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TeliaSonera simplifies mobile surfing and launches a new
advertisement channel

In the first quarter of 2008, TeliaSonera launches SurfOpen and a so-called value
window. SurfOpen is an Internet tool that simplifies mobile surfing by staying in sight
at the top of the mobile display in a similar way as the web browser’s icons. The value
window is an entirely new kind of mobile advertisement channel, an interactive space
where the customer can access his or her favourite services and attractive offers in a
quick and simple manner.

Internet users are used to navigating on the PC, and a similar navigation tool is needed to
surf with the mobile phone. TeliaSonera has therefore developed SurfOpen, which stays in
sight at the top of the mobile display during surfing in a similar way as the browser’s icons.
SurfOpen comprises tabs for favourites, search engine and advertisements, for example.

“SurfOpen simplifies things for all our customers who surf on the Internet with their mobile
phones. Current and new customers familiar with the Internet on the PC will find their way in
the service, and they do not even have to learn things again when they change their
phones," says Kenneth Karlberg, President of TeliaSonera Mobility Services.

Smart advertisement service

The volume of mobile data increases rapidly in TeliaSonera’s network, and at the same pace
increases the need for simple surfing with the mobile phone. A new step in the development
of mobile content is an entirely new kind of interactive advertisement space called value
window. The value window appears when the phone is idle and not when the user needs the
display to surf, read text messages or study the calendar.

The value window is interactive, which means that the customers can browse forward and
look at only those ads that interest them. In addition, the users can use the value window to
collect their own favourite services on the phone’s own background. By clicking the content,
the user can then transfer to the service in question.

“Sending advertisements to our customers have been technically possible for many years,
but it is only now that we have come up with a smart and simple solution favourable to both
our customers and the advertisers. The customers gain a quick and simple way of accessing
their favourite services and attractive offers. Simultaneously we create new revenue models
in the mobile industry,” says Kenneth Karlberg, President of TeliaSonera Mobility Services.
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TeliaSonera is the leading telecommunications company in the Nordic and Baltic region, with strong positions within
mobile communications in Eurasia, Turkey and Russia. At the end of 2006, TeliaSonera launched mobile services in
Spain. We provide reliable, innovative and easy-to-use services for transferring and packaging voice, images, data,
information, transactions and entertainment. In 2006, TeliaSonera’s net sales amounted to SEK 91 billion, and at the
end of March 2007 the total number of customers exceeded 100 million in 15 countries. The TeliaSonera share is listed
on the Stockholm Stock Exchange and the Helsinki Stock Exchange, and the company is included in the Dow Jones
Sustainability Index. Simplicity and service are important tools for us in creating profitable growth and value for our
customers and shareholders. Read more at www.teliasonera.com.




