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Swedbank Arena becomes Friends Arena 
 
Swedbank has decided to donate the naming rights Swedbank Arena to the organisation 
Friends, whose mission is to prevent bullying. The arena will be renamed Friends Arena. 
With the unique decision, Swedbank continues its long-term youth effort and develops the 
bank’s social engagement. 
 
In 2007 Swedbank bought with the support by the Savings Foundations, the naming rights to the 
national arena in Solna. The arena was named Swedbank Arena following on the bank’s name 
change from FöreningsSparbanken to Swedbank. Since then, Swedbank has a new vision and the 
bank’s view on sponsoring and marketing has changed. Swedbank’s sponsor strategy today aims at 
supporting youth and social engagement –goals which are fully supported by the name change.  
 
–With the decision to donate the name to Friends we do something unique. From what we know, 
there’s currently no other company (in the world) that has given away the naming rights to an arena 
to a non-profit organization. I’m glad to present this new solution with Friends Arena. For us at 
Swedbank, it is important to take responsibility for the future – our youth – and at the same time 
make a contribution to society, Swedbank’s CEO Michael Wolf commented.  
 
He added: 
– It’s become clear throughout the work process that we don’t need more signs with our name on, 
instead we want to increase our social engagement. We have now cooperated with Friends for six 
years and we are full of admiration for what Friends have achieved in their work to ensure that more 
children can go to school without fear for being bullied. 
 
For Friends, the cooperation means increased possibilities to spread its work against bullying. 
 
– This is a fantastic opportunity for us to reach out even further in our important work and our vision; 
a society where children and young people grow up safe and equal. We will get new channels and 
hopefully be able to multiply our efforts against bullying through the new cooperation, commented 
Friends’ founder and Chairman Sara Damber. 
 
Michael Wolf concluded: 
- I’m proud that we have reached this agreement after almost one and a half years of discussion. It 
shows new ways as for what companies can achieve through social engagement. Friends Arena will 
be able to make a difference. 
 
Besides Friends Arena, Swedbank is already involved in a number of youth efforts such as the 
projects Young Job, Young Economy and more.  
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