, a Dutch company 

specializing in banking, insurance and 

asset management.

Other managers
Goldman Sachs Asset Management 

has managed Länsförsäkringar’s  

Europe Funds and Länsförsäkringar’s 

Asia Fund since 2005. Carnegie has 

conducted the daily management of 

Länsförsäkringar’s Sweden Fund since 

December 2006. 

Assessment and evaluation

Länsförsäkringar defines the assignments 

for the asset managers, specifying distinct 

risk levels and yield requirements. The man-

agers’ task is then to create the best possible 

return given the framework and guidelines 

they have received. This may mean that 

managers choose a composition of shares 

that may deviate from that of the portfolio’s 

benchmark index.

The outsourced management assign-

ments are continually evaluated by Läns-

försäkringar, which regularly analyzes the 

asset managers and management results. 

This includes continually monitoring 

changes to ensure that the frameworks pre-

scribed for each management assignment 

are relevant and that they are complied with. 

In time the allocation of the portfolio 

will be changed since the assets generate 

different levels of returns. If there is an up-

turn in the stock exchanges, for example, 

the share portion of the portfolio will grow 

larger than the portion in the normal port-

folio, with the result that the portfolio will 

need to be rebalanced. Länsförsäkringar 

does not believe it to be effective to make 

adjustments too often, instead the policy 

allows certain deviations from the alloca-

tion of the normal portfolio. 

Länsförsäkringar’s work methodology 

has proven to be successful in recent years. 

For three consecutive years, Länsförsäk-

ringar has been named “Best Pension Fund 

in Sweden” by leading industry magazine 

Investment & Pensions Europe (IPE). 

Traditional management

Traditional management has a guarantee  

interest rate of 3%, meaning that assets must 

be managed in such a manner that the guar-

antee is fulfilled. The ambition is that man-

agement shall generate a higher return than 

3% and that savers will receive a bonus that 

exceeds the guarantee. Such a target requires 

a sophisticated asset management strategy 

and a well-defined working methodology.

Asian 
equities 10% 

Japanese 
equities 10%

European 
equities 15%

Swedish 
interest-bearing 30%

US equities 20%
Swedish 
equities 15%

Asset allocation, New World
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Insured Pension

The new product Insured Pension is a mod-

ern and customer-adapted pension product.

The management model can be com-

pared to a stock index bond. However, the 

model has a high degree of flexibility 

through such features as the model “guar-

anteeing” the customer capital at a pre-

determined year. Based on this solution, 

customers can choose a time depending on 

when the customer requires this “guaran-

tee,” usually upon retirement. The invest-

ment in the bond builds up the customer’s 

insured value and entails that the customer 

does not risk losing saved capital. When 

customers saving in Insured Pension, one 

portion of the savings are utilized to pur-

chase zero coupon bonds, and the other 

portion is invested in equity derivatives. 

The percentage of savings dividend be-

tween such bonds and equities depends on 

a number of factors including the general 

interest-rate level and the remaining sav-

ings period.

New World

In Länsförsäkringar’s alternative New 

World, 70% is invested in equities and 

30% in interest-bearing securities. Share-

holdings in New World are spread through-

out the world to minimize the dependence 

on individual markets as far as possible. 

There is no active redistribution between 

the various sub-portfolios. The daily man-

agement is administered by ABN Amro 

and Goldman Sachs. This management is 

continually assessed by Länsförsäkringar 

in the same manner as in Länsförsäkringar 

Liv’s traditional management.

Real estate investments

The property holdings in Länsförsäkringar 

Liv are managed by the property company, 

Humlegården. The portfolio comprises 

primarily office properties in central 

Stockholm and shopping centers in the 

form of the partnership in Kista Galleria. 



SI m I LA R tO t h E NON -LI F E I NSU R-

A NCE m A R K Et  as a whole, the Läns-

försäkringar Alliance had stable earnings 

and the technical result amounted to SEK 

2,114 M (2,515). The combined ratio rose 

in 2006 from 89 to 93%, due to nonrecur-

ring costs and pressed price levels. Operat-

ing income amounted to SEK 4,545 M 

(7,075), of which investment income was 

SEK 4,664 M (6,480). Again in 2006, the 

trend in the financial markets was positive, 

although investment income did not reach 

last year’s level. 

The total non-insurance market, measured 

as premium payments received, rose slightly 

in 2006, but had significantly lower growth 

than previously. The total non-insurance 

market, measured as premium payments 

received, is now SEK 56,709 M, an increase 

of SEK 916 M since 2005. The number of 

insurance policies rose compared with the 

year-earlier period and mobility in the 

market also increased. There is greater 

competition compared with previous 

years, from small traditional non-life  

insurance companies, banks commencing 

non-life insurance operations, entirely  

new players and foreign companies. 

The many years of healthy profitability 

in non-life insurance have led to an in-

crease in the number of players in the 

Swedish non-life insurance market. In ad-

dition to the establishment of more players, 

sales channels are developing and both the 

Internet and broker channels are growing 

in importance. Insurance solutions in the 

form of group insurance agreements, the 

packaging of bank and insurance products 

and insurance linked to consumer products 

such as white goods and electronics are 

also increasing. 

FACTS ABOUT ThE SWEDISh  
NON-LIFE INSURANCE MARKET

SEK M   2006

Premiums paid, total    56,709

Commercial and property insurance   13,474

Household and private home insurance  11,432

Third-party liability insurance   10,881

Motor vehicle insurance   11,971

Medical and accident insurance   4,661

Marine and cargo insurance   1,113

Source: Swedish Insurance Federation

However, the Länsförsäkringar Alliance’s 

total premium income remained stable in 

2006. The market share reduced slightly 

from 29.9% to 29.3%, which is largely due 

to the fact that the highest growth was in 

areas in which the Länsförsäkringar Alli-

ance has a minor market share. Growth 

Non-life insurance
Strong results and consolidated  
position as market leader

2� Non-life insurance 

Despite intensified competition in the market, the Länsförsäkringar Alli-

ance generated healthy profits in 2006. The technical result amounted 

to SEK 2,114 M and the market share, measured in premiums paid, 

was 29.3% (29.9). For a fourth consecutive year, Länsförsäkringar was 

named “Non-life Insurance Company of the Year” in the Finansbarome-

tern survey of managers at more than 600 of Sweden’s largest compa-

nies and organizations. 



was encouraging in household insurance 

and the portfolio and market shares also in-

creased in motor-vehicle insurance. In 

commercial insurance, the Länsförsäkrin-

gar Alliance has a dominating position that 

it has retained in recent years despite in-

creasing competition. 

The regional insurance companies’ cus-

tomer relations within non-life insurance 

operations serve as a platform for growth 

also within life assurance and banking  

operations. The organization of the Läns-

försäkringar Alliance, with local and inde-

pendent companies, has once again proved 

a winning concept. Despite increased com-

petition, the Swedish Quality Index survey 

shows that Länsförsäkringar continues to 

be one of the top insurance companies with 

the most satisfied customers within non-life 

insurance. 

The main reason why Länsförsäkringar 

retained a top ranking again in 2006 is that 

customers continue to award the company 

high marks for service. Part of the success 

is attributable to proximity to the customer, 

the ability to find flexible solutions and the 

swift, non-bureaucratic claims adjustment 

process. Customers also remain very loyal 

to Länsförsäkringar. In the growth market 

comprising healthcare insurance, an inter-

nal customer survey shows that as many  

as 98% of Länsförsäkringar’s customers 

are satisfied or very satisfied with the  

service they receive. The fact that Läns-

försäkringar is the only player to offer a 

total solution encompassing banking, life 

assurance and non-life insurance under 

one brand is a further explanation for its 

satisfied customers.

Growing areas in the  
non-life insurance market

Extended responsibility in third party  

liability insurance 

In 2006, the issue of extended responsibil-

ity in third-party liability insurance was 

presented in several proposals from Swe-

den’s governing alliance of parties. The 

Budget Bill contains a proposal for ex-

tended responsibility, entailing that the 

third-party liability insurance policy will 

assume all costs for professional rehabili-

tation and future losses of income. This 

proposal require extensive investigation 

and decision data will not be available 

until at least the latter part of 2007 mean-

ing that the earliest date for introducing 

such a change would be 2008/2009. 

In addition, the Swedish Government 

has proposed an excise duty on third-party 

liability insurance premiums from July 1, 

2007. The purpose of this duty is to cover 

society’s costs for incurred traffic claims 

and claim occurring until the extended  

responsibility comes into effect. It has been 

proposed that insurance companies shall  

receive compensation for this tax levy  

by raising third-party liability insurance 

premiums even for ongoing insurance 

agreements. Länsförsäkringar is positive  

to the extended responsibility in third-party 

liability insurance, but rejects the proposal 

regarding excise duty, a view also shared by 

the Swedish Insurance Federation among  

others. Since this duty is to finance the  

costs for such items as sickness allowance 

and rehabilitation – costs that are already  

financed by the employer – the result of this 

duty will be double taxation. Länsförsäk-

ringar’s other reasons for rejecting the  

proposal are as follows:

• It is wrong to move costs that have al-

ready occurred to a new collective that 

did not give rise to such costs and which 

cannot affect them. This will be a form 

of retroactive legislation.

• The proposal has no incentive for traffic 

safety. If claims costs are lowered and 

companies receive lower premiums, tax 

rates will rise since the companies to-

gether shall always pay the same amount 

(SEK 3.9 billion) in excise tax. 

• There are shortcomings in the financial 

calculations in the proposal, which ap-

plies assumptions that are pure guesses. 

A better basis and coordination with 

“Extended responsibility in third party 

liability insurance” are required.

 • An entirely new model for exercise tax 

creates many problems and doubts.  

Administration and bureaucracy will  

increase and effect vehicle owners with 

higher costs. The number of write-offs 

of cars will probably increase markedly, 

which will entail more work for the 

Swedish Road Administration and lower 

tax revenues.

2006 in brief

•  Due to the favorable earnings in non-

life insurance, the 17 regional insur-

ance companies are paying bonuses 

and discounts to their customers to-

taling SEK 1 billion.

•  The technical result remained strong 

at SEK 2,114 M (2, 515). The finan-

cial operations also generated strong 

earnings but were lower than the re-

cord level of the preceding year. The 

total operating profit amounted to 

SEK 4,545 M (7,075).

•  The solvency margin increased to 

195% (169).

•  Continued market-leading position 

with a market share of 29.3% (29.9). 

•  Länsförsäkringar was named “Non-

life Insurance Company of the Year” 

for the fourth consecutive year.

•  The focus on the health area is con-

tinuing and Länsförsäkringar has a 

strong position in healthcare insur-

ance in a growing market.

•  Länsförsäkringar has received the 

highest customer satisfaction rating 

from private customers since 2001. 

With a strong increase since 2005, 

Länsförsäkringar is consolidating its 

position as the player with the most 

satisfied non-life insurance cus-

tomers in the corporate market.
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Länsförsäkringar has been very active in 

the Swedish Insurance Federation’s work 

with providing comments on the proposal. 

Agreement between the companies in-

volved is unanimous and each company 

firmly support’s the Federation’s state-

ment. Länsförsäkringar is closely follow-

ing developments. Such a reform would 

lead to adjustments in the operations of the 

insurance companies and it is important 

that Länsförsäkringar, together with the 

other players in the industry, participates 

in formulating adjustments and in deci-

sions on the date of implementation in 

order to identify the best possible solution 

for customers.

Major focus on health

Demand in the private healthcare market 

continued to increase during 2006. This 

has led to a 14% increase in the total num-

ber of Swedes with healthcare insurance, 

compared with 2005. Changes to legisla-

tion, the social security system and general 

opinion also affect the private healthcare 

and medical insurance policies. In 2006, 

the Social Security Investigation (Swedish 

Government Official Reports, SOU 

2006:26) and the Rehabilitation Investiga-

tion (SOU 2006:107) were published with 

proposals on changes to the social security 

system. The governing alliance of parties 

has begun reviewing the current legisla-

tion in this area and removed co-financing 

of sickness allowance by companies from 

January 1, 2007. The proposal on abolish-

ing the “stop” act, pertaining to the trans-

fer of pension insurance, in healthcare has 

been circulated for comment and the Gov-

ernment is expected to present a bill at the 

beginning of 2007. 

In 2006, Länsförsäkringar Alliance con-

tinued its drive in the health area and product 

development was directed toward product 

developments to meet companies’ anxiety 

over high sick leave figures and expensive 

co-financing costs for ill employees. Com-

panies wish to ensure that their employees 

return to work as soon as possible and Läns-

försäkringar launched a rehabilitation insur-

ance policy in the first quarter of 2006 in 

order to meet this requirement. Customers’ 

increasingly extensive needs for insurance 

solutions in healthcare, medical care and re-

habilitation continue to make the health mar-

ket a highly attractive development area.

Environmental insurance 

The market for recycling insurance is 

driven by the fact that legislation imposes 

increasingly rigorous and clearer demands 

on manufacturers of different products and 

that companies seen a market interest in 

demonstrating that they are taking long-

term responsibility for their products.  

Länsförsäkringar Alliance is the leading 

player in terms of developing insurance 

solutions that ensure financial and envi-

ronmental guarantees relating to the re-

cycling of various product types. 

Since 1998, Länsförsäkringar has of-

fered recycling insurance for cars and heavy 

vehicles, forest machinery and construction 

equipment, and for technical installations in 

properties. In January 2007, seven regional 

insurance companies launched an extended 

agriculture insurance policy that includes 

recycling insurance. Agriculture customers 

are offered a solution that is simple, cost- 

efficient and in environmental terms helps 

solve an important problem in the form of 

waste products in farming. 

The Länsförsäkringar Alliance feels a 

responsibility to lead developments in the 

environment area in the insurance industry. 

The environmental certification of the re-

gional insurance companies, the unique re-

cycling insurance and economic support to 

research projects in this area are clear ex-

amples of this responsibility.
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A positive year for the reinsurance market 
The reinsurance market was highly favor-

able in 2006 without any particularly large 

damage claims. Accordingly, the reinsur-

ance market reported healthy earnings.

 Several new companies were estab-

lished in Bermuda during the year after 

the hurricanes in the US in 2005. Swiss 

Re’s purchase of GE Insurance Solutions 

was approved and completed. Due to the 

high earnings, some companies may have 

their credit rating upgraded by the insti-

tutions in 2007.

As a result of the high profitability, 

the price level in the market declined al-

though not to any great extent. Transac-

tions generating health profits secured 

certain price reductions in 2007.

The Länsförsäkringar Alliance was not 

affected by any major damage claims and 

the external reinsurance program there-

fore contains practically no claims. Dur-

ing the year, the total claims cost for Hur-

ricane Gudrun, that occurred in 2005, 

rose to SEK 3,036 M, of which a minor 

portion remained unpaid although a pro-

vision has been established for this 

amount. The cash flow between the re-

gional insurance companies, Läns-

försäkringar Sak and the reinsurance 

market function very successfully.

 Hurricane Per blew across Sweden 

on January 14, 2007. Counties in south-

ern and central Sweden were worst af-

fected by damage caused by the hurri-

cane. Forests were primarily affected  

although water damage also occurred. 

The Swedish Forest Agency estimates 

that approximately 12 million cubic  

meters of forest were destroyed by Hurri-

cane Per, corresponding to approximately 

15% of the devastation caused by Hurri-

cane Gudrun. Länsförsäkringar Alliance’s 

emergency management plan was activ-

ated to efficiently deal with claims. 

The international assumed reinsur-

ance policy that was underwritten by 

Länsförsäkringar Sak had a favorable 

year of claims and earnings were the 

highest in many years. After several years 

of encouraging growth in assumed rein-

surance, the rate of increase will be lower 

in the future. 

Run-Off

Prior to 1993, both Länsförsäkringar 

and Wasa conducted extensive reinsur-

ance and international direct insurance 

business in a number of different com-

panies. Run-off of this business is 

being managed within Wasa Försäkring 

Run-Off AB in the Länsförsäkringar AB 

Group. The task of Wasa Run-Off is to 

buy its way out of its commitments in 

the most cost-efficient manner. Exter-

nal customers are also offered run-off 

solutions in the form of consultancy 

services, reinsurance administration 

and purchase of run-off transactions.

Run-off work in 2006 resulted in the 

provision decreasing from SEK 496 M  

to SEK 384 M for future claims pay-

ments. The insurance portfolios are sub-

ject to continual analysis, with priority 

given to business associated with the 

highest risk. Special emphasis is placed 

on claims related to asbestos. Intensive 

run-off activities were conducted in 

2006 leading to favorable results.

Wasa Försäkring Run-Off strength-

ened its position on the international 

run-off market in which external cus-

tomers are offered consultancy services, 

administration/outsourcing and purchas-

ing/sales. Assignments include advisory 

services, investigations, inspections, ne-

gotiations and administration. 
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Expanded portfolio  
and increased market share 

The number of new car registrations in 

2006 was around 280,000, an increase of 

3.1% since 2005. The number of cars on 

the road in Sweden was around 4.1 million 

at year-end 2006. 

Price competition in passenger-car in-

surance has increased with the competi-

tors’ marketing of car make insurance and 

“try-us-out” insurance. In spite of this, the 

Länsförsäkringar Alliance increased its 

market share in motor-vehicle insurance in 

2006 and, according to the Swedish Insur-

ance Federation, is now 36.7% (36.5). For 

the largest vehicle class, cars, the trend has 

turned upward after a slump in 2005. The 

portfolio increased by around 16,000 cars 

in 2006 and the market share increased to 

30.2% (30.1). Earnings for motor-vehicle 

insurance were stable and claims costs re-

Motor vehicle 

mained generally unchanged compared 

with 2005.

The commercial motor-vehicle market 

was characterized by increasingly intense 

competition in 2006. Despite new sales lev-

eling off, the regional insurance companies 

retained that portfolio and position in the 

market, with a market share at 40.6% 

(41.3). Claims prevention work focused on 

individual customers and also included 

campaigns directed toward commercial 

traffic and agriculture. The campaign 

against driving fatigue while driving, 

www.somnainte.nu, received widespread 

attention. 

Also in 2006, the Länsförsäkringar Al-

liance introduced its new system for motor-

vehicle insurance. This new system will 

lead to enhance efficiency in customer 

meetings and improved functions for price 

inquiries via the Internet.

The change of government in Sweden 

�0 Non-life insurance

Solid growth in household insurance

The production of new housing in 2006 is 

estimated at 44,000 units, of which 30% 

are private homes. Despite a strong up-

swing, the construction of apartment 

buildings was deemed to have culminated 

in 2006 and is likely to level out in 2007. 

Primarily the number of rented apartments 

will decrease. A large part of increased 

construction in recent years has not yet 

reached the market. As a result, the offer-

ing of residential properties in certain 

areas may be significantly large in 2007 

than previously. 

Profitability in household insurance 

has been encouraging and has fueled com-

petition. This is manifested in the use of 

discounts for new policyholders and “try-

us-out” policies among insurance compa-

nies. A rising number of players are also 

realizing the advantages of offering both 

Housing



Substantial decline  
in number of claims 

Competition in the commercial insur-

ance market remained intense during 

2006. Measured in premiums paid, the 

market share for the Länsförsäkringar 

Alliance’s commercial insurance in-

creased from 36.1% to 36.6%

The number of insurance policies de-

clines at the beginning of 2006 by 0.4% 

but gradually climbed again during the 

year and amounted to 229,000 at year-

end, corresponding to an increase of 

0.9%. Premiums earned also decreased 

at the beginning of the year but the trend 

dissipated and the decrease was 2% com-

pared with the year-earlier period. This 

was primarily due to the fact that the in-

creasingly intense competition forced 

premium levels to be lowed.

Fiscal 2006 was a favorable year for 

claims in commercial insurance  and 

claims costs declined during the year by 

18% . The lower claims outcome applies 

to both major and minor claims and was 

considerably more substantial than the 

decrease in premiums. As a result, the 

claims percent fell by 10%.

Several development projects were 

conducted during the year, one of the 

most important was making the insur-

ance system more user-friendly to im-

prove service to customers.

Commercial  2006 2005

Gross premiums earned, SEK M 3,893 3,980

Market share, commercial  
and property, % 36.6 36.1

Number of policies 229,000 227,000

Commercial 

bank and non-life insurance and customers 

are attracted by increasing their commit-

ments by grouping their mortgage loans 

and household insurance with the same 

company. The Länsförsäkringar Alliance 

increased its percentage of customers with 

both mortgage loans and household insur-

ance to 5.5% in 2006. However, the total 

percentage of customers with both non-life 

insurance and banking commitment re-

mains relatively low.

In 2006, the Länsförsäkringar Alliance 

had encouraging growth in household in-

surance. The portfolio in private home in-

surance, home content and leisure home 

insurance increased and this increase was 

also seen in the larger market share in pri-

vate and leisure home insurance where 

Länsförsäkringar is the market leader. For 

private home insurance, the percentage is 

40.8% and for leisure home insurance is 

43.4%. The growth is a result of more  

intense focus on sales and more advanta-

geous premiums situation. 

During the year, Länsförsäkringar  

Alliance began the introduction of a new 

pricing system for private home insurance. 

This new systems involves the customer 

being offered a more fair premium rate and 

making insuring a home more straight-

 forward and efficient. With a long-term 

pricing strategy and the new premium  

levels, the Länsförsäkringar Alliance has 

created a favorable situation compared 

with its competitors.

Household insurance 2006 2005

Gross premiums earned, SEK M 3,185 3,185

Home content,  
number of policies 720,800 716,900

Homeowner, number of policies  681,000 678,000

Leisure homes,  
number of policies 251,900 251,300

in autumn 2006 rendered the issue of re-

forms to third-party liability insurance 

highly relevant. The new Government 

announced in its Budget Bill a tax on 

third-party liability insurance premiums 

from July 1, 2007. The purpose of this 

tax is to have vehicle owners pay a larger 

portion of costs for traffic accidents. In 

addition, the issue of transferring costs 

for traffic accidents to the insurance 

companies will be further investigated. 

The Länsförsäkringar Alliance is well 

prepared for the work involve with this 

transition.

Motor vehicle insurance 2006 2005

Gross premiums earned, SEK M 6,767 6,728

Passenger cars,  
number of policies 1,519,400 1,503,400 

Motorcycles,  
number of policies 114,100 99,300

Market share,  
number of vehicles insured, % 36.7 36.5

Non-life insurance ��



Strengthened position as market leader

Sales of leisure boats have increased for 

many years and in 2006 the number of boats 

increased by approximately 3,700, corre-

sponding to 1.5%. The Länsförsäkringar 

Alliance had a successful year and the port-

folio amounted to 77,300 leisure boats, cor-

responding to an increase of 2.7%. Thereby, 

Länsförsäkringar retained its position as 

market leader with a market share of 27.3%.

Despite a boating season with high lev-

els of sea damage, insurance transactions 

remained positive with generally un-

changed claims costs. 

In the spring, Boat on the Internet was 

launched where boat insurance can be taken 

out directly via Länsförsäkringar’s website. 

The service became an immediate success 

and a steady number of new boat insurance 

Boats
New forest insurance in  
the wake of Hurricane Gudrun 

The restructuring of Swedish agricul-

ture from numerous small units to 

fewer, larger agricultural enterprises 

that has been underway for several 

years is continuing. Swedish farmers 

are also exposed to greater competi-

tion and margins are reducing. The 

Länsförsäkringar Alliance’s agricul-

ture products are being modernized, 

including making adaptations to the 

agriculture market. 

Länsförsäkringar retained its 

leading market position and the mar-

ket share for 2006 is estimated at ap-

proximately 75%. The number of in-

surance policies provided and the pre-

mium stock held even increased 

somewhat during the year.

A new and more modern forest in-

surance policy was produced in 2006. 

The improvements and new features 

of the policy are largely a direct con-

sequence of Hurricane Gudrun that 

hit Sweden in 2005. During the claims 

process in the wake of the hurricane, 

several areas were discovered in 

which farmers did not have protection 

and improvement areas were also 

identified. An example is that the in-

surance amount is now determined in 

the insurance policy, meaning that it 

is more straight-forward for forest 

owners to ascertain the amount of 

compensation if their forest were to be 

damaged. The new insurance policy 

was launched on January 1, 2007.

The claims trend from 2005 has 

prevailed with continued, low claims 

costs for fires in 2006. The decrease 

amounts to SEK 90 M and consequently 

claims costs are now at the same level 

as at the beginning of the 2000s.

Agriculture  2006 2005

Gross premiums earned, SEK M 1,165 1,141

Agricultural insurance,  
number of policies 192,400 191,400

Tractor insurance,  
number of policies 265,200 265,000

Agriculture
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An increasing number of companies 
insure their employees

Poor health continues to be a major prob-

lem in society. Ten people in the 20–29 age 

bracket currently retire every day, a figure 

which is three times as many as a decade 

ago. Society’s costs for sick leave and early 

retirement are enormous. In the Swedish 

Government’s Budget Bill for 2006, SEK 

120 billion was allocated to such costs.

The Swedish county councils con-

tinue to operate on tight budgets and are 

struggling to deal with healthcare wait-

ing lists. The majority of county councils 

are having difficulties meeting the 

health-care guarantee. The design of the 

healthcare guarantee is such that even if 

the guarantee is fulfilled, waiting times 

can be very long, in the worst case more 

than a year.

A rising number of employers are 

working actively with health issues. The 

main reason is that the companies’ opera-

tions become heavily disrupted when em-

ployees go on sick leave. Healthy em-

ployees increase profitability. Accord-

ingly, demand for insurance solutions 

among companies has increased dramatic-

ally in the areas of healthcare, rehabilita-

tion, preventive healthcare, and other 

supplementary solutions to protect the 

public.

More than 11,000 companies in Swe-

den have purchased healthcare insurance 

from Länsförsäkringar for their em-

ployees. Healthcare insurance implies 

that employees who fall ill receive med-

ical care faster, and this has been shown 

to reduce the length of periods of absence 

due to illness. Rehabilitation insurance 

entails that the rehabilitation process can 

begin soon and the suitable measures can 

be implemented. This is of central import-

ance for employees to return to work 

after a period of absence due to illness.

Some 95,000 persons have healthcare 

insurance provided by Länsförsäkringar, 

representing a market share of approxi-

mately 40%. The customer surveys that 

have been conducted revealed that custom-

ers are very satisfied with the entire deliv-

ery of products and services: the meeting, 

appointment time and actual treatment.

In 2007, the development of activities 

to prevent and limit healthcare-related 

claims will be intensified. Länsförsäk-

ringar is well on its way to becoming a 

significant player in creating healthy em-

ployees, which is a precondition for prof-

itable companies.

Medical and accident  2006 2005

Gross premiums earned, SEK M 630 580

Market share, premiums  
payments received, % 13.6 13.3

Healthcare insurance,  
number of insured  95,000 85,000

Estimated market share,  
healthcare insurance, % 39 40

Health 

policies are now underwritten via the 

Internet.

In autumn 2006, the Länsförsäk-

ringar Alliance became involved in the 

two largest industry organizations for 

leisure boats: Sweboat and West Swe-

den Boat industry. Membership of these 

organizations enhances Länsförsäk-

ringar’s influence, offers opportunity 

for industry-wide environmental activi-

ties and a large network of contacts 

with bona fide repairers and traders.

Boat  2006 2005

Gross premiums earned, SEK M 118 115

Leisure boats, number of policies 77,300 75,100

Market share, % 27.3 26.8
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Agria Djurförsäkring  
surpasses one billion

Agria Djurförsäkring is a wholly owned 

subsidiary of Länsförsäkringar AB and is 

the Länsförsäkringar Alliance’s specialist 

company in animal and crop insurance. 

In December 2006, Agria’s total busi-

ness in Sweden and Norway surpassed 

SEK 1 billion in premium income. Pre-

miums earned in animal and crop insur-

ance increased to a total of SEK 948 M 

(844). This is an increase of SEK 105 M  

of which the Swedish market accounts for 

SEK 84 M and the Norwegian market for 

the remaining SEK 21 M.

The large increase in Sweden is ex-

plained by the substantial rise in the num-

ber of animals insured and the fact that 

customers have chosen insurance policies 

containing a higher number of features and 

higher premiums. The new insurance poli-

cies for horses, dogs and cats were intro-

duced between 2005 and 2006 and provide 

animal owners with greater freedom of 

choice, which in turn has led to many ani-

mals obtaining better insurance protec-

tion. Around 66% of premiums are paid 

back to customers in the form of claims 

payments. Veterinary care has become an 

increasingly large portion of payments. 

Considerable volume growth

Insurance policies for small animals, pri-

marily insurance for dogs and cats, sur-

passed SEK 500 M in premiums earned 

during the year. The number of insured 

dogs rose by 5% to 260,000, while the 

number of cats in the portfolio surpassed 

200,000 after an increase of 8%. One reason 

for the considerable growth in volumes is 

the increasingly efficient customer sales 

activities conducted by field sales person-

nel and Agria’s Customer Center. 

A customer-oriented approach and a 

market mix including television commer-

cials created a solid platform for sales. An-

other feature is Agria’s website on which 

an increasing number of customers are 

taking out insurance or improving their 

knowledge as animal owners. During the 

year, agria.se received the Web Service 

Award for the second time. Further evid-

ence of agria.se providing added value for 

its customers is that the site is receiving a 

greater number of visitors. In October, 

agria.se reached an all-time high with 

80,000 unique visitors.

Despite intense competition, the horse 

business area enjoyed favorable volume 

growth with increased annual premiums of 

almost 10% or SEK 30 M. The main reason 

for this is the new insurance policies. How-

ever, life-assurance compensation rose 

more than expected. Claims costs for vet-

erinary care were also high. The desires of 

animal owners to have their animal treated 

combined with the rise in veterinary sur-

geons’ rates were unexpectedly high and 

were not considered to an adequate extent 

when premium levels were determined.

The Agriculture business area was also 

favorable in terms of both insurance and 

claims. At the end of the year, a hatchery 

for broiler chickens suffered a salmonella 

outbreak which may lead to net costs after 

reinsurance of SEK 6-7 M. In addition, one 

of Sweden’s larger dairy herds suffered an 

outbreak of the same disease, the costs for 

which are likely to run to millions. 

The performance of Agria’s Norwegian 

branch, Agria Dyreforsikring, surpassed 

all expectation. In 2006, premiums earned 

increased by a factor of slightly less than 

four in the first year. This indicates an  

extensive need for a specialized animal  

insurance company in Norway. The com-

pany has gone from zero to 17,000 custom-

ers in less than two years.

The number of calls to Agria’s Cus-

tomer Center totaled 315,000 for the Swed-

ish operations during the year, an increase 

of 5% compared with 2005. For the Nor-

wegian operations, whose calls are also 

handled by the Customer Center in Stock-

holm, 28,000 calls were received. Around 

30% of calls are sales calls and 70% are for 

service. The Customer Center sold a total 

of 83,000 insurance policies in 2006. One 

of Agria’s major projects is to enhance the 

efficiency of customer communication 

based on customer needs. The first stage is 

expected to be completed by mid-May 2007.

Agria’s quality activities are continu-

ing with the EFQM tool which is relatively 

new to the company. Agria’s operations are 

evaluated by an international quality in-

spector. After this evaluation, Agria was 

recognized with a place in the finals of the 

European Quality Award.

The technical result was SEK 45.2 M 

(60.8). Premiums earned after ceded rein-

surance increased by 12%, substantially 

higher than in previous years. In 2006, in-

vestment income in the investment port-

folio was 7.7% or SEK 92.4 M (152.4). 

Shares generated returns of 13.7%. Inter-

est income was 0.9% and property man-

agement generated a return of 3.5%. The 

value of the investment portfolio was SEK 

1,271 M. Income before appropriations and 

tax amounted to SEK 121.5 M (196.9).

Key figures 2006 2005

Premiums earned after ceded  
reinsurance, SEK M 948.5 843.8

Income before appropriations and  
tax, SEK M 121.5 196.9

Technical result from  
insurance operations, SEK M 45.2 60.8

Solvency margin, % 88 97

Expense ratio 29.6 30.0

Combined ratio 96.0 94.0

Agria Djurförsäkring (animal and crop insurance)
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Claims adjustment
Claims service focusing on customers

Each individual regional insurance com-

pany offers agricultural, private and com-

mercial customers a wide range of non-life 

insurance products. The company also has 

its own claims expertise that offers a 

claims service close to customers. Local 

strength combined with the possibility to 

tie together resources and shared expertise 

results in a first-class service for all types 

of claims. The local concept ensures swift 

processing with skilled employees located 

close to customers. Approximately 1,000 

people work with claims adjustment within 

the Länsförsäkringar Alliance, and Läns-

försäkringar’s international network of 

partners guarantees service also outside 

Sweden. 

Claims adjustment entails an important 

delivery of the product purchased by the 

customer. It involves providing an active 

service to Länsförsäkringar’s customers. 

A claim is adjusted in cooperation with the 

customer as quickly as possible after the 

claim has arisen so as to ensure that the de-

tails surrounding the claim are as complete 

as possible. A guiding rule is that the ad-

justment of claims must be consistent, uni-

form and fair. For example, language diffi-

culties or disabilities may affect the cus-

tomer’s comprehension or ability to take 

action, which is why it is important that 

Länsförsäkringar provides individually 

adapted service. The goal is that Läns-

försäkringar’s claims service be perceived 

as flexible and adapted to customers’ indi-

vidual needs. Länsförsäkringar always 

strives to take measures and decisions to 

inform customers of their rights and obli-

gations.

In 2006, Länsförsäkringar Alliance  

adjusted approximately 500,000 claims – 

almost half of these related to damage to 

motor vehicles. Another major claims area 

pertained to household insurance with 

175,000 claims and where water damage 

accounted for nearly 15% of claims.

 Number of Cost  
 claims (SEK M)

Commercial 32,600 1,850

Civil 190,000 1,950

Agriculture 22,000 660

Accident 17,000 366

Boat 2,600 56

Private motor vehicle 167,000 2,772

Commercial motor  53,000 1,245

Total 484,200 8,899

Insurance fraud a growing problem

Insurance fraud is a major and steadily 

growing problem in the insurance indus-

try. It is a problem because by extension it 

affects the customer’s costs for insurance 

and it is also important that the customer is 

treated fairly in claims adjustment matters. 

In response to this, a team of 36 investiga-

tors at Länsförsäkringar Alliance currently 

work on investigating suspicious claims.  

In 2006, their efforts resulted in the non-

payment of insurance claims worth 

slightly more than SEK 77 M. More than 

25% of these related to personal injury. In 

terms of returned property, that is items 

that have been returned to their owner, the 

figure was SEK 16.4 M for 2006, while the 

figure was only SEK 3.6 M in 2005. How-

ever, since many cases of insurance fraud 

remain undetected, efforts in this area will 

be intensified.

Extensive claims-prevention activities

Extensive claims-prevention activities 

were conducted within the Länsförsäk-

ringar Alliance in 2006. Advice and guide-

lines are provided to customers both as a 

preventive measure and after damage has 

occurred. This type of information is pro-

vided in a manner that is as easily under-

standable as possible to limited to limit the 

extent of the damage.

Successful work with this type of issue 

leads to a reduction in environmental im-

pact as well as a decrease in the number of 

claims. For example, fewer fires contribute 

to a decrease in carbon dioxide emissions. 

Calculations indicate that a fire in a private 

home will lead to emissions or around 25 

tons of gases, dust and waste products.

The regional insurance companies also 

impose demands on the quality and envi-

The cost of claims affects the price
The price Länsförsäkringar charges for its 

products is based on the number of claims 

and the average cost of claims, operating 

expenses for administering insurance and 

adjusting claims, and on the investment in-

come obtained on the premium during the 

period from when the premium is paid to 

when claims are paid out. When evaluating 

the various parameters, Länsförsäkringar 

firstly looks at the confirmed past history 

and then makes an estimate of future 

changes that may affect the cost of claims. 

Such changes may, for example, involve 

changes in claims risk and future inflation 

as well as changes in legislation and legal 

practice. An estimate is also made of the 

factors affecting operating expenses and in-

vestment income. Based on these parame-

ters, the average price required to conduct 

healthy and financially sound insurance 

business is calculated. Finally, the total pre-

mium withdrawal is divided between various 

types of insurance according to their risk ex-

posure. This involves taking differences in 

risk in account, for example between models 

of cars, types of housing, mileage and geo-

graphical locations.
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ronmental work of its claims contractors. It 

is important that damage is repaired with a 

high level of quality to avoid damage re-

occurring. The contractors are offered 

 further training by the Länsförsäkringar 

Alliance to maintain a high level and feed-

back is given on new experiences.

The Länsförsäkringar Alliance’s 

claims-prevention work had a broad focus. 

In 2006, brochure material and informa-

tion on the Internet was expanded with  

additional subject areas. A webshop was 

opened where customers can purchase at-

tractive claims-prevention product for the 

home or the car at very advantageous 

prices. In addition, many well-attended 

local claims-prevention activities were or-

ganized, focusing on such issues as water 

damage, fire damage, burglary prevention, 

safe handling of electricity, motor vehicle 

damage and traffic safety. 

Major claims require special resources

A case of major damage is an event that 

threatens large values or many policyhold-

ers and that requires rapid decisions and 

concentrated efforts. Examples of such 

events are fires in apartment buildings or 

factories, natural disasters on a massive 

scale and epidemics. Decisive action and 

rapid decisions are required when extreme 

events occur to reduce the extent of the 

damage as far as possible and assist cus-

tomers who have been affected. 

The Länsförsäkringar Alliance has 

prepared an emergency plan for managing 

major claims and the regional insurance 

companies also continuously map the risks 

that exist in their local area. As part of this 

work, the competencies in specific subject 

fields and the requirements arising in con-

junction with mass-claims handling are 

catalogued. The primary purpose of the 

emergency plan is to create a state of pre-

paredness in the regional insurance com-

pany, and also to coordinate the resources 

found in the Länsförsäkringar Alliance. 

Local cataloguing speeds up the process of 

organizing assistance from other regional 

insurance companies.

 The results are documented and the 

emergency plans that are drawn up contain 

checklists, descriptions of procedures and 

the divisions of responsibilities in the work 

related to major claims. Due to all of the 

preparations, the Länsförsäkringar Alli-

ance is well-equipped and prepared for any 

major claim that may occur. The emer-

gency plans were very beneficial to the re-

gional insurance companies in the claims 

work following the Asian tsunami, Hurri-

cane Gudrun and other cases of extensive 

damage in Sweden. The plans are continu-

ously developed and improved by adding 

experiences.  

Meeting customer needs  
across boarders

Increased travel requires that claims ad-

justment services are expanded to be able 

to provide rapid assistance for travelers 

and vehicles involved in accidents in other 

countries. For emergency situations, spe-

cial resources are required. Since 2003, 

Länsförsäkringar has been a major share-

holder in SOS International, with a 12% 

interest. The ability to provide service to 

customers suffering damage or injury 

whilst abroad was demonstrated in the face 

of great adversity in conjunction with the 

tragic tsunami disaster in 2004. In 2006, 

SOS International was voted Best Assis-

tance/Claims Handler of the year. 

Simpler claims adjustment  

for traffic accidents abroad

The provisions of the Fourth Motor Insur-

ance Directive require all issuers of motor 

insurance within the EU, the EEA and 

Switzerland to protect their customers’ in-

terests. For example, a person who is hit by 

a car and injured in another EU/EEA coun-

try may now travel home and have his 

claim adjusted in his home country and in 

his native language via a representative of 

the foreign insurance company. Through a 

well-functioning network of insurance 

companies, the regional insurance com-

panies are able to provide a high quality 

service for customers who have suffered 

damage or injury abroad.

Insuring companies abroad

Insuring a company’s operations outside 

Sweden is often subject to other regula-

tions than those that apply in Sweden. The 

package solutions for commercial custom-

ers in Sweden are generally very different 

from those abroad. Insurance regulations 

in different countries – even between EU 

countries – are far from harmonized. 

Through the International Network of In-

surance (INI), Länsförsäkringar is able to 

arrange local non-life insurance in almost 

all parts of the world. Assistance is re-

ceived from 60 insurance companies with 

operations in a total of 80 countries through 

the INI, giving customers the same level of 

cover as in Sweden. Through the EurAPCo 

(European Alliance Partners Company), 

the regional insurance companies can also 

assist commercial customers who plan to 

send employees to work abroad for shorter 

or extended periods.
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The Länsförsäkringar Alliance’s earnings 

and key figures for non-life insurance con-

sist of the sum of the earnings of the 24 re-

gional insurance companies and the Läns-

försäkringar AB Group.

The non-life insurance business has 

had healthy profitability for many years. 

The combined ratio increased in 2006 and 

amounted to 93% (89), due to nonrecur-

ring costs and pressed price levels. The ini-

tial price competition in the corporate mar-

ket combined with the modest rise in the 

private insurance portfolio generated a 

total increase premiums earned of 1%, 

amounting to SEK 16,362 M (16,216).

  Claims costs had a stable trend based 

on the increase in the number of insurance 

policies in the insurance portfolio and 

amounted to SEK 11,883 M (11,542). The 

claims ratio was 73% (71). The Läns-

försäkringar Alliance has worked with 

profitability improvement measures for 

many years in the form of claims-preven-

tion activities.

Claims adjustments for damage caused 

by Hurricane Gudrun in January 2005 

continued in 2006, and now only a small 

number remain to be settled. The total 

claims cost for Hurricane Gudrun is SEK 3 

billion gross. On January 14, 2007, Hurri-

cane Per blew over Sweden, although sig-

nificantly less damage was caused. Due to 

strong reinsurance protection in the Läns-

försäkringar Alliance and toward the in-

ternational reinsurance market, these hur-

ricanes had a minor impact on net claims 

cost. However, in the long term the major 

claims burden in the reinsurance program 

will lead to a high level of reinsurance pre-

miums.

The expense ratio was 20 (18) and was 

affected by provisions for future pensions. 

A new motor vehicle insurance system for 

the Länsförsäkringar Alliance was put into 

operation in 2006 and approximately 2.5 

million insurance policies and historical 

data were transferred from the old system. 

The new motor vehicle insurance system 

replaces a mainframe computer system 

that originated from the 1960s with limited 

potential for further development. Modern 

IT design and functionality mean that the 

new system has excellent potential for ad-

aptations to work procedures, which will 

have a positive effect on the level of opera-

tion expenses. The system also generates 

opportunities for the further development 

for services and the product range. 

The technical result amounted to SEK 

2,114 M (2,515). Trends in the financial 

markets were positive also in 2006, al-

though financial returns did not reach last 

year’s record profit levels. Interest rates 

rose during the year, which had a negative 

impact on the value of the bond portfolio 

and returns. The overall view of the stock 

exchanges is that they performed posi-

tively toward the end of the year but gener-

ated lower returns than in the preceding 

year. Operating income amounted to SEK 

4,545 M (7,075). As a result of the encour-

aging profit, bonuses and discounts will be 

paid to the Länsförsäkringar Alliance’s 

customers in the total amount of approxi-

mately SEK 1 billion.

Comments on financial results

Key figures   2006 2005

Premiums earned after ceded reinsurance, SEK M 16,362 16,216

Technical result before bonus, SEK M 2,114 2,515

Operating income, SEK M 4,545 7,075

Expense ratio 20 18

Claims ratio 73 71

Combined ratio 93 89

Technical result as a percentage of premiums earned after ceded reinsurance 13 16

Solvency capital, SEK M 32,098 27,745

Solvency margin, % 195 169
80

90

100

110

120

20062005200420032002

%

Combined ratio
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NON-LIFE INSURANCE, SEK M   
Income af ter ceded reinsurance 200�                            

Premiums earned 238 512 345 387 383 905 433 569 736 1,574 446  1,053 511 951 814 152 760 511 337 528 237 192 203 1,477 2,106 16,362

Investment income transferred from financial operations 8 19 11 20 15 24 13 22 27 57 13  30 13 29 35 6 67 26 9 14 7 5 5 61 392 927

Claims payments –171 –342 –250 –316 –246 –663 –287 –449 –571 –1,238 –313  –771 –378 –695 –522 –107 –549 –395 –241 –362 –149 –117 –134 –1,041 –1,578 –11,883

Operating expenses –50 –86 –72 –76 –80 –138 –74 –115 –125 –350 –105  –231 –78 –200 –147 –34 –98 –97 –70 –106 –51 –38 –29 –222 –640 –3,314

Other revenue/expenses              –10    10        24 24

Technical result from non-life insurance operations  
before bonuses and discounts 24 103 34 14 72 128 86 27 67 43 40  82 57 84 180 18 191 45 35 74 44 42 45 275 304 2,114

Bonuses and discounts  –71   –25 –175  –28   –35  –59 –55 –148 –41 –13 –65 2 –32 –57 –23 –23 –43 –131  –1,020

Technical result from non-life insurance operations 24 33 34 14 47 –46 86 –1 67 43 5  23 2 –64 139 5 126 47 3 17 20 19 2 145 304 1,095

Total investment income 68 177 69 65 75 447 52 176 211 275 159  374 148 298 379 57 188 191 93 205 62 73 61 475 1,078 4,664

Investment income transferred to insurance operations –8 –19 –11 –20 –15 –24 –14 –22 –27 –57 –13  –30 –13 –29 –35 –6 –67 –26 –9 –14 –7 –5 –5 –61 –392 –928

Other revenue/expenses –3 –9 2 –5 –7 1 –3 –9 –2 –53   –42 –5 2 8 8 –15 1 1 2 –4 –4 –2 –15 –131 –285

Operating income 81 181 94 54 101 378 121 144 249 209 152  325 133 207 491 63 232 213 87 210 71 84 57 544 859 4,545

Balance sheet, December 31, 2006

ASSETS

Investment assets

Shares and participations1) 304 1,015 503 535 367 2,927 370 1,009 1,541 1,992 1,067  2,316 707 2,194 2,245 413 1,261 1,313 529 1,064 465 397 411 2,260 7,634 25,286

Bonds and other interest-bearing securities 237 313 283 218 460 866 581 662 512 1,955 506  653 574 923 798 86 341 311 319 400 358 206 200 1,583 9,817 23,047

Other investment assets 73 633 101 98 174 134 221 184 528 62 27  220 629 742 92 37 311 285 172 325 17 127 52 405 6,730 12,381

Total investment assets 615 1,961 887 851 1,000 3,928 1,171 1,856 2,581 4,009 1,600  3,188 1,910 3,859 3,136 537 1,913 1,909 1,020 1,790 840 730 664 4,247 24,181 60,714

Reinsurers’ portion of technical reserves 97 109 118 93 76 324 90 110 80 228 129  196 133 240 151 25 138 196 115 80 38 65 101 252 4,595 757

Receivables and other assets 84 155 125 143 141 333 130 244 206 388 135  314 184 331 316 57 238 138 106 189 66 65 73 420 1,264 5,843

Cash and bank balances 40 101 187 53 31 232 57 44 99 47 28  107 48 62 194 182 477 75 67 184 18 64 88 215 1,774 4,474

Prepaid expenses and accrued income 5 30 21 23 9 11 13 15 11 42 13  34 18 32 9 14 14 31 6 14 3 11 4 45 217 644

Total assets 841 2,356 1,338 1,163 1,257 4,828 1,461 2,268 2,976 4,714 1,904  3,839 2,293 4,524 3,805 815 2,780 2,349 1,315 2,257 965 935 930 5,179 32,030 72,433

ShAREhOLDERS’ EQUITY, PROVISIONS AND LIABILITIES

Shareholders’ equity 184 646 288 379 259 2,232 517 912 1,253 1,446 768  1,438 752 1,992 1,889 436 1,161 1,035 528 1,080 447 423 395 1,866 9,435 22,207

Untaxed reserves 148 525 339  328                      1,341

Technical reserves (before ceded reinsurance) 396 784 549 565 529 1,812 600 870 991 2,385 748  1,608 820 1,558 1,289 248 1,108 870 556 709 347 331 382 2,280 17,860 33,176

Other provisions and liabilities 80 332 116 202 134 666 276 415 634 688 333  726 276 940 516 127 455 375 225 445 142 176 150 970 4,176 13,575

Accrued expenses and deferred income 32 70 45 16 7 118 69 71 99 195 56  67 446 35 111 3 57 69 5 22 29 5 3 62 445 2,133

Total shareholders’ equity, provisions and liabilities 841 2,356 1,338 1,163 1,257 4,828 1,461 2,268 2,976 4,714 1,904  3,839 2,293 4,524 3,805 815 2,780 2,349 1,315 2,257 965 935 930 5,179 32,030 72,433

1) Of which, the value of shares in Länsförsäkringar AB 166 345 241 303 341 576 216 462 508 891 354  568 433 645 632 84 517 334 223 328 134 166 178 908   

Solvency capital 399 1,629 935 734 783 2,784 694 1,218 1,634 1,982 1,014  1,973 1,009 2,566 2,319 525 1,411 1,331 700 1,402 574 557 514 2,534 10,545 32,098

Solvency margin, % 165 313 269 188 206 305 159 216 221 129 232  185 198 268 279 340 184 260 207 259 239 286 251 170 490 195
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NON-LIFE INSURANCE, SEK M   
Income af ter ceded reinsurance 200�                            

Premiums earned 238 512 345 387 383 905 433 569 736 1,574 446  1,053 511 951 814 152 760 511 337 528 237 192 203 1,477 2,106 16,362

Investment income transferred from financial operations 8 19 11 20 15 24 13 22 27 57 13  30 13 29 35 6 67 26 9 14 7 5 5 61 392 927

Claims payments –171 –342 –250 –316 –246 –663 –287 –449 –571 –1,238 –313  –771 –378 –695 –522 –107 –549 –395 –241 –362 –149 –117 –134 –1,041 –1,578 –11,883

Operating expenses –50 –86 –72 –76 –80 –138 –74 –115 –125 –350 –105  –231 –78 –200 –147 –34 –98 –97 –70 –106 –51 –38 –29 –222 –640 –3,314

Other revenue/expenses              –10    10        24 24

Technical result from non-life insurance operations  
before bonuses and discounts 24 103 34 14 72 128 86 27 67 43 40  82 57 84 180 18 191 45 35 74 44 42 45 275 304 2,114

Bonuses and discounts  –71   –25 –175  –28   –35  –59 –55 –148 –41 –13 –65 2 –32 –57 –23 –23 –43 –131  –1,020

Technical result from non-life insurance operations 24 33 34 14 47 –46 86 –1 67 43 5  23 2 –64 139 5 126 47 3 17 20 19 2 145 304 1,095

Total investment income 68 177 69 65 75 447 52 176 211 275 159  374 148 298 379 57 188 191 93 205 62 73 61 475 1,078 4,664

Investment income transferred to insurance operations –8 –19 –11 –20 –15 –24 –14 –22 –27 –57 –13  –30 –13 –29 –35 –6 –67 –26 –9 –14 –7 –5 –5 –61 –392 –928

Other revenue/expenses –3 –9 2 –5 –7 1 –3 –9 –2 –53   –42 –5 2 8 8 –15 1 1 2 –4 –4 –2 –15 –131 –285

Operating income 81 181 94 54 101 378 121 144 249 209 152  325 133 207 491 63 232 213 87 210 71 84 57 544 859 4,545

Balance sheet, December 31, 2006

ASSETS

Investment assets

Shares and participations1) 304 1,015 503 535 367 2,927 370 1,009 1,541 1,992 1,067  2,316 707 2,194 2,245 413 1,261 1,313 529 1,064 465 397 411 2,260 7,634 25,286

Bonds and other interest-bearing securities 237 313 283 218 460 866 581 662 512 1,955 506  653 574 923 798 86 341 311 319 400 358 206 200 1,583 9,817 23,047

Other investment assets 73 633 101 98 174 134 221 184 528 62 27  220 629 742 92 37 311 285 172 325 17 127 52 405 6,730 12,381

Total investment assets 615 1,961 887 851 1,000 3,928 1,171 1,856 2,581 4,009 1,600  3,188 1,910 3,859 3,136 537 1,913 1,909 1,020 1,790 840 730 664 4,247 24,181 60,714

Reinsurers’ portion of technical reserves 97 109 118 93 76 324 90 110 80 228 129  196 133 240 151 25 138 196 115 80 38 65 101 252 4,595 757

Receivables and other assets 84 155 125 143 141 333 130 244 206 388 135  314 184 331 316 57 238 138 106 189 66 65 73 420 1,264 5,843

Cash and bank balances 40 101 187 53 31 232 57 44 99 47 28  107 48 62 194 182 477 75 67 184 18 64 88 215 1,774 4,474

Prepaid expenses and accrued income 5 30 21 23 9 11 13 15 11 42 13  34 18 32 9 14 14 31 6 14 3 11 4 45 217 644

Total assets 841 2,356 1,338 1,163 1,257 4,828 1,461 2,268 2,976 4,714 1,904  3,839 2,293 4,524 3,805 815 2,780 2,349 1,315 2,257 965 935 930 5,179 32,030 72,433

ShAREhOLDERS’ EQUITY, PROVISIONS AND LIABILITIES

Shareholders’ equity 184 646 288 379 259 2,232 517 912 1,253 1,446 768  1,438 752 1,992 1,889 436 1,161 1,035 528 1,080 447 423 395 1,866 9,435 22,207

Untaxed reserves 148 525 339  328                      1,341

Technical reserves (before ceded reinsurance) 396 784 549 565 529 1,812 600 870 991 2,385 748  1,608 820 1,558 1,289 248 1,108 870 556 709 347 331 382 2,280 17,860 33,176

Other provisions and liabilities 80 332 116 202 134 666 276 415 634 688 333  726 276 940 516 127 455 375 225 445 142 176 150 970 4,176 13,575

Accrued expenses and deferred income 32 70 45 16 7 118 69 71 99 195 56  67 446 35 111 3 57 69 5 22 29 5 3 62 445 2,133

Total shareholders’ equity, provisions and liabilities 841 2,356 1,338 1,163 1,257 4,828 1,461 2,268 2,976 4,714 1,904  3,839 2,293 4,524 3,805 815 2,780 2,349 1,315 2,257 965 935 930 5,179 32,030 72,433

1) Of which, the value of shares in Länsförsäkringar AB 166 345 241 303 341 576 216 462 508 891 354  568 433 645 632 84 517 334 223 328 134 166 178 908   

Solvency capital 399 1,629 935 734 783 2,784 694 1,218 1,634 1,982 1,014  1,973 1,009 2,566 2,319 525 1,411 1,331 700 1,402 574 557 514 2,534 10,545 32,098

Solvency margin, % 165 313 269 188 206 305 159 216 221 129 232  185 198 268 279 340 184 260 207 259 239 286 251 170 490 195
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KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 94 149

Total assets, SEK M 1,338 1,164

Solvency margin, % 269 223

Number of employees 90 86

Bank

Deposits, SEK M 441 383

Lending, SEK M 295 284

Mortgage lending, SEK M 916 800

Fund volumes managed, SEK M 50 44

Number of customers 8,800 8,0001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 112 109

Total insurance capital, SEK M 1,653 1,524

Number of customers 15,600 15,400

Non-life insurance 

Premiums earned, SEK M 345 339

Technical result, insurance  
operations, SEK M 34 25

Bonuses and discounts, SEK M – –30

Combined ratio after ceded  
reinsurance, % 93 95

Total yield on asset management, % 12 28

Number of customers 55,800 56,000

Länsförsäkringar Jämtland

MANAGING DIRECTOR
Sören Westin 

BOARD CHAIRMAN
Jan Holmberg 

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 81 150

Total assets, SEK M 841 698

Solvency margin, % 165 189

Number of employees 52 54

Bank

Deposits, SEK M 179 152

Lending, SEK M 115 112

Mortgage lending, SEK M 470 418

Fund volumes managed, SEK M 36 33

Number of customers 5,300 4,5001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 107 96

Total insurance capital, SEK M 1,718 1,602

Number of customers 16,400 16,300

Non-life insurance  

Premiums earned, SEK M 238 163

Technical result, insurance  
operations, SEK M 24 44

Combined ratio after ceded  
reinsurance, % 93 76

Total yield on asset management, % 12 26

Number of customers 45,300 45,900

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 252 309

Total assets, SEK M 2,356 2,101

Solvency margin, % 313 266

Number of employees 142 138

Bank

Deposits, SEK M 871 766

Lending, SEK M 304 299

Mortgage lending, SEK M 1,317 1,159

Fund volumes managed, SEK M 178 160

Number of customers 15,800 13,5001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 256 244

Total insurance capital, SEK M 3,241 3,012

Number of customers 28,900 28,800

Non-life insurance  

Premiums earned, SEK M 512 510

Technical result, insurance  
operations, SEK M 103 83

Bonuses and discounts, SEK M –70 –56

Combined ratio after ceded  
reinsurance, % 84 86

Total yield on asset management, % 10 18

Number of customers 95,000 94,700

Länsförsäkringar Norrbotten

MANAGING DIRECTOR
Kjell Lindfors 

BOARD CHAIRMAN
Lars Karbin

Länsförsäkringar Västerbotten

MANAGING DIRECTOR
Ylva Thunqvist

BOARD CHAIRMAN
Conny Sandström 
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KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 552 700

Total assets, SEK M 4,828 4,365

Solvency margin, % 305 265

Number of employees 205 205

Bank

Deposits, SEK M 1,029 915

Lending, SEK M 568 513

Mortgage lending, SEK M 2,285 2,008

Fund volumes managed, SEK M 144 138

Number of customers 22,200 18,8001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 352 338

Total insurance capital, SEK M 4,494 4,044

Number of customers 39,500 39,200

Non-life insurance  

Premiums earned, SEK M 905 903

Technical result, insurance  
operations, SEK M 128 118

Bonuses and discounts, SEK M –175 –174

Combined ratio after ceded  
reinsurance, % 89 89

Total yield on asset management, % 12 19

Number of customers 140,400 141,200

Dalarnas Försäkringsbolag

MANAGING DIRECTOR
Anders Stigers 

BOARD CHAIRMAN
Thomas Gustafsson

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 54 85

Total assets, SEK M 1,163 1,103

Solvency margin, % 188 156

Number of employees 98 98

Bank

Deposits, SEK M 466 418

Lending, SEK M 159 138

Mortgage lending, SEK M 519 405

Fund volumes managed, SEK M 77 76

Number of customers 21,500 8,1001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 175 176

Total insurance capital, SEK M 2,958 2,741

Number of customers 23,900 23,700

Non-life insurance 

Premiums earned, SEK M 387 393

Technical result, insurance  
operations, SEK M 14 6

Combined ratio after ceded  
reinsurance, % 101 105

Total yield on asset management, % 7 16

Number of customers 64,700 65,800

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 126 216

Total assets, SEK M 1,257 1,104

Solvency margin, % 206 169

Number of employees 120 112

Bank

Deposits, SEK M 591 474

Lending, SEK M 235 183

Mortgage lending, SEK M 1,003 834

Fund volumes managed, SEK M 76 79

Number of customers 11,100 9,1001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 206 205

Total insurance capital, SEK M 2,670 2,439

Number of customers 26,100 25,800

Non-life insurance  

Premiums earned, SEK M 383 381

Technical result, insurance  
operations, SEK M 72 83

Bonuses and discounts, SEK M –25 –

Combined ratio after ceded  
reinsurance, % 85 81

Total yield on asset management, % 7 18

Number of customers 72,300 73,400

Länsförsäkringar Västernorrland

MANAGING DIRECTOR
Leif Johanson

BOARD CHAIRMAN
Anders Källström

Länsförsäkringar Gävleborg

MANAGING DIRECTOR
Birger Lövgren 

BOARD CHAIRMAN
Kjell Stafström 
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KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 249 324

Total assets, SEK M 2,976 2,401

Solvency margin, % 221 190

Number of employees 215 210

Bank

Deposits, SEK M 999 826

Lending, SEK M 523 478

Mortgage lending, SEK M 1,823 1,582

Fund volumes managed, SEK M 153 155

Number of customers 18,900 15,7001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 467 446

Total insurance capital, SEK M 6,104 5,599

Number of customers 48,800 47,900

Non-life insurance 

Premiums earned, SEK M 736 737

Technical result, insurance  
operations, SEK M 67 40

Combined ratio after ceded  
reinsurance, % 95 97

Total yield on asset management, % 10 17

Number of customers 128,100 127,600

Länsförsäkringar Bergslagen

MANAGING DIRECTOR
Jan Karlsson 

BOARD CHAIRMAN
Frans-Henrik Schartau

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 121 133

Total assets, SEK M 1,461 1,265

Solvency margin, % 159 127

Number of employees 91 88

Bank

Deposits, SEK M 356 293

Lending, SEK M 160 139

Mortgage lending, SEK M 431 366

Fund volumes managed, SEK M 52 60

Number of customers 7,100 6,0001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 153 155

Total insurance capital, SEK M 2,363 2,184

Number of customers 23,800 23,700

Non-life insurance 

Premiums earned, SEK M 433 455

Technical result, insurance  
operations, SEK M 86 62

Combined ratio after ceded  
reinsurance, % 83 89

Total yield on asset management, % 5 8

Number of customers 72,500 74,400

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 172 321

Total assets, SEK M 2,268 2,008

Solvency margin, % 216 185

Number of employees 155 150

Bank

Deposits, SEK M 992 838

Lending, SEK M 314 285

Mortgage lending, SEK M 1,883 1,498

Fund volumes managed, SEK M 159 147

Number of customers 17,200 13,4001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 321 327

Total insurance capital, SEK M 4,914 4,519

Number of customers 41,000 40,400

Non-life insurance  

Premiums earned, SEK M 569 578

Technical result, insurance  
operations, SEK M 27 85

Bonuses and discounts, SEK M –28 –35

Combined ratio after ceded  
reinsurance, % 99 86

Total yield on asset management, % 10 19

Number of customers 93,400 93,600

Länsförsäkringar Värmland

MANAGING DIRECTOR
Ulf W Eriksson 

BOARD CHAIRMAN
Patrik Sandin

Länsförsäkringar Uppsala

MANAGING DIRECTOR
Ann-Christin Norrström

BOARD CHAIRMAN
Björn Sundell
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 2006 2005

Life assurance

Premium income, SEK M 1,281 1,070

Total insurance capital, SEK M 12,532 11,162

Number of customers 75,800 73,100

Non-life insurance 

Premiums earned, SEK M 1,053 1,057

Technical result, insurance  
operations, SEK M 82 105

Bonuses and discounts, SEK M –59 –

Combined ratio after ceded  
reinsurance, % 95 92

Total yield on asset management, % 13 24

Number of customers 173,500 173,100

Länsförsäkringar Göteborg och Bohuslän

MANAGING DIRECTOR
Ingemar Larsson 

BOARD CHAIRMAN
Bengt Wolffram

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 384 574

Total assets, SEK M 3,839 3,215

Solvency margin, % 185 154

Number of employees 264 257

Bank

Deposits, SEK M 1,277 1,140

Lending, SEK M 353 272

Mortgage lending, SEK M 2,234 1,856

Fund volumes managed, SEK M 243 266

Number of customers 28,200 20,4001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 193 202

Total insurance capital, SEK M 2,910 2,628

Number of customers 26,500 26,200

Non-life insurance 

Premiums earned, SEK M 446 456

Technical result, insurance  
operations, SEK M 40 46

Bonuses and discounts, SEK M –35 –25

Combined ratio after ceded 
reinsurance, % 94 92

Total yield on asset management, % 11 16

Number of customers 74,400 74,600

Länsförsäkringar Stockholm

MANAGING DIRECTOR
Hans Benndorf 

BOARD CHAIRMAN
Bengt Ljungqvist

Länsförsäkringar Södermanland

MANAGING DIRECTOR
Anna-Greta Lundh 

BOARD CHAIRMAN
Axel von Stockenström

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 187 227

Total assets, SEK M 1,904 1,615

Solvency margin, % 232 189

Number of employees 109 108

Bank

Deposits, SEK M 569 486

Lending, SEK M 217 210

Mortgage lending, SEK M 1,380 1,248

Fund volumes managed, SEK M 80 78

Number of customers 11,600 9,8001)

1) Excluding mutual fund customers.

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 209 665

Total assets, SEK M 4,714 4,155

Solvency margin, % 129 107

Number of employees 456 451

Bank

Deposits, SEK M 3,778 3,908

Lending, SEK M 926 953

Mortgage lending, SEK M 5,498 4,874

Fund volumes managed, SEK M 726 708

Number of customers 64,200 56,5001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 2,404 2,303

Total insurance capital, SEK M 35,162 32,307

Number of customers 193,600 189,500

Non-life insurance 

Premiums earned, SEK M 1,574 1,693

Technical result, insurance  
operations, SEK M 43 311

Bonuses and discounts, SEK M – –40

Combined ratio after ceded  
reinsurance, % 101 85

Total yield on asset management, % 7 14

Number of customers 225,800 228,800
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KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 532 521

Total assets, SEK M 3,805 3,281

Solvency margin, % 279 232

Number of employees 219 219

Bank

Deposits, SEK M 1,242 1,094

Lending, SEK M 498 444

Mortgage lending, SEK M 2,356 1,987

Fund volumes managed, SEK M 214 205

Number of customers 56,200 21,6001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 376 370

Total insurance capital, SEK M 5,588 5,152

Number of customers 50,800 49,700

Non-life insurance 

Premiums earned, SEK M 814 822

Technical result, insurance  
operations, SEK M 180 137

Bonuses and discounts, SEK M –40 –46

Combined ratio after ceded 
reinsurance, % 82 86

Total yield on asset management, % 14 17

Number of customers 140,200 140,400

Länsförsäkringar Älvsborg

MANAGING DIRECTOR
Sten Lundqvist

BOARD CHAIRMAN
Fredrik Waern

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 188 304

Total assets, SEK M 2,293 1,964

Solvency margin, % 198 171

Number of employees 119 124

Bank

Deposits, SEK M 651 535

Lending, SEK M 393 348

Mortgage lending, SEK M 893 748

Fund volumes managed, SEK M 176 165

Number of customers 27,000 11,1001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 200 203

Total insurance capital, SEK M 3,529 3,274

Number of customers 28,900 28,300

Non-life insurance 

Premiums earned, SEK M 511 512

Technical result, insurance  
operations, SEK M 57 73

Bonuses and discounts, SEK M –55 –

Combined ratio after ceded 
reinsurance, % 89 85

Total yield on asset management, % 10 22

Number of customers 78,200 78,900

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 354 617

Total assets, SEK M 4,524 4,079

Solvency margin, % 268 247

Number of employees 272 269

Bank

Deposits, SEK M 2,204 1,851

Lending, SEK M 799 677

Mortgage lending, SEK M 2,336 1,914

Fund volumes managed, SEK M 185 180

Number of customers 35,300 32,2001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 596 543

Total insurance capital, SEK M 5,927 5,298

Number of customers 54,900 53,900

Non-life insurance 

Premiums earned, SEK M 951 935

Technical result, insurance  
operations, SEK M 84 121

Bonuses and discounts, SEK M –148 –146

Combined ratio after ceded 
reinsurance, % 94 89

Total yield on asset management, % 9 19

Number of customers 162,800 163,300

Länsförsäkringar Skaraborg

MANAGING DIRECTOR
Carl Henrik Ohlsson

BOARD CHAIRMAN
Hans Jonsson

Östgöta Brandstodsbolag

MANAGING DIRECTOR
Anders Östryd

BOARD CHAIRMAN
Lars-Eric Åström
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KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 211 337

Total assets, SEK M 2,349 2,074

Solvency margin, % 260 224

Number of employees 140 136

Bank

Deposits, SEK M 1,336 1,135

Lending, SEK M 1,028 946

Mortgage lending, SEK M 2,385 2,010

Fund volumes managed, SEK M 144 140

Number of customers 33,100 18,3001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 264 262

Total insurance capital, SEK M 4,356 3,997

Number of customers 35,800 34,700

Non-life insurance 

Premiums earned, SEK M 511 527

Technical result, insurance  
operations, SEK M 45 98

Bonuses and discounts, SEK M – –34

Combined ratio after ceded 
reinsurance, % 96 84

Total yield on asset management, % 10 18

Number of customers 82,200 82,500

Länsförsäkringar Halland

MANAGING DIRECTOR
Mats Ericsson 

BOARD CHAIRMAN
Karin Starrin

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 76 126

Total assets, SEK M 815 714

Solvency margin, % 340 306

Number of employees 42 36

Bank

Deposits, SEK M 301 234

Lending, SEK M 294 279

Mortgage lending, SEK M 646 503

Fund volumes managed, SEK M 28 19

Number of customers 6,000 5,1001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 57 42

Total insurance capital, SEK M 574 500

Number of customers 7,400 7,100

Non-life insurance 

Premiums earned, SEK M 152 151

Technical result, insurance  
operations, SEK M 18 36

Bonuses and discounts, SEK M –13 –20

Combined ratio after ceded 
reinsurance, % 92 78

Total yield on asset management, % 10 17

Number of customers 26,700 26,300

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 297 406

Total assets, SEK M 2,780 2,643

Solvency margin, % 184 163

Number of employees 169 163

Bank

Deposits, SEK M 1,063 923

Lending, SEK M 559 477

Mortgage lending, SEK M 1,333 1,139

Fund volumes managed, SEK M 126 115

Number of customers 17,400 16,1001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 339 331

Total insurance capital, SEK M 4,947 4,516

Number of customers 37,500 37,300

Non-life insurance 

Premiums earned, SEK M 760 743

Technical result, insurance  
operations, SEK M 191 172

Bonuses and discounts, SEK M –65 –55

Combined ratio after ceded 
reinsurance, % 85 82

Total yield on asset management, % 11 20

Number of customers 113,000 113,400

Länsförsäkringar Gotland

MANAGING DIRECTOR
Peter Lindvall 

BOARD CHAIRMAN
Gösta af Petersens

Länsförsäkringar Jönköping

MANAGING DIRECTOR
Anders Lofthammar 

BOARD CHAIRMAN
Evert Svensson
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 2006 2005

Life assurance

Premium income, SEK M 112 102

Total insurance capital, SEK M 1,778 1,634

Number of customers 14,500 14,100

Non-life insurance 

Premiums earned, SEK M 237 234

Technical result, insurance  
operations, SEK M 44 51

Bonuses and discounts, SEK M –23 –25

Combined ratio after ceded 
reinsurance, % 84 80

Total yield on asset management, % 8 11

Number of customers 47,400 47,200

Länsförsäkringar Blekinge

MANAGING DIRECTOR
Jörgen Svensson

BOARD CHAIRMAN
Anders Åkesson

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 95 138

Total assets, SEK M 965 864

Solvency margin, % 239 215

Number of employees 67 63

Bank

Deposits, SEK M 375 329

Lending, SEK M 236 180

Mortgage lending, SEK M 670 538

Fund volumes managed, SEK M 48 40

Number of customers 7,200 6,1001)

1) Excluding mutual fund customers.

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 119 211

Total assets, SEK M 1,315 1,258

Solvency margin, % 207 175

Number of employees 82 77

Bank

Deposits, SEK M 639 563

Lending, SEK M 161 136

Mortgage lending, SEK M 552 446

Fund volumes managed, SEK M 61 57

Number of customers 8,700 7,3001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 192 184

Total insurance capital, SEK M 2,946 2,742

Number of customers 19,900 19,700

Non-life insurance 

Premiums earned, SEK M 337 345

Technical result, insurance  
operations, SEK M 35 83

Bonuses and discounts, SEK M –32 –

Combined ratio after ceded 
reinsurance, % 92 78

Total yield on asset management, % 10 19

Number of customers 52,600 53,100

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 267 321

Total assets, SEK M 2,257 1,908

Solvency margin, % 259 228

Number of employees 137 131

Bank

Deposits, SEK M 484 406

Lending, SEK M 179 166

Mortgage lending, SEK M 652 575

Fund volumes managed, SEK M 96 100

Number of customers 9,700 7,9001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 238 225

Total insurance capital, SEK M 3,515 3,229

Number of customers 26,400 26,200

Non-life insurance 

Premiums earned, SEK M 528 518

Technical result, insurance  
operations, SEK M 74 92

Bonuses and discounts, SEK M –57 –51

Combined ratio after ceded 
reinsurance, % 88 84

Total yield on asset management, % 12 18

Number of customers 94,500 93,700

Länsförsäkring Kronoberg

MANAGING DIRECTOR
Fredrik Daveby

BOARD CHAIRMAN
Per-Åke Holgersson

Länsförsäkringar Kalmar län

MANAGING DIRECTOR
Lars B Danielsson

BOARD CHAIRMAN
Christer Olander
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KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 674 766

Total assets, SEK M 5,179 4,383

Solvency margin, % 170 131

Number of employees 426 408

Bank

Deposits, SEK M 1,220 986

Lending, SEK M 714 611

Mortgage lending, SEK M 3,945 3,130

Fund volumes managed, SEK M 307,, 287,

Number of customers 32,000 22,9001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 1,044 972

Total insurance capital, SEK M 14,412 13,252

Number of customers 99,800 97,900

Non-life insurance 

Premiums earned, SEK M 1,477 1,490

Technical result, insurance  
operations, SEK M 275 263

Bonuses and discounts, SEK M –131 –171

Combined ratio after ceded 
reinsurance, % 86 87

Total yield on asset management, % 13 20

Number of customers 257,200 250,900

Länsförsäkringar Skåne

MANAGING DIRECTOR
Jan Fock 

BOARD CHAIRMAN
Otto Ramel

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 106 123

Total assets, SEK M 935 839

Solvency margin, % 286 245

Number of employees 46 47

Bank

Deposits, SEK M 256 224

Lending, SEK M 66 63

Mortgage lending, SEK M 270 237

Fund volumes managed, SEK M 34 33

Number of customers 4,500 3,6001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 80 77

Total insurance capital, SEK M 1,480 1,379

Number of customers 10,900 10,700

Non-life insurance 

Premiums earned, SEK M 192 187

Technical result, insurance  
operations, SEK M 42 35

Bonuses and discounts, SEK M –23 –20

Combined ratio after ceded 
reinsurance, % 81 84

Total yield on asset management, % 11 17

Number of customers 32,100 32,300

KEY FIGURES 2006 2005

Operating income before bonuses  
and discounts, SEK M 99 114

Total assets, SEK M 930 843

Solvency margin, % 251 222

Number of employees 52 51

Bank

Deposits, SEK M 357 308

Lending, SEK M 143 129

Mortgage lending, SEK M 574 487

Fund volumes managed, SEK M 50, 47

Number of customers 5,700 5,5001)

1) Excluding mutual fund customers.

 2006 2005

Life assurance

Premium income, SEK M 87 91

Total insurance capital, SEK M 1,271 1,155

Number of customers 10,900 10,700

Non-life insurance 

Premiums earned, SEK M 203 200

Technical result, insurance  
operations, SEK M 45 34

Bonuses and discounts, SEK M –43 –

Combined ratio after ceded 
reinsurance, % 81 85

Total yield on asset management, % 9 17

Number of customers 37,000 37,600

Länsförsäkringar Göinge

MANAGING DIRECTOR
Klas von Celsing 

BOARD CHAIRMAN
Ingmar Kristiansson

Länsförsäkringar Kristianstad

MANAGING DIRECTOR
Conny Famm 

BOARD CHAIRMAN
Göran Trobro
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Länsförsäkringar AB
Cooperation which strengthens the local offering

Cooperation within the Länsför-

säkringar Alliance takes place 

through Länsförsäkringar AB, 

which is jointly owned by the 

regional insurance companies and 

its subsidiaries. Länsförsäkringar 

AB’s basic task is to conduct and 

coordinate the joint strategic and 

development process within the 

Länsförsäkringar Alliance and to 

provide service to the regional 

insurance companies. From here, 

the companies are supplied with 

products and the business opera-

tions are conducted under the life 

assurance and bank concession/

license. Länsförsäkringar AB is 

the financial hub that makes it 

possible for the regional insurance 

companies to provide their custom-

ers with an attractive offering in 

the areas of non-life insurance, life 

assurance and banking.

LÄ NSFÖR SÄ K R I NGA R A B IS  100% 

owned by the regional insurance compa-

nies and 14 local insurance companies. 

The shareholding is included in the sol-

vency capital of the regional insurance 

companies and the companies impose the 

same yield requirements on these shares as 

on listed shares and other investment as-

sets. The value of the shareholding rose by 

9% in 2006. The ownership of Länsför-

säkringar AB by the regional insurance 

companies, as well as the internal obliga-

tions as owners, is handled within the 

framework of a consortium, regulated by a 

consortium agreement.

In addition to the Parent Company 

Länsförsäkringar AB, the Group encom-

passes Länsförsäkringar Sak Försäkrings-

aktiebolag, Länsförsäkringar Bank AB, 

Försäkringsaktiebolaget Agria, Wasa För-

säkring Run-Off AB, Länsförsäkringar Liv 

Försäkringsaktiebolag and the subsidiaries 

of these companies. The sub-group with 

Länsförsäkringar Liv Försäkringsaktie-

bolag as the Parent Company, which in-

cludes Länsförsäkringar Fondliv Försäk-

ringsaktiebolag, is not consolidated in the 

consolidated accounts since the company’s 

results accrue in their entirety to the policy-

holders.

Länsförsäkringar AB is one of Swe-

den’s largest financial groups. By encom-

passing non-life insurance and life assur-

ance as well as banking operations, it has 

no specific Swedish equivalent. The busi-

ness operations in the three core areas are 

one task, but far from the only one. Läns-

försäkringar AB shall also provide service 

to the 24 regional insurance companies 

within the areas where evident economies 

of scale are to be found. The third task is to 

develop the Länsförsäkringar Alliance’s 

joint strategies and methods to more effec-

tively meet with customers. The fourth 

task is development of businesses aimed at 

transferring these to the regional insurance 

companies when having matured. The 

need for reinsurance was what had origi-

nally brought about a concrete business-

like cooperation between the regional in-

surance companies in 1936. Today, rein-

surance operations have continued to be of 

considerable strategic importance.

Considerable importance to each  
regional insurance company 

The operations within Länsförsäkringar 

AB are of considerable importance to all 

24 of the regional insurance companies. 

Within, for example, IT, product develop-

ment, brand communication and methods 

for developing and strengthening customer 

relations, the regional insurance compa-

nies can assume the costs jointly. The co-

operation between the three core opera-

tions also creates economies of scale 

through the costs being borne jointly for 

such activities as safety platforms, pay-

ment handling and output-data platforms. 

By such means, resources are freed up en-

abling the regional insurance companies to 

develop their own local market know-how 

and to enhance the personal customer rela-

tions. 

ShARE TREND, LÄNSFÖRSÄKRINGAR AB
Net worth of Class A share

Year 2002 2003 2004 2005 2006

SEK 876 966 1,114 1,410 1,535

The regional insurance companies are shareholders in the jointly owned company Länsförsäkringar AB. It 
is one of the cornerstones of the federation. Simultaneously, the regional insurance companies impose the 
same return requirements as they do for listed shares and other investment assets. 
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This division of work duties among the 24 

regional insurance companies and Läns-

försäkringar AB creates a clear focus for 

all. Länsförsäkringar AB shall create the 

prerequisites for the regional insurance 

companies to be more effective in their pri-

mary roles: to cultivate the local markets 

and to create and promote customer rela-

tions. A basic precondition for this to be 

possible is economic efficiency. This is the 

reason why life assurance and banking op-

erations are conducted jointly. This inter-

face shall not affect, nor does it affect, cus-

tomer relations which always develop 

through the respective regional insurance 

company, as if it were a local bank or life 

assurance company. The division of work 

duties remains in place over time and is it-

self the basis for the Länsförsäkringar  

concept. Business operations within Läns-

försäkringar AB are to be conducted for 

profit motive to provide returns to the  

owners. There is also the possibility of  

providing a dividend to the owners.

Earnings

The Länsförsäkringar AB Group reported 

a profit of SEK 1,059 M (2,100) before tax 

and SEK 789 M (1,861) after tax. Net profit 

for the year is primarily attributable to the 

favorable technical result in the insurance 

operations and the recurrence of healthy 

asset management results in 2006. The 

technical result for the non-life insurance 

operations totaled SEK 304 M (310).

Total investment income in 2006 

amounted to SEK 1,078 M (2,183). Läns-

försäkringar Bank generated a net profit of 

SEK 201 M (154) for 2006, up 30%. Läns-

försäkringar Liv is not consolidated in the 

Group since the company operates in ac-

cordance with mutual principles. 

Consolidation

The solvency capital increased in 2006 by 

SEK 1,089 M to SEK 10,792 M. The sol-

vency margin for the Länsförsäkringar AB 

Group rose to 502% (497), primarily due 

to the favorable earnings.

KEY FIGURES
(The Länsförsäkringar AB Group excluding  
life assurance operations)

SEK M 2006 2005

Premiums earned for own account 2,106 1,889

Investment income transferred to  
financial operations 392 422

Claims payments for own account –1,578 – 1,504

Operating expenses – 640 – 514

Other revenues 24 18

Technical result, non-life  
insurance operations 304 310

Investment income, gross 1,078 2,183

Profit before appropriations and tax 1,059 2,100

Länsförsäkringar AB 4�



�0 Sustainability

Sustainability
Confidence and trust – the foundation for 
Länsförsäkringar’s operations and success 

AS A R ESU Lt OF t h IS t R EN D,  formal 

and informal demands on companies have 

increased. Companies have more frame-

works of regulations and codes which they 

must follow. Voluntary environmental cer-

tification is now considered by many to be 

something obvious and more certification 

areas are in the pipeline. From having pre-

viously been a society controlled by the au-

thorities, a society is emerging in which 

the customer sets the requirements for eth-

ical behavior and actions to benefit society. 

No company wishes to be inferior to an-

Four good examples

Below are some examples of activities car-

ried out by regional insurance companies in 

different parts of Sweden. The format and 

content of the activities may differ, yet a 

common theme is that these activities are 

held not only for the benefit of Länförsäk-

ringar’s own customers but also for society as 

a whole.

Committed to climate issues
The predicted climate change is an issue 

that will affect all of society in the foresee-

able future. Länsförsäkringar has chosen to 

involve itself in this matter since there is 

concern about heightened risks in both the 

short and long term. Even today, society is 

becoming increasingly damage sensitive. In 

the future, the effects of climate change will 

alter risks differently in different parts of 

Sweden. These effects will gradually mani-

fest themselves as soon as in the next de-

cades and are already imposing demands on 

construction planning in municipalities.

Länsförsäkringar has a desire to increase 

awareness and incentives to make society 

less damage sensitive. The Future flood 

risks research report was financed by the re-

gional insurance companies and presented 

in June 2006. The report focuses on the  

altered risks arising as a result of climate 

change. This is an area in which the regional 

insurance companies can contribute both 

their knowledge and actively by increasing 

awareness. A number of local seminars were 

held and more are planned.

Over the past four years, Länsförsäk-

ringar Jämtland has, for example, arranged 

seminars on the climate, consumption  

and renewable energy. The number of 

participants has constantly increased and 

amounted to almost 500 in 2006. One of 

the comments from the company was as fol-

lows: “Länsförsäkringar has a leading mar-

ket position and therefore has extensive op-

portunities to affect its surroundings and in-

fluence its customers. This entails a respon-

sibility for issues related to the development 

of society, for example, giving consideration 

to environmental consequences.” 

Together with local and regional authori-

ties and businesses, Länsförsäkringar has 

the possibility to prevent and assess risks. 

Based on local cooperation, interest can be 

generated in claims-prevention activities 

and knowledge about local changes due to 

global warming can be spread. Läns-

försäkringar’s role as the host of such infor-

mation spreading is part of our corporate 

social responsibility. Company management 

considered it to be perfectly natural that we 

would be one of the organizers.

Länsförsäkringar Jönköping also took the 

initiative in environmental activities at an 

early stage. Management felt convinced that 

active environment work would benefit the 

company. It was also established that such 

work would strengthen the brand by working 

locally with environment issues, otherwise 

there is the risk that future customers would 

not choose Länsförsäkringar. The company 

works actively with environment efforts and 

received ISO 14001 certification early on 

(which the other regional insurance compa-

nies and Länsförsäkringar AB also have). In 

accordance with its policy, the company 

took the initiative to arrange a climate semi-

nar by forming a climate group comprising 

the County Administrative Board, the 

County Council, The Swedish National Road 

Administration, Jönköping University and 

the Municipality of Jönköping. Together this 

group has arranged three conferences and is 

An increasing number of people are volunteering to become involved in 

issues relating to the development of a better society. There are many 

reasons for this but the fundamental driver is that important issues per-

taining to the future cannot be solved by the efforts of the state alone. 

There are higher expectations among customers that companies should 

represent something worthwhile and responsible. Consequently, more 

and more companies are striving to strengthen this aspect of their oper-

ations. It is no longer sufficient to merely supply an affordable product; 

a company has to generate greater confidence in its operations.  
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planning a fourth in 2007. Länsförsäkringar 

Jönköping received the Municipality of 

Jönköping’s Environment Award 2006, for 

the following reason:

“Länsförsäkringar Jönköping was 

awarded the Environment Award 2006 for 

its sustained active environmental efforts 

for which environmental certification and 

diplomas provide structure and continuous 

improvements to environmental activities. 

Länsförsäkringar Jönköping continuously 

communicates environmental issues to its 

customers and in this manner spreads 

knowledge and insight.”  

Awareness of fatigue when driving 
More than 20% of all traffic accidents that 

occur in Sweden are related to fatigue. At 

least 50 people die in such accidents while 

many more are seriously injured. The 

claims-prevention brochure “Awareness of 

fatigue when driving” was produced at Läns-

försäkringar’s initiative in cooperation with 

the National Institute for Psychosocial 

Medicine at the Karolinska Institute and the 

Swedish National Road and Transport Re-

search Institute, VTI, in Linköping. The in-

tention was that the information contained 

in the printed brochure would offer guid-

ance on the risk of driving when fatigued 

and reduced the number of fatigue-related 

road accidents, all part of the Vision Zero, 

the Swedish government’s target to have 

zero deaths or serious injuries in traffic ac-

cidents in Sweden.  

Research on trust
Confidence and trust are not only important 

in customer relationships. It is also a signi-

ficant factor to how the local community 

functions as a whole. Since January 1, 

2006, Länsförsäkringar AB has contributed 

financing to a research project on trust at 

Ersta Sköndal University College. The aim 

of this research is to investigate the mecha-

nisms that lead to trust being built up or 

collapsing in local communities. The re-

search group is headed by Professor Lars 

Svedberg and includes participants with re-

search expertise in such fields as history, 

political science, ethnogeography and soci-

ology. Another internationally active re-

searcher and research group are associated 

with the project. 

 

Cooperation agreement with  
emergency services
As part of its claims-prevention activities, 

Länsförsäkringar Gotland signed a coopera-

tion agreement with the emergency services 

in the Municipality of Gotland in autumn 

2005.

“We were initially hesitant as to whether 

it was right for a private company to spon-

sor municipal operations, but we concluded 

that the partnership would benefit both our 

core operations and our customers,” says 

Peter Lindvall, Managing Director of Läns-

försäkringar Gotland. “Over three years, the 

financially strained emergency services or-

ganization received a contribution of SEK 

1.5 M. It appears both logical and straight-

forward to work together with the local 

emergency services. We have a common in-

terest in preventing damage and accidents. 

The emergency services work actively with 

informing authorities, organizations, com-

panies and private individuals of how they 

can prevent fires and other near-accidents. 

Their efforts complement our own claims-

prevention work.”

other 

and soon the Corporate Social Responsibil-

ity standard will have established itself at a 

new level in the business sector. 

Issues generally discussed under the 

term Corporate Social Responsibility in-

clude ethics, morals and responsibility – to 

customers, owners, suppliers, employees 

and the society in which the company oper-

ates. Companies that contravene these ex-

pectations risk losses of both prestige and 

profits. But more than simply campaigns 

and short-term image drives must be be-

hind confidence-enhancing measures. Sus-

tainable confidence requires a long-term 

approach and ensuring that values are em-

bodied in the entire operations. The saying 

“live as you learn” is just as relevant today.

The regional insurance companies have 

social responsibility in their “genes”. The 

companies were founded and subsequently 

developed to satisfy customers’ and soci-

ety’s need for protection and security. The 

companies have always been important 

players and conscious of their responsibil-

ity as local, customer-owned companies 

without high profit demands.

The regional insurance companies’ 

contact with customers is based on trust: 

that a claim can be handled efficiently, that 

pensions are managed optimally, and that 

banking errands are solved simply. Fulfill-

ing these expectations is facilitated by 

close, local customer contact and by the 

fact that the companies are controlled by 

elected policyholder representatives. Since 

the regional insurance companies offer 

protection and security, these products and 

services are continuously developed. There 

is also strong involvement in the develop-

ment of the local community. Many re-

gional insurance companies support and 

work together with organizations, clubs, 

associations and sports clubs as well as the 

business sector.



�2 Environment

I N OR DER tO R EDUCE t h E  direct envi-

ronmental impact, trains are being increas-

ingly used in business travel. During the 

year, the use of biofuel cars as company 

cars increased. A rising number of meet-

ings take place in the form of telephone, 

video or web meetings to reduce total ac-

cumulated travel. A large portion of pur-

chased electricity is eco-labeled, the form 

of heating is district heating and many en-

ergy-saving measures have been imple-

mented in the Länsförsäkringar Alliance’s 

properties. One of the targets of the devel-

opments driven in the Länsförsäkringar 

Alliance is to reduce the flow of paper both 

within the company and to customers. To 

reduce the consumption of paper, digital 

solutions and efficient printing and copy-

ing solutions are being developed. The ex-

pansion of the Internet channel offers more 

opportunities to reduce sending paper to 

customers. For example, all conditions in 

commercial insurance are now found in 

digital form on the Internet and are no  

longer sent to customers. Customers are 

also offered the choice of receiving ac-

count statements and loan notices on the 

Internet instead of being sent home. As 

many paper dispatches to customers as  

possible are packaged together to reduce  

the flow of paper.

Important claims-prevention work
Damage suffered by the regional insurance 

companies’ customers is a highly interest-

ing area from an environmental perspec-

tive. Energy consumption, sanitation, 

transportation and the use of materials are 

the results of damage that affect the home 

environment, work environment and ex-

ternal environment. Accordingly, claims-

prevention work is an important part of en-

vironmental activities. Every case of dam-

age that can be avoided is a saving in terms 

of impact on the environment. When dam-

age does occur, it is important that the re-

gional insurance companies impose de-

mands on the quality and environmental 

work of the claims contractors. It is also 

vital damage is repaired with a high level 

of quality to avoid damage reoccurring.

For this reason, the regional insurance 

companies offer the contractors further 

training and feedback is given so that the 

contractors remain highly skilled. To en-

hance the competencies of contractors, it is 

important that Länsförsäkringar has know-

ledge of, for example, building materials. 

As a result, on Länsförsäkringar’s behalf, 

the Technical Research Institute of Swe-

den (SP) performed tests on mould growth 

on the most common sheet materials in a 

wet room. SP’s tests revealed that both 

common plasterboard and chipboard, as 

well as wet-room board, have mold growth 

that is hazardous to health and the environ-

ment and is therefore unsuitable to use in a 

wet room. Therefore, research into the 

suitability of different materials for differ-

ent uses is highly interesting. The Bygga-

Bo-Dialogen project (Building, Living and 

Property Management for the Future), a 

cooperation between the Government,  

municipalities and companies with the 

purpose of achieving a development of a 

sustainable building and property sector in 

Sweden, is also very important to the Läns-

försäkringar Alliance.

In 2006, the Länsförsäkringar Alliance 

produced a new environment product, re-

cycling insurance for agriculture. This re-

cycling insurance policy covers the costs 

for annual transportation and recycling of 

scrap and environmentally hazardous 

waste from agriculture. The launch of the 

recycling insurance indicates that Läns-

försäkringar is assuming a firm environ-

mental responsibility in the market and is 

contributing to keeping agriculture clean.

Joint environmental policy 
Environmental work within Länsförsäk-

ringar Alliance is based on a joint environ-

mental policy. According to this policy, 

consideration shall be given to the envi-

ronment in decisions made and actions 

carried out so that the Alliance’s impact on 

the environment is reduced through con-

tinuous improvements. Furthermore, the 

environmental policy underlines the im-

portance of skills development and the 

contribution of customers and suppliers to 

the sustainable development of society.

All regional insurance companies and 

Länsförsäkringar AB have environment 

management systems certified in accord-

ance with ISO 14001. This entails a guar-

antee for systematic environment work 

whereby the impact on the environment 

must be continuously reduced and imposes 

rigorous demands on exchanging experi-

ences and further training within the Alli-

ance. Certification is maintained through 

regular examinations by the certification 

company SP, the Technical Research Insti-

tute of Sweden.

Environment work at the  
Länsförsäkringar Alliance

In 2006, environmental activities in the Länsförsäkringar Alliance were 

intensified. Länsförsäkringar Alliance has both an indirect and direct 

impact on the environment. The direct environmental impact is primar-

ily from business travel and the consumption of electricity, heating and 

paper. The indirect impact arises mainly from water and fire damage.



Employees ��

A StUDy wAS PERFORmED IN 2006 to ascer-

tain which occupational groups will have the 

highest number of retirees within the next 

ten years. Key positions were also identified 

in which different roles have special require-

ments for unique expertise for the individual 

regional insurance company; skills that are 

business critical, highly important to today’s 

operations and likely to remain important in 

the future. One measure taken is the model 

that is beginning to be formed and providing 

structure for transferring skills when gener-

ations change. The model is based on older 

employees acting as mentors for younger 

employees, where skills such as values, atti-

tudes, culture, expertise and personal 

knowledge about the customer are guiding 

principles.

Leadership 

Länsförsäkringar’s management supply 

model begins with an annual survey. This 

survey identifies employees who have:

•   the capacity and desire to advance to 

managerial positions and in the long 

term reach a company management 

level, and who are between 25 and 35 

years of age.

•   a high capacity and desire to advance to 

company management level within the 

next two to five years.

•   high specialist expertise, skills that are 

very important today and for the future.

The purpose of these surveys is to offer at-

tractive development potential and provide 

the necessary preconditions for the em-

ployees that the company wishes to retain 

as managers in the Länsförsäkringar Alli-

ance. The surveys are also used as a basis 

for planning successors, and in this struc-

tured manner a number of managers were 

recruited internally at Länsförsäkringar 

Alliance during the year. 

Importance of internal mobility

Various efforts are made to increase inter-

nal mobility in the Länsförsäkringar Alli-

ance, both among employees and managers. 

Job vacancies are always advertised inter-

nally in the Länsförsäkringar Alliance first 

and during the year a model was trialed for 

exchange internships and project work. In-

ternal mobility is particularly importance to 

managerial positions, since in the long term 

this strengthens the shared view of what 

constitutes successful management. To fur-

ther consolidate this view, work on a shared 

management philosophy has commenced 

based in the unique aspects of Länsförsäk-

ringar’s managers. Proximity to customers, 

the federal corporate structure and strong 

drive for development of products, em-

ployees and managers are areas that create 

unique leadership in the Länsförsäkringar 

Alliance. 

Skills development

Strategic leadership

The Länsförsäkringar Alliance is charac-

terized by a very high rate of change. Busi-

ness orientation and control requirements 

Employees
Preparing for a generation shift

The Länsförsäkringar Alliance is facing a generation shift. Both short 

and long-term measures are being planned under the key phrase 

“attractive employer.”



are increasing and leading to a need to try 

new methods for working procedures, 

analyses and change activities. In turn, this 

imposes demands on leadership which re-

quires both perseverance and the ability to 

motivate and develop employees. Within 

the framework of Länsförsäkringar’s man-

ager and leadership training courses, the 

Strategic leadership program was held 

during the year for managers from depart-

ment level and up. The aim of the program 

is to unite insight and understanding for 

strategic, external and future issues with 

insight and understanding of oneself as an 

individual and leader.

Business training  

that supports customer meetings

For several years, Länsförsäkringar has 

worked to produce business training pro-

grams that efficient support customer 

meetings and the market strategy. Today, 

training is arranged around a total ap-

proach with clear continuity and which is 

well adapted to the daily operations of the 

regional insurance companies. Länsförsäk-

ringar’s diploma training courses in the 

private, corporate and agriculture markets 

are based on the competency requirements 

that emerge from the regional insurance 

companies’ business. These diploma train-

ing courses are part of the employee skills 

development process and contribute to 

providing the correct competencies in cus-

tomer meetings. In addition, a developed 

method is in place for the regional insur-

ance companies to perform skills invento-

ries from factual knowledge and sales  

development perspective and subsequently 

prepare individual skills development 

plans for each employee. 

To continue to create a sales and sales 

manager culture, the customized sales 

training courses have been further devel-

oped to provide the most modern compe-

tencies and skills in sales and entrepre-

neurship and thereby enhance Läns-

försäkringar’s competitiveness.

Reward, remuneration and benefits

Based on the “attractive employer” con-

cept, individual and flexible solutions for 

remuneration forms and employee benefits 

are being developed. Today, employees can 

choose between a variety of benefits. Läns-

försäkringar launched a new insurance 

product on the market under the name 

braHälsa (good health) that encompasses 

healthcare insurance and rehabilitation in-

surance. Many regional insurance compa-

nies now offer these insurance policies 

free of charge to their employees as a bene-

fit. Work to visualize benefits and increase 

flexibility in the choice of benefits has been 

initiated.

Broad student profiling

Profiling the company to students takes 

place by participating in the various an-

nual labor market days at universities and 

colleges and by advertising in various  

student media. Länsförsäkringar also par-

ticipates in the Företagsbarometern survey 

conducted among university and college 

students. In 2006, Länsförsäkringar was 

voted the most attractive employer in the 

insurance industry for the fourth consecu-

tive year.

We recruited eleven graduates to our 

trainee program. During the course of the 

program, trainees work with various duties 

or projects in the three core areas of opera-

tion, life assurance, non-life insurance and 

bank. Practical work experience periods 

are sandwiched with training blocks which 

include insurance expertise, product train-

ing and entrepreneurship. The program’s 

soft values are team building, personal de-

velopment and career planning. Trainees 

gain a detailed insight into Länsförsäk-

ringar’s history and future and also into its 

business operations. Toward the end of the 

year, a decision is made on the trainees’ fu-

ture position in the company depending on 

the trainee’s development and career goals.

This year, Länsförsäkringar partici-

pated as one of the sponsors in Academic 

Search’s Diversity Challenge competition 

for university and college students. Two 

students with multicultural experiences 

will be offered a six-month internship in 

2007. Ethnic diversity is an important fu-

ture issue for the Länsförsäkringar Alli-

ance since new, extensive business oppor-

tunities are to be found among these 

groups. From a diversity perspective, Läns-

försäkringar needs to attract new and quali-

fied employees in the future. The com-

pany’s participation as a partner company 

in the Diversity Challenge is part of its fu-

ture recruiting efforts.

Long-term work  
reduces absence due to illness

Länsförsäkringar’s long-standing drive in 

the area of health and work environment is 

generating positive results with absence 

due to illness falling both in terms of gen-
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EMPLOYEE STATISTICS
All statistics reported below pertain to the 24 the regional insurance companies, Länsförsäkringar AB and Mäklarservice. 

 2006 2005
Number of permanent employees, December 31   Women Men Women Men

24 regional insurance companies   2,044 1,864 1,972 1,891

Länsförsäkringar AB  881 737 871 690

Mäklarservice  70 40 71 39

 
   2006 2005

Total number of permanent employees   5,636 5,534

Permanent employees who left during the year     438 365

Total new permanent employees     462 325

Future recruitment needs in the 24 regional insurance companies   160 150

Age range 2006 2005

0 – 30 years 553 538

31 – 40 years 1,594 1,563

41 – 50 years 1,635 1,574

51 – 60 years 1,551 1,574

61 – 308 283

Average age, women 44 43

Average age, men 45 44

MANAGEMENT STATISTICS 2006 2005
 Female Male Female Male 
Age range managers managers managers managers

0 – 30 years 4 3 8 4

31 – 40 years 70 89 70 91

41 – 50 years 95 168 80 162

51 – 60 years 55 152 53 156

61 –   4 6 4 13

Total   228 418 215 426

Total 646 641

Average age, managers 2006 2005

Women 41 38

Men 47 46

POSITIONS OF TRUST 2006 2005
 Women Men Women Men

Managing Director 6 29 5 31

Management teams 87 200 87 222

Board members 115 217 105 247

Assembly of representatives 333 1,046 313 1,071

 

Management team: Includes union representatives. 

Board: Regular members including union representatives. 

Representative: Regular members.

Employees ��

der and age. Most of the regional insurance 

companies offer their employees health-

care insurance and work professionally 

with rehabilitation via rehabilitation insur-

ance or their own activities.
 

 
Absence due to illness, % 2006 2005

Total absence due to illness as a  
percentage of regular working hours  3.8 4.2

Absence for a continuous period of  
60 days or more as a percentage of  
total absence due to illness  54.9 58.2

 
Absence due to illness by gender, %

Men 2.4 2.8

Women 4.4 5.4

 
Absence due to illness  
by age category, %

29 years or younger 2.2 3.0

30–49 years 3.2 3.9

50 years or older 4.5 4.8



Administration result, Life 
Fees paid by customers minus operating expenses.

After ceded reinsurance 
The proportion of an insurance transaction for which the insurance company 
assumes the risk, and which is not reinsured with another company. Some-
times the term “for own account” is used. 

Alternative Investments 
Assets that are not currently regarded as traditional. Alternative Investments 
currently comprise Private Equity funds and Absolute Return. Absolute Return 
has, as its goal, to deliver a positive return regardless of the movements of  
various underlying markets. Absolute Return is based on investments in hedge 
funds, but has a lower correlation to underlying markets and a lower downside 
risk than average for hedge funds.

Asset allocation 
Selection of allocation between various types of assets in a portfolio, for  
example the desired proportion of equity and fixed-income investments. 

Business volume, Bank 
The sum of deposits and loans. 

Capital adequacy, Bank 
The capital base in relation to risk-weighted amount. The capital base consists 
of equity plus subordinated loans less goodwill and intangible assets. The risk-
weighted amount is defined as the sum of assets in the balance sheet and off-
balance sheet commitments valued in accordance with the Capital Adequacy 
and Large Exposures (Credit Institutions and Securities Companies) Act. Pur-
suant to the Act, capital adequacy must be at least 8%.

Capital base
The group-based capital base is calculated as the sum of shareholders’ equity 
minus shares in subsidiaries and associated companies in those insurance 
companies and their parent companies that are included in the Länsförsäk-
ringar AB Group. The required solvency margin for the Länsförsäkringar Liv 
Group is then added to this value.

Claims payments 
The cost during the fiscal year of claims incurred, whether reported to the 
company or not. The costs also include run-off result.

Claims ratio 
Cost of claims as a percentage of premiums earned. 

Collective consolidation (Life) 
The value of the company’s assets in relation to the guaranteed commitments 
to customers and the preliminary bonus allocation. 

Combined ratio 
Total operating expenses and claims payments as a percentage of premiums 
earned.

Direct insurance 
Insurance contract concluded directly between the insurer and the policy-
holder. In contrast to assumed reinsurance, the insurance company is directly 
responsible to the policyholder.

Direct yield 
The balance of interest income, interest expense, dividends on shares and  
participations, operating expenses in asset management, and the surplus  
(deficit) on company-owned real estate in relation to average managed assets. 

Earnings per share
Net profit for the year divided by the average number of shares during the year.

Expense ratio 
Operating expenses as a percentage of premiums earned after ceded reinsur-
ance. 

Fixed-income securities
Loans issued in the market by a borrower (such as the government). Long-term 
securities are normally termed “bonds,” while short-term loans are in the form 
of what are commonly called “bills.” 

Hedge fund 
Fund that, via investments in traditional markets, seeks positive yield regard-
less of the general trends in these markets. 

Interest margin, Bank
Difference between average interest on all assets and average interest on all  
liabilities. 

Investment assets 
Investment assets are current or long-term assets that take the form of an  
investment, including real estate and securities in the case of an insurance 
company. 

Investment income 
The net of the following income and expenses: interest income, interest ex-
pense, dividends on shares and participations, surplus (deficit) on company-
owned real estate, change in the fair value of properties, shares, interest- 
bearing securities and derivatives, gains (losses) on the sale of investment  
assets, currency exchange gains (losses), less operating expenses in asset 
management.

Terms and expressions
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Investment margin 
Net interest as a percentage of average total assets. 

Investment income transferred from financial operations
Premiums are paid in advance, while operating expenses and claims are paid 
in arrears. Funds that have not yet been paid out are invested in order to ob-
tain a return. The estimated interest on these investments – the computed in-
terest – is transferred from investment income to insurance operations. 

Loan losses, Bank 
Probable loan losses are the difference between the amount of credit granted 
and the amount expected to be recovered, taking into account the borrower’s 
ability to pay and the value of collateral. Actual losses are ascertained, for  
example, in bankruptcy proceedings or a settlement. 

Net interest income/expense, Bank
Interest income from lending to the public and credit institutions and revenue 
from interest-bearing securities minus expenses for deposits and lending from 
the public, credit institutions and expenses for interest-bearing securities.

Net investment 
The difference between total purchases and sales of assets during the fiscal 
year. 

Net worth
Taxed equity. 

Operating expenses 
Costs of marketing, sales and administration. 

Operating profit
Operating profit before appropriations and taxes.

Premium income 
Premiums paid in during the year or recognized as receivables at year-end 
since they have fallen due for payment. Premium income is a common  
measure of the volume of insurance business.

Premiums earned 
The proportion of premium income attributable to the fiscal year. 

Private Equity fund 
Fund that buys, develops and sells unlisted companies. The bulk of investment 
is made in mature, profitable companies. 

Reinsurance
If an insurance company cannot, or does not wish to, assume the entire liability 
to policyholders, it reinsures part of its policies with other companies. In this 
connection, the reinsurance is said to be “ceded” by the first company and 
“assumed” (indirect insurance) by the second company.

Return on shareholders’ equity
Earnings for the period after standard tax in relation to average equity, adjusted 
for new share issues and dividends.

Run-off result 
Profit or loss arising at accounting year-end in the provision for outstanding 
claims made in the preceding year-end accounts. The profit/loss arises since 
some of the claims in the provision are either settled during the fiscal year at 
amounts differing from those allocated or are revalued pending final settle-
ment. 

Solvency capital 
The sum of shareholders’ equity, deferred tax liability/ assets, subordinated 
loans, untaxed reserves and surplus/deficit values of assets. 

Solvency margin
The lowest permitted level of the capital base for insurance companies. The 
required solvency margin is calculated in accordance with the rules laid down 
in Chapter 7, Paragraphs 22–55 of the Insurance Business Act.

Solvency margin (Non-life) 
Solvency capital as a percentage of premium income after ceded reinsurance. 

Solvency ratio (Life) 
Value of the company’s assets compared with the guaranteed commitments to 
customers and the preliminarily distributed bonus to customers. 

Technical reserves
Reserves for unearned premiums and outstanding risks, life assurance  
reserves and reserves for unsettled claims and comparable commitment in  
accordance with signed insurance contracts. For life assurance, this shall  
correspond to the company’s guaranteed insurance commitment. 

Technical result, non-life insurance operations 
Premiums earned less claims payments and operating expenses plus income 
from reinsurance ceded and investment income transferred from financial  
operations. 

Total investment income ratio
The sum of direct yield, realized gains and losses, and unrealized changes in 
the value of assets in relation to the average value of investment assets.
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Financial calendar 

First quarter:

Solvency Report Life assurance April 20, 2007

Interim Report Länsförsäkringar Bank April 24, 2007

Interim Report Länsförsäkringar Hypotek April 24, 2007

Second quarter:

Solvency Report Life assurance,  August 20, 2007

Mid-year Report Länsförsäkringar Bank August 21, 2007

Mid-year Report Länsförsäkringar Hypotek August 21, 2007

Mid-year Report Länsförsäkringar Alliance August 22, 2007

Mid-year Report Länsförsäkringar AB August 22, 2007

Third quarter:

Solvency Report Life assurance October 19, 2007

Interim Report Länsförsäkringar Bank October 23, 2007

Interim Report Länsförsäkringar Hypotek October 23, 2007

Interim Report Länsförsäkringar Alliance October 25, 2007

Interim Report Länsförsäkringar AB October 25, 2007

�� Financial calendar 



Addresses ��

Länsförsäkringar Blekinge
P.O. Box 24
SE-374 21 Karlshamn
Visit: Kyrkogatan 21
Tel: +46 (0)454-30 23 00 
email: info@blekinge.lansforsakringar.se

Dalarnas Försäkringsbolag
P.O. Box 3
SE-791 21 Falun
Visit: Slaggatan 9
Tel: +46 (0)23-930 00 
email: info@dalarnas.se

Länsförsäkringar Älvsborg
P.O. Box 1107
SE-462 28 Vänersborg
Visit: Vallgatan 21
Tel: +46 (0)521-27 30 00 
email: info@alvsborg.lansforsakringar.se

Länsförsäkringar Gävleborg
P.O. Box 206
SE-801 03 Gävle
Visit: Slottstorget 3
Tel: +46 (0)26-14 75 00 
email: info@gavleborg.lansforsakringar.se

Länsförsäkringar Göinge
P.O. Box 54
SE-281 21 Hässleholm
Visit: Andra Avenyen 14
Tel: +46 (0)451-489 00 
email: info@goinge.lansforsakringar.se

Länsförsäkringar Göteborg och Bohuslän
SE-404 84 Göteborg
Visit: Lilla Bommen 8
Tel: +46 (0)31-63 80 00 
email: info@gbg.lansforsakringar.se

Länsförsäkringar Halland
P.O. Box 518
SE-301 80 Halmstad
Visit: Strandgatan 10
Tel: +46 (0)35-15 10 00 
email: info@halland.lansforsakringar.se

Länsförsäkringar Jämtland
P.O. Box 367
SE-831 25 Östersund
Visit: Prästgatan 48
Tel: +46 (0)63-19 33 00 
email: info@jamtland.lansforsakringar.se

Länsförsäkringar Jönköping
P.O. Box 623
SE-551 18 Jönköping
Visit: Barnarpsgatan 22
Tel: +46 (0)36-19 90 00 
email: info@jonkoping.lansforsakringar.se

Länsförsäkringar Kalmar län
P.O. Box 748
SE-391 27 Kalmar
Visit: Smålandsgatan 1
Tel: +46 (0)20-66 11 00 
email: info@kalmar.lansforsakringar.se

Länsförsäkring Kronoberg
P.O. Box 1503
SE-351 15 Växjö
Visit: Kronobergsgatan 10
Tel: +46 (0)470-72 00 00 
email: info@kronoberg.lansforsakringar.se

Länsförsäkringar Norrbotten
P.O. Box 937
SE-971 28 Luleå
Visit: Kungsgatan 13
Tel: +46 (0)920-24 25 00 
email: info@lfn.nu

Länsförsäkringar Skaraborg
P.O. Box 600
SE-541 29 Skövde
Visit: Rådhusgatan 8
Tel: +46 (0)500-77 70 00 
email: info@skaraborg.lansforsakringar.se

Länsförsäkringar Stockholm
SE-173 82 Stockholm
Visit: Hemvärnsgatan 9, Solna
Tel: +46 (0)8-562 830 00 
email: info@sth.lansforsakringar.se

Länsförsäkringar Södermanland
P.O. Box 147
SE-611 24 Nyköping
Visit: V Storgatan 4
Tel: +46 (0)155-48 40 00 
email:  
info@sodermanland.lansforsakringar.se

Länsförsäkringar Uppsala
P.O. Box 2147
SE-750 02 Uppsala
Visit: Svartbäcksgatan 44
Tel: +46 (0)18-68 55 00 
email: info@uppsala.lansforsakringar.se

Länsförsäkringar Värmland
P.O. Box 367
SE-651 09 Karlstad
Visit: Köpmannagatan 2 A
Tel: +46 (0)54-775 15 00 
email: info@varmland.lansforsakringar.se

Länsförsäkringar Kristianstad
P.O. Box 133
SE-291 22 Kristianstad
Visit: V Storgatan 49
Tel: +46 (0)44-19 62 00 
email: info@krstad.lansforsakringar.se

Länsförsäkringar Västerbotten
P.O. Box 153
SE-901 04 Umeå
Visit: Nygatan 19
Tel: +46 (0)90-10 90 00 
email:  
info@vasterbotten.lansforsakringar.se

Länsförsäkringar Västernorrland
P.O. Box 164
SE-871 24 Härnösand
Visit: Stora Torget 3
Tel: +46 (0)611-253 00 
email:  
info@vasternorrland.lansforsakringar.se

Länsförsäkringar Bergslagen
P.O. Box 1046
SE-721 26 Västerås
Visit: Stora Gatan 41
Tel: +46 (0)21-19 01 00 
email: info@bergslagen.lansforsakringar.se

Östgöta Brandstodsbolag
P.O. Box 400
SE-581 04 Linköping
Visit: Platensgatan 11
Tel: +46 (0)13-29 00 00 
email: info@ostgota.lansforsakringar.se

Länsförsäkringar Gotland
P.O. Box 1224
SE-621 23 Visby
Visit: Österväg 17
Tel: +46 (0)498-28 18 50 
email: info@gotland.lansforsakringar.se

Länsförsäkringar Skåne
P.O. Box 742
SE-251 07 Helsingborg
Visit: Södergatan 15
Tel: +46 (0)42-24 90 00 
email: info@skane.lansforsakringar.se

jOINT COMPANIES 

Länsförsäkringar AB 
SE-106 50 Stockholm
Visit: Tegeluddsvägen 11–13
Tel: +46 (0)8-588 400 00 
email: info@lansforsakringar.se

Länsförsäkringar Liv
SE-106 50 Stockholm
Visit: Tegeluddsvägen 21
Tel: +46 (0)8-588 400 00 
email: info@lansforsakringar.se

Länsförsäkringar Fondliv
SE-106 50 Stockholm
Visit: Tegeluddsvägen 21
Tel: +46 (0)8-588 400 00 
email: info@lansforsakringar.se

Länsförsäkringar Sak
106 50 Stockholm
Visit: Tegeluddsvägen 11–13
Tel: +46 (0)8-588 400 00
email: info@lansforsakringar.se

Länsförsäkringar Bank
SE-106 50 Stockholm
Visit: Tegeluddsvägen 11–13
Tel: +46 (0)8-588 416 00 
email: info@lansforsakringar.se

Agria Djurförsäkring
P.O. Box 70306
SE-107 23 Stockholm
Visit: Tegeluddsvägen 11–13
Tel: +46 (0)8-588 421 00 
email: info@agria.se

Humlegården Fastigheter
P.O. Box 5182
SE-102 44 Stockholm
Visit: Birger Jarlsgatan 25
Tel: +46 (0)8-678 92 00 
email: info@humlegarden.se

Länsförsäkringar Mäklarservice
P.O. Box 65
SE-171 74 Solna
Visit: Hemvärnsgatan 9
Tel: +46 (0)8-588 490 00 
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Ordering annual reports

Additional copies of annual reports can be ordered from  

Market & Communication unit, Länsförsäkringar AB, tel +46 8-588 415 38  

or at www.lansforsakringar.se

The annual reports of the regional insurance companies, Länsförsäkringar Liv, Länsförsäkringar Bank  

and Agria can be ordered from the addresses listed on page 59.

Production: 

Länsförsäkringar AB, Market & Communication unit and n3prenör

Photo: Johnér Bildbyrå, Elena Kraskowski, Magnus Pehrsson, Andreas Johansson.

Print: Jernström Offset, Stockholm
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