ACTIVISION UTSER NICKELODEON TILL
EUROPEISK MARKNASDFORINSGPARTNER

London - 6 september, 2011 - Activision Publishing, Inc. (Nasdaqg: ATVI) och Viacom
International Media Networks (VIMN), eft bolag under Viacom Inc. (NYSE: VIA, VIAB),
offentliggdér idag ett omfattande marknadsféringspartnerskap som ska frémja Activisions nya
familjespel Skylanders Spyro’s Adventure ™ pd viktiga marknader runtom i Europa under

hosten.

Nickelodeon och Activision gdr samman fér att genomfdéra en omfattande
marknadsféringsaktivitet som bestdr av en rad evenemang runt om i Europa som ska
marknadsféras bdde digitalt och i rutan. Det ar forsta géngen som Nickelodeon och
Activision gdr ihop foér i ett evenemang dar barn och familjer erbjuds mdjlighet att vara bland

de férstai varlden att prova ett spel, i det hér fallet Skylanders Spyro's Adventures.

Nyckelexpertis frdn Nickelodeon ska anvdndas for att skapa en serie stdérre och engagerande
event som IGmpar sig for hela familjen och som dessutom kommer att erbjuda den bdasta
plattformen for att férhandsvisa Skylanders Spyro’s Adventure i hdést. Den 6ké&nda
Nickelodeon Slime lastbilen ska turnera i i Storbritannien, Frankrike, Tyskland, Italien,
Nederl&nderna, Sverige och Spanien och férvandla olika platser i dessa I&nder fill en vérld av

Skylanders.

Forutom mojligheter att testa spelet kommer varje event ha en stor show pd scen som leds av
olika hemliga gdster. P& scenen kommer det genomfdras massa lekar, tévlingar med fina

priser och det kommer finnas chans att uppleva ett av spelet magiska element pd riktigt.

Imke Heinrich, marknadschef, Activision Publishing Europé sager att " Vi ér valdigt glada éver
aft kunna kombinera styrkan hos Nickelodeon som familjevarumdarke med magin i Skylanders
Spyro’s Adventure ndr vi nu ska debuterar med denna interaktiva rundtur i Europa. Vi tror aft
turnén kommer att vara en idealiska plattform for att komma i kontakt med fans éver hela
Europa eftersom vi ger de mdjlighet att vara bland de férsta i varlden att spela Skylanders

Spyro's Adventure”

Anfonio Cantfo, Senior Vice President, Viacom Brand Solutions International, sdger aft
“Nickelodeon dr ett kraftfullt varumdrke som engagerar barn och familier p& en global nivé.
Var kompetens och kunskap om var publik och vér marknad goér att vi kan ge Activision den
ultimata multiplattformen fér marknadsféringskampanj fér den hdr nya produkten. Vi kommer
visa upp Skylanders Spyro’s Adventure i sju lander p& éver 10 evenemang i Europa. Det visar

verkligen pd véra innovativa och kreativa I6sningar for kampanjer. ™


http://www.activision.com/

For mer information om Skylanders Spyro's Adventure Nickelodeon turné, gd in pdwww.nick-

skylanders.com. Skylanders Spyro’s Adventure kommer i oktober, f&r mer information gd in

pd&: www.skylandersgame.com.

About Activision Publishing, Inc.

Headquartered in Santa Monica, California, Activision Publishing, Inc. is a leading worldwide
developer, publisher and distributor of interactive entertainment and leisure products.

Activision maintains operations in the U.S., Canada, the United Kingdom, France, Germany,
Ireland, Italy, Sweden, Spain, Norway, Denmark, the Netherlands, Australia, South Koreq,
China and the region of Taiwan. More information about Activision and its products can be

found on the company’s website, www.activision.com.

Cautionary Note Regarding Forward-looking Statements: Information in this press release that involves Activision Publishing’s
expectations, plans, intentions or strategies regarding the future are forward-looking statements that are not facts and involve a
number of risks and uncertainties. Activision Publishing generally uses words such as “outlook,” “will,” “could,” “would,”
“might,” “remains,” “to be,” “plans,” “believes,” “may,” “expects,” “intends,” “anticipates,” “estimate,” future,” “plan,”
“positioned,” “potential,” “project,” “remain,” “scheduled,” “set to,” “subject to,” “
identify forward-looking statements. Factors that could cause Activision Publishing’s actual future results to differ materially
from those expressed in the forward-looking statements set forth in this release include, but are not limited to, sales levels of
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upcoming” and similar expressions to

Activision Publishing’s titles, shifts in consumer spending trends, the impact of the current macroeconomic environment, the
seasonal and cyclical nature of the interactive game market, Activision Publishing’s ability to predict consumer preferences
among competing hardware platforms, declines in software pricing, product returns and price protection, product delays, retail
acceptance of Activision Publishing’s products, adoption rate and availability of new hardware (including peripherals) and
related software, industry competition including from used games and other forms of entertainment, litigation risks and
associated costs, rapid changes in technology, industry standards, business models including online and used games, and
consumer preferences, including interest in specific genres such as music, first-person action and massively multiplayer online
games, protection of proprietary rights, maintenance of relationships with key personnel, customers, licensees, licensors,
vendors, and third-party developers, including the ability to attract, retain and develop key personnel and developers that can
create high quality “hit” titles, counterparty risks relating to customers, licensees, licensors and manufacturers, domestic and
international economic, financial and political conditions and policies, foreign exchange rates and tax rates, and the
identification of suitable future acquisition opportunities and potential challenges associated with geographic expansion, and
the other factors identified in the risk factors sections of Activision Blizzard’s most recent annual report on Form 10-K and any
subsequent quarterly reports on Form 10-Q. The forward-looking statements in this release are based upon information
available to Activision Publishing and Activision Blizzard as of the date of this release, and neither Activision Publishing nor
Activision Blizzard assumes any obligation to update any such forward-looking statements. Forward-looking statements
believed to be true when made may ultimately prove to be incorrect. These statements are not guarantees of the future
performance of Activision Publishing or Activision Blizzard and are subject to risks, uncertainties and other factors, some of
which are beyond its control and may cause actual results to differ materially from current expectations.

Skylanders Spyro’s Adventure is a trademark and Spyro and Activision are registered trademarks of Activision Publishing, Inc.
All other trademarks and trade names are the properties of their respective owners. All rights reserved.

About Viacom International Media Networks (formerly MTV Networks International):

Viacom International Media Networks (VIMN), a unit of Viacom Inc. (NYSE: VIA, VIAB), is

comprised of many of the world’s most popular multimedia entertainment brands, including
MTV, Nickelodeon, Comedy Central, BET, non-premium Paramount Pictures branded
channels, VH1, VIVA, MTVHD, TMF (The Music Factory), COLORS, Game One and Tr3s: MTV,
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Musicd y Mas,a channel for US Hispanic audiences. Viacom brands are seen globally in more
than 600 million households in 160 territories and 34 languages via 166 locally programmed

and operated TV channels and more than 550 digital media and mobile TV properties.

For mer information, kontakta:

Janette Cohen Scalie
Nordic PR Manager, Activision
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111 23 Stockholm

Direct no: +46 (0)8 55045015
Mobile: +46 (0)73 6525527
Janette.Cohen@activision.com
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